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the  most  effective  way  of  loosening  ear  wax 

CERUMOL  is  also  available  to  customers 
over  the  counter.  When  your  customers  ask  your 
advice  about  'blocked  ears',  you  know  you  can 
recommend  CERUMOL  with  confidence. 
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RIGHT  GUARD  FACE! 

THE  FACTS. 


Fact:  Right  G  uard  ZR  is 
No.  2  in  the  roll-on 
market^  and  is  the 
fastest  growing  brand.* 

Fact:  Right  Guard  offers 
25%  extra  free  prod  u ct 
across  the  range  at  the 
height  of  the  season. 

Fact:  £1  IN  EVERY  £5 
spent  on  deodorants 
is  now  spent  on 
Right  Guard* 


'Source:  Independent  Retail  Audit. 


eader  with 
Jorant 


Right  Guard  Aerosol  promotional  packs 
available  1st  April.  ZR  Roll-on  promotional  packs 
available  1  st  March.  While  stocks  last. 
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Beyond  credibility 

Under  the  title  "Beyond  reality",  one  of  the  many  "free" 
newspapers  sent  to  the  general  medical  practitioner  last 
week  attacked  pharmacists'  claims  to  a  greater  role  in 
primary  health  care.  Using  as  its  text  a  letter  criticising 
GPs  published  in  the  Daily  Telegraph,  the  controlled- 
circulation  Doctor  said  that  "pharmacists  are  stirring  in 
the  wings,  ready  to  move  into  primary  care — if  (as  they 
claim)  doctors  will  only  cease  to  block  their  progress." 

The  paper's  leading  article  goes  on:  "The  BMA  does 
not  oppose  for  'monpolistic'  selfishness  the  transfer  to 
pharmacists  of  a  primary-care  therapeutic  role,  for 
somebody  will  have  to  move  into  primary  care  sooner  or 
later. 

"The  medical  profession  does  not  favour  the  pharmacists 
because  they  are  primarily  concerned  with  achieving  a 
better  NHS  professional  moiety  of  income.  What  is 
basically  wrong  with  the  pharmacists'  hopes  is  that  they 
are  not  expressed  in  a  compelling  scheme  for  NHS 
reform  such  as  to  carry  the  public  with  them." 

We  do  not  need  to  comment  upon  the  inadequacies 
of  this  viewpoint.  However,  we  are  concerned  that  any 
QP  reading  the  article  may  accept  it  as  "informed"  and 
take  a  view  of  the  pharmacist  as  jaundiced  as  that  of  the 
author  (who  clearly  has  neither  understanding  of  the 
pharmacist's  current  role,  nor  of  the  public's  attitude 
towards  the  profession,  let  alone  its  future  aspirations). 
It  is  indeed  an  aptly-titled  article,  "Beyond  reality",  and 
it  may  be  fortunate  that  the  GP's  letterbox  is  assaulted 
by  so  much  free  literature  that  perhaps  oniy  a  small 
proportion  can  be  read  and  digested. 
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Picture  £400m. 

Photography  is  now  the  UK's  largest  "creative"  hobby 
with  around  60  per  cent  of  households  owning  a  camera. 
Each  of  these  households  is  estimated  to  spend  an 
average  of  £28  annually  on  the  hobby,  of  which  £14  is 
spent  on  developing  and  printing.  These  are  two  of  the 
trends  appraised  in  a  recent  industry  profile  published 
by  business  information  specialists,  Key  Note  Publications. 

It  is  a  £400m  market  in  which  the  chemist  has  a  large 
stake,  and  his  particular  forte — developing  and  printing — 
has  shown  excellent  growth  over  recent  years.  However, 
there  is  scope  for  many  chemists  to  do  even  better,  a 
point  well  made  in  articles  in  this  week's  Photographic 
issue  of  C&D.  Other  outlets  are  looking  enviously  at  the 
profits  available  and  it  is  only  by  keeping  ahead  of  the 
field  that  the  business  will  be  retained.  And  the  two  key 

elements  in  staying  ahead  are  "identification"  as  a 
photographic  specialist  (who  wants  the  customer's  film 
rather  than  is  simply  willing  to  accept  it!)  and  availability 
of  expertise  at  point-of-sale,  it's  worth  the  effort,  surely? 
Key  Note  Publications  Ltd,  23  City  Road,  London  EC1Y 
1AA,  price  £19.25  post  paid. 
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PSNC  appoints  new 
PR  consultants 


The  Pharmaceutical  Services  Negotiating 
Committee  has  appointed  Henderson 
Group  One  as  its  public  relations  con- 
sultants. 

Asked  to  comment  on  his  Group's 
plans  on  behalf  of  contractors,  Mr  Nick 
Henderson,  managing  director,  said  on 
Tuesday:  "We  believe  that  a  public  re- 
lations programme  needs  the  active  sup- 
port and  involvement  of  people  at  every 
level.  We  therefore  look  forward  to 
establishing  a  dynamic  relationship  with 
grass  roots  membership  as  well  as  the 
headquarters  staff  of  PSNC. 

"This  is  the  only  way  to  demonstrate 
to  the  DHSS  that  a  united  and  profes- 
sional team  of  pharmacists  is  determined 
to  establish  an  economically-viable 
climate  in  which  they  can  continue  to 
provide  their  public  service  within  the 
National  Health  Service." 

Primolut  Depot 
under  fire 

The  media  this  week  gave  more  pub- 
licity to  the  adverse  effects  of  drugs.  On 
Monday  The  Times  published  a  report 
based  on  a  paper  in  this  month's 
Practitioner  which  cited  nine  case 
histories  of  children  born  with  con- 
genital deformities;  in  two  cases  the 
mothers  had  been  taking  Primolut 
Depot  to  prevent  miscarriage. 

The  authors  state  that  although  the 
drug  has  gained  wide  acceptance  for  the 
treatment  of  recurrent  and  threatened 
abortion,  there  is  no  rational  basis  for 
using  it,  as  trials  had  shown  no  benefit 
from  its  use. 

The  manufacturers  of  Primolut  Depot 
(referred  to  as  Proluton  Depot  in  The 
Times  report)  are  Schering  Chemicals 
Ltd.  They  state  that  the  drug  is  a  simple 
ester  of  a  compound  which  is  naturally 
present  in  the  body  in  enormous  quan- 
tities throughout  pregnancy,  and  dispute 
the  claim  that  it  is  capable  of  causing 
virilisation  in  the  female  foetus — one  of 
the  suggestions  quoted  in  The  Times. 

Boots  credit  card 
goes  national 

Following  the  launch  last  September  in 
a  limited  number  of  branches,  the  Boots 
credit  card  is  to  be  promoted  in  all 
branches  of  Boots  and  Timothy  Whites. 
The  card  can  be  used  as  a  means  of 
payment  for  any  merchandise  in  any  of 
the  branches. 

Application  forms  are  now  available 
in  every  branch  and  customers  may  pay 
a  fixed  sum  each  month  between  £5  and 
£20  and  their  credit  limit  would  be  24 
times  that.  The  interest  rate  on  out- 
standing balances  will  be  1.85  per  cent 


per  month,  equivalent  to  a  true  annual 
rate  of  24.6  per  cent. 

The  Boots  card  scheme,  like  the  per- 
sonal loan  scheme  which  is  available  at 
larger  Boots  stores  only,  is  operated  by 
National  Westminster  Bank.  Boots 
schemes  are  available  to  customers 
whether  or  not  they  already  have  a  bank 
account  or  bank  credit  card. 

Boots  and  Timothy  Whites  already 
take  Access,  Barclaycard  and  Trustcard 
and  see  their  own  schemes  as  comple- 
menting the  range  of  payment  facilities 
offered  to  their  customers. 

Pharmacy  still  a 
popular  course 

University  applications  to  study  pharm- 
acy this  October  have  changed  little, 
according  to  the  Universities  Central 
Council  on  Admissions.  The  comparison 
is  made  with  the  number  of  applicants 
at  the  same  date  (February  15)  in  1979. 
There  has  been  no  substantial  change  in 
the  applications  for  medicine  or  dentistry. 

There  is  a  2  per  cent  increase  in  the 
total  of  applicants  for  all  courses,  and  a 
6  per  cent  increase  in  the  number  of 
women  applying.  Applications  from  over- 
seas candidates  have  dropped  by  10  per 
cent.  Among  the  courses  with  a  substan- 
tial increase  in  the  number  of  applica- 
tions, computing,  with  a  35  per  cent  in- 
crease, has  by  far  the  highest. 

Student  support 

A  trial  scheme  is  being  launched  by  the 
Science  Research  Council  under  which 
up  to  200  postgraduates  undertaking 
part-time  study  for  Masters  degree  will 


receive  financial  assistance  in  the  font 
of  SRC  bursaries. 

To  benefit,  a  student  must  be  in  full 
time  employment,  and  the  active  co 
operation  of  his  employer  will  be  re 
quested  in  order  to  provide  some  o 
the  data  on  which  the  success  of  th< 
scheme  will  be  judged.  The  objective  o 
the  trial  scheme  is  to  establish  whethe 
the  financial  penalty  to  the  studen 
involved  in  part-time  education  is  ; 
major  disincentive  to  continuing  educa 
tion. 

The  scheme  will  begin  in  the  1980-8 
academic  year  and  initially  up  to  1' 
bursaries  will  be  available  for  two  sue 
cessive  annual  intakes.  The  bursarie 
will  cover  fees  plus  £100  per  annum  all 
a  contribution  towards  the  student'B 
costs. 

Included    in    the    pilot    scheme  arfl 
"Pharmacology,"  at  North  East  LondoB 
Polytechnic,  "Chemical  Engineering,"  al 
Teesside    Polytechnic    and  "Chemical 
Analysis,"  at  Thames  Polytechnic. 

In  search  of  the 
ideal  antacid 

A  mixture  of  equal  parts  magnesiurll 
trisilicate  and  aluminium  hydroxide  is  thll 
best  approximation  to  an  ideal  antaciJI 
according  to  last  week's  issue  of  Z)r«l  [! 
and  Therapeutics  Bulletin.  In  a  genenjL 
review  of  antacids  the  Bulletin  states  th J  | 
in  the  absence  of  any  in  vivo  efficacH 
comparisons,  a  choice  based  on  pric|l 
seems  reasonable. 

Criteria  for  an  ideal  antacid  are  listeHj 
as  high-neutralising  capacity,  rapid  bill 
long-acting  effect,  no  rebound  hypersecnH 
tion,  non-absorbable,  palatable,  safe  ovtB 
long  periods  and  cheap.  However,  nfl 
single  antacid  meets  all  these  requinll 
ments.  The  review  points  out  that  in  thn 
fasting  state,  conventional  doses  ell 
antacids  act  for  only  20-40  minutes,  bill 
a  large  dose  taken  one  hour  after  a  rne<il 
can  neutralise  acid  for  two  hours  ell 
more.  ,  I 


Mr  W.  M.  J.  Pritchard,  of  W.  M.  J.  Pritchard  Ltd,  Fishguard,  Dyfed,  receives  a  portable 
television  as  his  prize  in  a  recent  competition  organised  by  Dertim  with  Unichem.  The 
competition,  mounted  during  pre-Christmas  sell-in,  was  open  to  stockists  purchasing 
12  or  more  gift  sets.  Mr  Pritchard  (left)  is  seen  with  Mike  Durrant  of  Parfums 
Roberre,  Mrs  Pritchard,  and  Mr  P.  J.  Donovan,  Unichem  depot  manager,  Swansea 
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Drug  stores 
take  the 
Christmas 
nonours 

)rug  stores  performed  better  than 
harmacies  in  the  November-December 
re-Christmas  period,  according  to  the 
itest  Retailer  Bulletin  issued  by  the 
i.  C.  Nielsen  research  organisation. 

Their  average  weekly  cash  sales  were 
p  by  15  per  cent  year-on-year,  com- 
pared with  only  11  per  cent  for  multiple 
nd  Co-operative  pharmacies  and  10 
ier  cent  for  independent  pharmacies. 
Veekly  figures  were  £2,084  for  drug 
tores  (£1,809  in  1978),  £1,669  for 
lultiples-Co-operatives  (£1,502)  and 
11,114  for  independents  (£1,012). 

NHS  accounted  for  a  steady  pro- 
ortion  of  turnover  for  both  types  of 
harmacy — multiples-Co-operatives  43.2 
er  cent  (44.5  per  cent  in  1978);  inde- 
endents  59.5  per  cent  (59.2  per  cent). 
Comparative  figures  for  prescriptions 
ispensed  in  the  two  months  are: 
lultiples-Co-operatives,  October  2,371 
2,381),  November  2,347  (2,420);  inde- 
endents,  October  2,926  (2,917),  Novem- 
er  2,860  (2,855).  Averages  are  per  shop. 

Total  cash  and  NHS  sales  by  retail 
harmacies  in  November-December  were 
230,632,000  (£208,645,000  in  1978)  split 
3  that  85.7  per  cent  of  the  turnover 
'as  accounted  for  by  independents  (85.4 
er  cent).  On  cash  sales  only,  drug 
;ores  took  21.3  per  cent  of  the  business 
gainst  20.6  per  cent  in  the  previous 
ear.  Nielsen  figures  do  not  include  the 

oots  organisation. 


apology 

I  p277  of  the  edition  of  Chemist  & 
ruggist  appearing  on  February  23,  1980, 
e  published  an  article  reporting  the 
osecution  of  a  Mr  Semler  for  the 
egal  sale  of  Tixylix  and  Dermogesic. 
Our  report  went  on  to  suggest  that 
ramer,  Fifer  &  Co,  whom  we  incor- 
ctly  stated  to  be  Mr  Semler's  company, 
id  admitted  two  summonses  of  neglect 
i  the  part  of  Mr  Semler  to  prevent  the 
les  contrary  to  sections  67  and  124  of 
e  Medicines  Act.  The  company  con- 
rned  was,  in  fact,  Anthony  Semler  Ltd. 
Kramer,  Fifer  &  Co  are  not  Mr 
mler's  company,  were  not  concerned 

any  way  with  the  illegal  sales,  were 
»t  prosecuted  under  sections  67  and  124 

the  Act  and  are  not  concerned  with 
e  prosecution  in  any  way.  The  allega- 
>ns  against  them  in  the  article  are  en- 
ely  unfounded  and  were  made  as  a 
suit  of  an  error  on  our  part. 
We  sincerely  apologise  to  Messrs 
"amer,  Fifer  &  Co  and  deeply  regret 
z  fact  that  these  incorrect  allegations 
ire  made. 


Make  the  most  of 
natural  medicine 

Pharmacists  must  turn  the  increasing 
demand  for  alternative  medicine  to  their 
own  advantage,  believes  Mr  A.  G.  Mer- 
vyn  Madge,  member  of  the  Pharmaceu- 
tical Society's  Council. 

Addressing  the  Society's  Bromley 
Branch  recently,  Mr  Madge  said  that 
the  increased  prescription  charges  in 
April  would  lead  to  a  greater  need  for 
counterprescribing  and  patient  counsel- 
ling but  pharmacists  were  limited  in  the 
medicines  they  could  offer.  The  public 
was  turning  to  simpler,  "natural"  medi- 
cines as  witnessed  by  the  increasing 
amount  of  business  going  through  herb- 
alists iand  health  food  stores. 

"I  am  not  suggesting  that  we  should 
all  become  herbalists — far  from  it — but 
if  we  are  going  to  counterprescribe  then 
we  must  look  around,"  he  said.  "Will 
we  of  necessity  fall  back  on  our  birth- 
right of  pharmacognosy?  Will  we  see 
pharmacy  resurrecting  its  origins  in  ma- 
teria medica  and  the  use  of  rhubarb, 
gentian,  valerian  as  infusions,  extracts 
and  tinctures?"  Eventually  pharmacists 
might  carry  out  analgesic  acupuncture  in 
the  same  way  they  undertook  pregnancy 
testing  and  ear  piercing  today,  Mr  Madge 
suggested. 

There  was  a  danger  that  pharmacists 
could  be  left  behind  in  the  side  stream 
of  chemioal  medicine  while  other  orga' 
nisations  took  their  place.  Pharmacists 
had  to  face  the  challenge  of  counter- 
prescribing,  if  only  for  economic  rea- 


sons, and  enlisting  the  aid  of  pharma- 
cognosy would  increase  professional  free- 
dom leading  to  greater  public  respect. 

Grant  to  Bath 

A  £100,000  research  grant  has  been  made 
by  the  Wolfson  Foundation  to  Professor 
R.  T.  Parfitt  and  Dr  C.  Soper,  of  the 
School  of  Pharmacy  and  Pharmacology 
and  Dr  R.  England,  School  of  Chemical 
Engineering,  University  of  Bath.  The 
research  involves  developing  microbio- 
logical transformation  techniques  in  order 
to  improve  the  manufacture  of  drugs  in- 
cluding analgesics  and  other  centrally 
acting  agents. 

Chemical  conversions  of  drug  inter- 
mediates can  involve  toxic  reagents  and 
hazardous  processes  and  may  also  be  un- 
economic. At  Bath  it  has  been  discovered 
that  micro-organisms  can  be  used  in  such 
conversions  and  over  the  next  three  years 
the  award  will  enable  the  team  to 
develop  the  process  to  a  pilot  scale. 

Tobacco  control? 

Dr  David  Owen  last  week  revealed  that 
when  Minister  for  Health,  he  had  in- 
tended to  put  tobacco  under  the  Medi- 
cine Act  to  control  advertising  and 
other  aspects.  Dr  Owen  was  speaking  at  a 
Medical  Journalists  Association  lunch. 

In  reply  to  a  question  on  the  Clothier 
report  on  rural  dispensing,  and  possible 
contraventions  of  the  "standstill"  by 
either  side,  Dr  Owen  stated  that  he 
would  try  persuasion  but  if  that  failed 
he  would  definitely  advocate  legislation 
"to  put  teeth  into  it." 
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Keep  it  to  yourself 
medicines  campaign 


A  campaign  based  on  the  slogan  "Keep 
it  to  yourself"  is  being  tested  in  an 
effort  to  reduce  accidental  poisoning  in 
children. 

A  total  of  21  pharmacies  in  the  Kil- 
marnock and  Cumnock  areas  will  take 
part  in  the  pilot  scheme  launched  this 
month  by  the  Ayrshire  and  Arran  Health 
Board.  Throughout  March  pharmacists 
will  be  giving  out  leaflets  every  time  they 
dispense  a  medicine.  The  leaflets  give  an 
indication  of  the  level  of  child  poisoning 
in  the  area  and  information  on  safety 
precautions  that  should  be  observed  in 
the  storage  and  handling  of  medicines. 

•In  addition  each  dispensed  medicine 
will  have  a  label  stuck  on  the  container 
with  the  words  "Keep  it  to  yourself". 
Posters  to  reinforce  the  message  are 
being  distributed  to  libraries,  playgroups 
and  nursery  groups. 

Although  the  scheme  has  been  limited 
to  21  pharmacies,  there  was  almost  a  100 
per  cent  response  from  the  80  pharmacies 
in  the  area  when  asked  if  they  would 
be  willing  to  participate,  according  to 
Mr  A.  McLaughlin  (chief  pharma- 
ceutical officer,  Ayrshire  and  Arran 
Health  Board). 

DUMP  in  Stockport 

During  1979  an  average  of  one  child  a 
day  was  treated  at  Stockport  Infirmary 
for  accidental  poisoning  by  drugs  or 
household  agents.  In  a  bid  to  prevent 
such  accidents  Stockport  Council,  with 
the  help  of  local  pharmacists,  is  launch- 
ing a  DUMP  campaign. 

The  Mayor  of  Stockport,  Councillor 
Harry  Dodd  will  launch  the  campaign 
at  the  Norwest  Co-operative  Pharmacy, 
Merseyway  Precinct,  at  2.30  pm  on 
March  10.  It  will  run  until  the  end  of 
the  month.  Local  pharmacists  are  co- 
operating by  displaying  DUMP  posters 
in  their  windows,  issuing  cautionary 
handbills  to  customers  and  accepting  for 
disposal  old  medicines  and  pills.  All  drugs 
collected  will  be  disposed  of  by  the 
Council. 

Chemists'  salaries 
fall  behind-RIC 

The  salaries  of  30,000  professional 
chemists  in  the  UK  did  not  increase 
during  1979  by  as  much  as  those  of 
other  workers  according  to  a  remunera- 
tion survey  published  by  the  Royal 
Institute  of  Chemistry.  It  shows  that 
chemists'  salaries  increased  on  average 
by  16  9  per  cent  in  1979  compared  with 
an  increase  in  the  Index  of  Average 
Earnings  of  19.6  per  cent. 

The  RJC  also  says  that  in  a  longer- 
term  comparison  their  salaries  have  not 
kept  up  with  inflation — the  average 
chemist's  "earnings  index"  increasing 
to  235  by  January  1  1980  and  the  retail 
price  index  to  245.3  (1974  =  100). 


Chemists  employed  in  nationalised 
industry  or  a  public  corporation  have 
apparently  best  succeeded  in  keeping  up 
with  inflation  with  an  "earnings  index" 
of  239.  The  self  employed  have  fared 
worst  with  an  index  of  only  204.  Those 
employed  in  private  industry  or  com- 
merce scored  236. 

Guidance  scheme  for 
small  firms 

Mr  David  Mitchell,  Under  Secretary  of 
State  for  Industry,  responsible  for  small 
firms,  picked  up  a  telephone  last  week 
and  launched  a  national  small  firms  ad- 
vertising campaign.  He  answered  the  first 
call  from  business  inquirers  on  a  new 
national  telephone  number — Freefone 
2444 — which  is  part  of  the  Department 
of  Industry's  promotion  campaign. 

The  Minister  said  that  the  new 
national  inquiry  number  will  serve  to 
bring  this  valuable  service  closer  to  those 
who  need  it  and  that  many  more  new 
businesses  are  needed  to  provide  new  em- 
ployment and  new  wealth. 

The  Department  of  Industry  adminis- 
ters the  small  firms  service  through  a 
chain  of  small  firms  centres  providing 
small  businesses  with  a  free  information 
service  covering  a  wide  range  of  sub- 
jects from  sources  of  supply  to  Govern- 
men  legislation.  In  addition  a  counselling 
facility  is  available  whereby  small  firms 


can  discuss  their  plans  and  problems  w 
an  experienced  businessman  should  m 
detailed  or  specialist  guidance  be 
quired.  Counselling  is  carried 
through  a  network  of  over  50  area  co 
selling  offices.  The  service  also  acts 
an  advisory  service  to  those  thinking 
setting  up  their  own  business. 

Food  additives 
proposals 

Proposals  for  new  amendments  to  fo 
additive  regulations  have  been  issued 
control  the  use  of  flavour  "enhancers" 
"modifiers"  by  means  of  a  permitted  1 

Regulations  would  provide  for  th 
use  in  foods  other  than  those  specia 
prepared  for  infants  and  young  childr 
The  four  substances  currently  in  use 
sodium    hydrogen    L-glutamate  (mo 
sodium      glutamate),  guanosine 
disodium  phosphate,  inosine  5'-disodi 
phosphate  and  sodium  5'-ribonucleoti 

The  amendments  would  also  imp 
ment  the  provisions  of  EEC  Directi 
concerning   specific   purity  criteria 
certain  substances  and  amend  descr 
tions  and  specifications  of  other  p 
mitted  substances.  The  regulations  to 
amended  are  Miscellaneous  Additives 
Food  Regulations  1974,  Emulsifiers  a:| 
Stabilisers   in   Food   Regulations  19'l 
Antioxidants  in  Food  Regulations  19 
and  Solvents  in  Food  Regulations  19( 

Copies  of  the  proposals  are  obtainat 
from  Food  Additives  Branch,  Minist 
of  Agriculture,  Fisheries  and  Foe 
Room  556,  Great  Westminster  Hou; 
Horseferry  Road,  London  SW1P  2A 
Comments  on  the  proposals  should 
sent  to  arrive  before  April  16. 


Dr  Harry  Crawley  (centre),  director,  Health  Education  Bureau,  demonstrates  the 
"Conquest"  stop  smoking  kit  to  Mr  Tom  Farmer,  treasurer,  Irish  Pharmaceutical  Union' 
and  Mr  Charlie  Roche,  chairman  community  proprietors'  group,  Irish  Pharmaceutical 
Union,  at  a  Press  conference  in  Dublin.  The  kit  will  be  distributed  free  through 
pharmacies  in  the  Republic  of  Ireland. 
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Shaping  up  to  meet 
your  needs 


4MAU,  COMPACT  PACKAGE .  EAS/Ly  P/SPENS&D  AND  CAPZIED 
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Fefol,  the  effective  iron  and  folic  acid  supplement  is  now 
more  easily  dispensed,  competitively  priced  and  simple 
-  for  the  patient  to  comply  with.  Available  as  a 

f: :  1  :<  >/ ;  S    2  x  14  blister  pack  and  a  special  hospital  pack. 


New  Fcf  Ol  blister  pack 

ferrous  sulphate  and  folic  acid 

^^I^^Sfffl      Further  information  a\  ailablefrom  Smith  Kline  and  French  Laboratories  Limited  JS 

T^'K"?ZrZ „«  SMITH  &  FRENCH  LABORATORIES  LIMITED  Welwyn  Garden  City,  Hertfordshire,  AL7  LEY  *5 

Fefoi and 'Spansule  ' are  trademarks  c  Smith  Kline& French  Laboratories  Limited.  1980.  1/VIT:AD300. 
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Large-scale  trial  of 
interferon  in  cancer 


The  first  large-scale  clinical  testing  of 
fibroblast  interferon  for  cancer  therapy 
is  due  to  start  this  month  at  the  Univer- 
sity of  Texas  M.D.  Anderson  Hospital 
and  Tumor  Institute. 

The  tests  will  seek  to  determine  the 
efficacy  of  fibroblast  interferon  in  com- 
bating three  types  of  cancer.  These  are 
advanced  breast  cancer;  multiple  mye- 
loma, a  type  of  bone  marrow  cancer; 
and  a  form  of  lymphoma,  a  cancer  of 
the  lymphatic  glands. 

It  is  planned  for  30  patients  to  partici- 
pate in  the  initial  study,  with  ten  patients 
in  each  category.  They  will  each  receive 
three  million  units  a  day  for  eight  weeks 
by  intramuscular  injection.  If  they  res- 
pond to  this  initial  treatment,  three  mil- 


lion units  will  be  given  three  times 
weekly  for  the  next  four  months.  A 
higher  dosage  of  10  million  units  daily 
will  be  given  for  the  following  eight 
weeks,  returning  to  the  regimen  of  three 
million  units  three  times  a  week. 

Fibroblast  interferon  is  one  of  four 
types  of  interferon  indentified  so  far. 
The  others  are  leucocyte,  lymphoblastoid 
and  immune.  Leucocyte  interferon  is 
produced  from  human  white  blood  cells 
and  lymphoblastoid  from  cells  derived 
from  human  lymphoblasts.  Immune 
interferon  is  the  most  recently  discovered 
form,  and  has  the  least  known  about  it. 

Human  connective  tissue  cells  (fibro- 
blasts) are  used  to  produce  fibroblast 
interferon.  The  fibroblasts  are  cultured 


Stock  up  now  with 
NEW  OPAZIMES 


Soon,  everyone  will  be  asking  for  new  OPAZIMES,  Kaolin  and  Morphine  in 
tablet  form. 

Because  OPAZIMES  are  so  easy  to  slip  into  a  holiday  bag,  or  keep  in  the 
medicine  cabinet. 

And  because  OPAZIMES  are  backed  by  a  big  national  advertising 
campaign. 

So  ask  your  Wigglesworth  Representative  about  the  OPAZIMES  special 
bonus! 


WIGGLESWORTH  LIMITED 

Westhoughton  Bolton  BL5  3SL.  Telephone:  0942  811567 

A  member  of  the  WILLOWS  FRANCIS  CROUP 


Close  up  of  200-liter  stack  plate  vessel 
showing  plates  being  withdrawn  for 
maintenance. 

in  a  medium  that  supports  their  met; 
bolism  and  growth.  Until  recently  thei 
were  two  types  of  tissue  culture  tec! 
nology  for  producing  fibroblast  inte: 
feron — the  micro-carrier  system  whei 
cells  are  seeded  on  the  surface  of  tin 
beads  which  are  then  placed  in  a  fe 
menter,  and  the  roller  bottle  systei! 
which  employs  a  series  of  bottles  wit 
increasing  surface  area.  Cells  grown  i 
these  bottles  are  finally  transferred  tj 
20  litre  roller  bottles. 

The  fibroblast  interferon  supplied 
M.  D.  Anderson  is  being  produced 
G.  D.  Searle  using  a  high-yield  stacl 
plate  system.  The  cells  are  grown  o 
stainless  steel  plates  which  are  stacked 
with  the  nutrient  medium,  into  a  20 
litre  vat.  Each  fermentation  unit  has 
production  capacity  approximately 
times  that  of  the  roller  bottle  system. 

Interferon  was  originally  identifie 
and  isolated  by  Drs  Alick  Isaacs  an 
Jean  Lindenmann,  independent  Britis 
researchers,  in  1956.  While  early  researq 
with  interferon  identified  its  potenti 
anti-tumour  and  anti-viral  propertie 
production  limitations  had  prevente 
large-scale  clinical  investigation.  Th 
stack-plate  system  has  facilitated  largf 
scale  production  of  fibroblast  interfere 
for  the  first  time  and  has  enabled  Sear! 
to  produce  it  at  about  half  the  cost  c 
earlier  methods. 

It  is  probable  that  in  the  future  intei 
feron  will  be  produced  by  geneti 
engineering  using  recombinant  DW 
This  method  would  produce  cheape 
interferon  and  enable  the  manufactui 
of  fai  greater  quantities. 

Health  centre  news 

A  new  health  centre  is  to  be  built 
Whetley  Lane,  Bradford.  Because  th 
cost  will  be  funded  by  Bradford's  Con 
prehensive  Community  Programme  an 
not  by  the  health  service,  the  centre  wi 
be  in  operation  several  years  earlie 
Another  new  Bradford  health  centre  a 
Lumb  Lane,  an  area  now  chiefly  hou 
ing  an  immigrant  population,  is  als 
being  discussed. 
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laturally,  when  Chubb  make 
cash  reaister.  thev  build-in 
ash  security,  plus  speed, 
iccuracy,  adaptability... 

ind  audit-readiness. 


This  is  the  new  CC148  -  the  fast,  fully  secure 
electronic  cash  register  that  produces  an 
audit-ready  print-out  of  all  transactions.  It  also 
separates  value  added  tax  (and  discounts  etc) 
automatically,  so  enabling  assessment  of  sales 
performance  and  reducing  book-keeping 
time.  Not  only  does  the  CC148  speed  the  day's 


business  -  it  also  accurately  records  a  secure 
and  detailed  account  of  every  transaction. 
That's  what  we  call  audit-readiness. 

Proudly  British  in  conception  and  manu- 
facture, the  CC148  is  available  in  single-total, 
four-  and  eight-total  versions  -  with  facilities 
selected  to  meet  your  own  operational  needs. 


Chubb  Cash 


Please  contact  your  nearest  Chubb  Cash  regional  centre 


LONDON 

29  Enford  Street,  Wl, Tel.  01-262  3251 
NORTH 

Wsllhouse  Fold,  Greenside  Road,  Mirfield, 
\Afest  Yorkshire.  Tel.  (0924)  496387 
MIDLANDS 

24a  Terminus  Shopping  Centre,  Wylde  Green, 
Sutton  Coldfield,  West  Midlands.  Tel.021  -382  7780 
EAST 

Laureate  Paddocks,  Newmarket,  Suffolk 
Tel.  (0638)  3527 


SOUTH  EAST 

9  Commonside  East,  Mitcham,  Surrey. 
Tel.01 -648  7060 
SOUTH  WEST 

Barton  Vale,  Bristol,  Avon  Tel.  (0272)  20541 
SCOTLAND 

10-12  Abbotsinch  Road,  Grangemouth. 
Tel.  (03244)  4856 
NORTHERN  IRELAND 

377a  Antrim  Road,  Newton  Abbey, 


Glengormley,  Co.  Antrim.  Tel.  023-133171 
CHUBB  CASH  LTD  HEAD  OFFICE.  BRIGHTON  (0273)  558441 
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your 

fingers  out! 


We  have.  Starting  early  next  month, 
Pharmagen  Ltd.  will  be  launchingan  exciting 
new  campaign  for  E.A.R.  Plugs,  aimed  at  more 
than  15  million  readers  of  a  broad  selection  of 
national  publications  includingTVTimesand 
Daily  Mail. 

We'll  be  plugging  E.A.R. 's  uniquefoamed 
polymer  construction,  which  is  both  effective 
in  filtering  out  harmful  noiseand,  perhaps 
equally  important,  extremely  comfortable  for 
the  wearer. 

As  a  result,  we  confidently  predict 
that  all  over  Britain,  people  with 
a  noise  problem  will  be 
looking  in  their  local 
chemists  for  E.A.R. 
Plugs. 


If  you' ve  anticipated  demand,  they  should 
spot  them  easily  in  their  colourful  2-pair 
packs,  and  be  delighted  to  hear  that  they' re 
only66p. 

So  don't  delay,  ask  your  wholesaler  for 
deta  i  Is  of  ou r  specia  I  ca  m pa  ign  offer,  or  write 
directly  to  Pharmagen  Ltd.  E.A.R.  Plugsare 
made  by  the  E.A.R.  Corporation  Ltd.,  a 
subsidiary  of  Racal  Safety  Products  Division, 
and  are  distributed  in  the  U.K.  by 

Pharmagen  Limited,  Chapel  Street, 
Runcorn,  Cheshire  WA7  5AP. 
Tel:  Runcorn  72816. 


EAR 

A  PLUG  FOR  PEACE  AND  QUIET 
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>EOPLE 


r  Harry  Connolly  BComm,  MEconSc, 
has  been  appointed  secretary  general 
the  Irish  Pharmaceutical  Union.  A 
tive  of  Dundalk,  he  was  educated  at 
liversity  College,  Galway,  Trinity 
illege,  Dublin,  and  King's  Inns.  Before 
ning  the  IPU  Mr  Connolly  held  a 
mber  of  senior  management  positions 
th  the  Council  for  Education,  Recruit- 
;nt  and  Training  for  the  hotel,  tourism 
d  catering  industries.  These  positions 
;luded  manager  of  research  and  plan- 
lg  and  head  of  training, 
r  David  Sharpe,  president  of  the  Phar- 
iceutical  Society,  took  part  in  a  ten- 
nute  discussion  on  self-medication  in 
JC  Radio  4's  "Woman's  Hour"  last 
:ek.  The  discussion  was  stimulated  by 
i  Which?  report  on  cough  and  cold 
nedies  and  both  Mr  Sharpe  and  a 
:alth  Education  Council  spokesman 
couraged  the  public  to  ask  phar- 
icists  about  their  medication  and 
out  minor  ailments. 

ews  in  brief 

The  Poisons  List  Order  1980  (SI  1980 
a  126,  HM  Stationery  Office,  £0.20) 
letes  diamines  from  Part  II  of  the 
)isons  Rules. 
Chemists  and  appliance  suppliers  in 
orthern  Ireland  during  December  1979 
spensed  1,036,424  prescriptions  (640,407 
rms)  at  a  gross  cost  of  £2,849,167, 
presenting  an  average  cost  of  £2.75  per 
sm. 

Supplement  number  6  to  the  list  of 
>proved  Names  1977  has  been  pub- 
hed.  Effective  from  March  1,  it  can  be 
tained  from  the  British  Pharmacopeia 
>mmission,  8  Bulstrode  Street,  London 
1M  5 FT. 

Robinson's  Baby  Foods  are  offering 
ur  awards  of  £300  each  to  student 
alth  visitors  doing  an  extended  two 
ar  course  rather  than  the  full-time  one 
ar  course.  These  students  sometimes 
ve  difficulty  obtaining  grants.  An  in- 
pendent  panel  of  judges  will  select  the 
nners  and  the  scheme  may  be  extended 
xt  year  if  successful. 
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TOPICAL  REFLECTIONS 

by  Xrayser 

Peace  in  our  time 

All  my  regulars  seem  to  have  seen  or  heard  the  television  programme 
on  tranquillisers,  for  I  have  had  to  answer  some  basic  questions  from 
practically  every  patient  who  has  brought  in  a  script  for  any  drug 
affecting  the  CNS.  "Am  I  addicted?"  they  ask,  or  "Do  you  think  I  should 
(could?)  cut  them  down?"  The  callous  reply  would  be:  "How  should 
I  know?" — after  all,  our  responsibility  in  the  NHS  is  primarily  the 
accurate  supply  of  items  ordered  on  prescriptions  with  the  further  care 
of  ensuring  that  patients  understand  the  dose  and  mode  of 
administration. 

We  may  deprecate  a  system  which  allows  patients;  to  remain  on 
tranquillisers  for  years  on  end,  perhaps  because  the  original  reason  for 
the  prescription  has  been  accepted  as  permanently  valid.  All  we  know  is 
that  the  scripts  pour  in  and  provide  our  bread-and-butter.  Most  of  us 
feel  that  some  prescribers  are  too  casual  by  far  in  giving  long-term 
supplies  of  products  designed  to  take  the  edge  off  life,  but  here  we 
are  moving  into  the  realms  of  morals  and  philosophy.  Yet,  curiously 
enough,  this  appears  to  be  exactly  what  our  customers  expect  of 
us — some  sort  of  detached,  balanced  judgment.  They  go  to  the  doctor 
for  treatment  and  come  away  after  a  five  minute  interview,  clutching 
a  script  and  wanting  us  to  fill  in  the  gaps  which  should  have  been 
covered  in  a  proper  15  minute  consultation  with  the  GP. 

Sometimes  I  have  to  shut  down  the  clamour  of  my  human  misgivings 
by  pointing  out  that  it  would  be  highly  unethical  for  a  pharmacist  to 
comment  on  a  prescription,  although  if  the  patient  felt  there  were  other 
factors  which  the  doctor  should  be  told,  perhaps  a  further  consultation 
should  be  arranged.  In  the  end  it  will  be  patients  who  will  determine 
the  quality  of  service — indeed,  the  quality  of  life — they  are  prepared 
to  accept.  Those  who  are  willing  to  take  responsibility  for  themselves 
will  use  doctors  and  pharmacists  as  people  who  may  help  them 
maintain  a  reasonable  level  of  health,  without  surrendering  their  own 
critical  judgment. 

Talked  about 

It  is  always  pleasing  to  see  that  people  read  this  column,  and  even  act 
on  some  of  its  suggestions.  The  NPA,  truly  my  favourite  pharmaceutical 
organisation,  found  time  at  their  last  meeting  to  diafcuss  my  thoughts 
about  minimum  line  values  on  invoices,  which  I  put  up  as  worthy  of 
discussion  if  only  as  a  way  of  forestalling  a  concerted  wholesaler 
change  away  from  split  dozen  deliveries  of  counter  lines.  In  the  event 
they  felt  that  anything  which  put  pressure  on  retailers  was  a  bad  thing, 
with  which  I  am  inclined  to  agree.  They  also  rejected,  as  I  did,  a 
proposition  that  pharmacists  should  refuse  all  discounts  on  "ethicals" 
and  get  the  wholesaler  to  certify  as  such,  so  that  the  DHSS  would  have 
to  pay  us  at  full  value.  As  a  form  of  coercion  I  think  it  lacks  conviction, 
but  how  I  enjoyed  the  dry  final  statement  on  the  matter.  "The  board 
decided  that  insufficient  members  were  likely  to  participate  to  make 
the  idea  worthwhile."  They  could  be  right! 

Call  again — sometime? 

When  I  read  the  Open  Shop  articles  I  am  sltruck  by  the  number  of 
complaints  about  reps  who  don't  call  regularly,  or  who  bounce  in  with 
a  big  sell-in,  full  of  eastern  promises  of  repeat  calls,  regular  stock 
checks,  uplifts  of  dud  items  and  all  the  rest  of  the  blarney.  We  have  all 
met  it  and  learnt  to  live  with  it  as  a  routine  part  of  our  business. 

But  I  have  been  luckier  in  the  past  three  or  four  years  for  I  have 
regular  calls  from  Factor,  Yardley,  Rimmell,  Cyclax  and  one  or  two  of 
the  agency  distributors,  and  whilst  no  one  wastes  much  time  in  the 
shop,  and  individual  orders  don't  amount  to  much,  the  annual  turnovers 
don't  look  too  bad  at  all.  The  firms  who  despised  my  little  pharmacy 
and  said  I  had  to  take  so  much  a  year,  now  do  no  trade  with  me.  I  can't 
make  out  whether  they  were  being  cost  effective,  greedy  or  just  stupid. 
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Opaque  Xrayser 

I  do  feel  sorry  for  Xrayser  who,  judging 
by  his  comments,  appeared  to  be  a  little 
put  out  by  my  letter  of  February  16.  It 
might  have  saved  him  some  discomfort 
if  he  had  taken  the  trouble  to  read  my 
letter  correctly  in  the  first  place.  I  never 
implied  that  the  PSNC  was  making  ex- 
orbitant demands.  What  I  did  say  was 
the  exact  opposite — that  those  with  mus- 
cle power,  the  heavy  brigades  of  the 
trade  unions,  were  able  to  make  exorbi- 
tant demands  far  in  excess  of  their  right- 
ful expectations  and,  after  weeks  of 
strikes  and  damage  to  public  and  country 
alike,  drop  a  percentage  point  or  two 
and  claim  that  they  are  'bargaining 
responsibly,  ending  up  with  above  the 
average  increase  in  wages. 

The  point — and  again  it  appears  to 
have  been  missed  by  Xrayser  (surely  a 
misnomer  this) — is  that  when  reasonable 
demands  are  being  made  by  people  who 
haven't  the  muscle  or  the  intention  to 
strike,  it  is  in  the  Government's  interest 
that  such  reasonable  demands  and  such 
reasonable  negotiators  who  cause  no  en- 
ormous disruption  or  costs  to  the  coun- 
try, should  be  seen  to  be  given  rapid  and 
fair  treatment. 

It  appears  to  me  that  the  PSNC  are 
fortunate  indeed  in  not  having  men  of 
the  calibre  of  Xrayser  on  the  committee 
since  he  appears  to  be  unable  to  present 
any  sound  reasonable  suggestions  as  to 
how  we  should  put  into  effect  sanctions 
against  the  Government.  Tilting  at  wind- 
mills is  neither  productive  nor  a  stance 
that  is  likely  to  improve  the  credibility 
of  our  claim. 

Sympathy  for  the  frustrated 

However,  in  spite  of  the  foregoing,  I  do 
feel  sympathy  for  people  like  Xrayser 
and  many  many  pharmacists  who  are 
frustrated  by  the  lack  of  results.  I  have 
a  small  pharmacy  and  my  position  is 
likely  to  be  very  similar  to  Xrayser's.  We 
are  both  impatient  to  see  a  conclusion 
to  four-and-a-half  years  of  negotiations 
and  I  am  sure  we  are  both  eager  to 
maintain  our  professional  integrity. 

I  have  been,  and  I  continue  to  be,  in- 
volved with  the  National  Federation  of 
Self  Employed  and  Small  Businesses  Ltd, 
and  as  Taunton  branch  chairman  T  am 
fighting  on  behalf  of  self-employed 
people  for  compensation  due  to  disrup- 
tion of  business  and  loss  of  profits 
brought  about  by  local  sewerage  work. 
I  have  also  been  involved  in  sanctions 
against  tax  collection,  so  T  can  hardly  be 
called  meek  or  mild,  and  I  am  not  a 
person  who  is  trodden  on  lightly.  T  am 
willing  to  put  effort  and  hard  work  into  a 
"just"  cause,  but  one  does  learn  that 
being  a  bull  in  a  china  shop  with  no 
target  to  aim  for,  and  simply  lashing  out 
in  frustration,  is  a  remedy  for  those  with 
plenty  of  energy  to  waste. 

If  one  thing  stands  out  above  every- 
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thing  else  in  the  last  four-and-a-half  years' 
negotiations,  it  is  the  success  in  getting 
the  study  of  the  Franks  panel.  We  are 
80  per  cent  towards  a  successful  out- 
come; the  PSNC  has  come  through  a 
period  of  extremely  difficult  negotiations 
with  full  marks,  and  it  is  no  fault  of 
theirs  that  we  haven't  been  granted  our 
just  rewards.  What  we  need  now  is  an- 
other exercise,  as  powerful  as  the  one 
which  produced  the  Franks  report,  in 
order  that  the  Government  can  then  be 
shown  that  the  House  of  Commons  is 
behind  us  as  they  were  before. 

After  four-and-a-half  years  every  phar- 
macist must  be  fed  up  to  the  back  teeth 
with  the  reading  of  reports  about  our 
colleagues'  negotiations  with  the  govern- 
ment departments.  Let  every  pharmacist 
who  has  grumbled  or  felt  dissatisfied  with 
the  way  things  have  been  going  submit 
£20  towards  the  cost  of  paying  for  an 
exercise  in  public  relations  which  will 
convince  everybody  of  our  just  case.  If 
you  don't  or  won't  pay  up — then  shut 
up. 

John  Davies 

Wiveliscombe,  Somerset 

Infertile  ground 

Sad  to  report,  Mr  Clarke's  seed  of 
sanity  (refuse  to  ask  for  or  accept  any 
increase  in  pay),  which  might  also  be 
criticised  as  the  seed  of  self-interest, 
complacency  and  compliance,  clearly  will 
not  germinate  in  the  soil  of  our  society. 
For  have  we  not  ignored  the  insane 
strivings  of  our  leaders  for  years?  We, 
the  "meek  and  mild"  profession  have  not 
fought  for  "more  money,  more  holidays, 
less  work".  Yet  our  example  has  rarely 
been  noticed  and  never  followed. 

But  it's  hardly  surprising.  The  nation 
isn't  a  troupe  of  boy  scouts  sharing  out 
the  beans.  It  is  a  collection  of  groups  of 
people,  each  of  which  has  its  own  beliefs 
and  aims,  but  each  of  which  has  a  prime 
interest  in  its  own  survival.  Our  own 
group's  failure  to  fight  for  an  increase  in 
pay  is  jeopardising  our  survival.  The  seed 
is  not  of  sanity,  it  is  of  self-destruction. 

But  how  to  right?  First,  we  must  make 
it  clear  that  we  fight,  not  as  individuals, 
but  for  the  survival  of  the  group.  Those 
of  us  who  are  tempted  to  lay  low,  com- 
forted by  our  high  income  (albeit  the 
result  of  a  high  work  rate)  lulled  into 
a  sense  of  security  by  highly  self- 
interested  bank  managers,  must  make  our 
position  clear.  We  must  accept  the  need 
to  channel  some  of  our  money  into  less 
fortunately  placed  pharmacies.  Secondly, 
we  must  act  together. 

But...  every  answer  in  pharmacy  is 
followed  by  a  but .  .  .  how?  The  crucial 
question.  T  await  the  advice  of  someone 
more  used  to  fighting  for  survival.  Our 
self-interest  precludes  direct  action 
against  our  patients.  We  need  them  more 
than,  perhaps,  they  need  us.  How  quickly 
some  self-interested  doctors  might  step  in- 
to the  gap.  I'm  not  quite  as  certain  when 
it  comes  to  fraud.  Have  we  been  driven 
far  enough  into  the  corner  that  we  look 
on  the  DHSS'  justifiably  self-interested 
stance  as  fraudulent  behaviour?  So  that 
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A  C&D  subscriber  in  East  London  believe, 
this  is  his  record  number  of  items  on  one 
prescription  (14) 

we  ourselves  might  act  fraudulently  be 
lieving  it  to  be  justified?  If  so,  then  fror 
a  certain  date.  I  would  suggest  that  a] 
pharmacies  dispense  generic  equivalentij 
regardless  of  what  is  written  on  the  pn 
scription.  This  unprecedented  step  woul 
give  us  an  immediate  increase  in  remu 
eration.  It  would  demonstrate  the  saving! 
which  could  be  made.  It  would  not  harnj 
or  inconvenience  the  patients.  Yet  i 
would  bring  to  bear  on  the  Governmen 
the  only  pressure  to  which  it  migh 
respond — pressure  from  private  industry! 

I'm  as  sad  about  the  lack  of  "morality 
in  my  approach  as  I  am  about  the  failun 
of  Mr  Clarke's  seed  to  germinate,  bu 
that's  the  way  of  the  world  in  which  wi| 
live.  It's  the  world  in  which  we  have  ttj 
survive. 

Peter  L.  Craske 

Leeds. 

Named  in  error 

I  recently  sent  a  letter  to  a  number  ol 
pharmacists  urging  them  to  re-evaluate 
their  thoughts  in  the  light  of  the  current 
situation  regarding  the  wholesaler/ 
retailer  relationship.  In  that  letter  I 
referred  to  the  ownership  of  retail  chains 
by  some  of  our  competitors,  and  in  con 
nection  with  this,  I  mentioned  Ridleys 
among  others. 

It  has  been  drawn  to  my  attention  that 
I  was  in  error  in  including  Ridleys  in 
that  list,  as  to  the  best  of  our  knowledge, 
they  have  no  involvement  in  retail  shops 
whatsoever,  and  therefore  I  should  like 
through  your  column,  to  apologise  un- 
reservedly for  having  included  them. 
M.  G.  Frith 

chairman,  Unichem  Ltd 

Postscript 

"My  six-year-old  grandson  went  into  the 
chemist's  shop  with  his  mother  while  I 
waited  outside.  When  he  came  out  he 
said  to  me:  'I  know  where  babies  come 
from  now.  I  saw  them  weighing  one  for 
a  customer.'  "  Mrs  M.  Quinn,  Chipping 
Norton,  in  letter  to  Daily  Star. 
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A  unique  training  facility 

for  shop  staff. 


During  the  past  4  years  1,285  sales 
assistants  have  benefited  from  Numark 
Training,  and  materially  contributed  to  the 
sales  and  profit  growth  of  Numark 
Chemists. 

By  introducing  this  unique  Mobile 
Training  Unit  the  vast  majority  of 
Numark's  10,000  shop  sales  assistants  will 
have  the  opportunity  of  attending 
specialised  training  programmes  within  easy 
\each  of  their  shops. 

The  Numark  Mobile  Training  Unit  is 
staffed  by  DITB  qualified  instructors;  fitted 


with  modem  video  and  audio  visual 
equipment  and  carries  a  comprehensive 
library  of  training  films  and  modern 
training  aids  to  meet  specific  needs  of 
retail  staff  and  management. 

Numark  Chemists  will  receive  details 
of  when  and  where  this  unit  is  to  operate 
from  their  Numark  Wholesaler.  All  NPA 
members  are  welcome  to  use  this  training 
facility  subject  only  to  places  being 
available,  and  should  contact  the 
Sales  Manager  at  their  local  Numark 
Wholesaler. 


$1 

Award 


m 


5' 


For  Staff  Training 


NUMARK 


Another  facet  of  Numark's  comprehensive  package  of  business  growth  services. 
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PROFESSIONAL  NEWS 

Pharmaceutical  Society  of  Northern  Ireland 

New  Queen's  building 
nearing  completion 


The  new  purpose-designed  pharmacy 
building  at  Queen's  University  is  nearing 
the  final  stage  of  construction  and  should 
be  in  full  operation  at  the  commencement 
of  the  Michaelmas  term,  according  to  a 
letter  from  Professor  D'Arcy  read  at  the 
February  meeting  of  the  Council  of  the 
Pharmaceutical  Society  of  Northern 
Ireland. 

The  commissioning  of  the  building 
would  coincide  with  the  50th  anniversary 
of  the  founding  of  the  pharmacy  degree 
at  Queen's,  so  1980  would  be  a  milestone 
in  the  history  of  pharmacy  and  pharma- 
ceutical education  in  Ulster.  The  facilities 
available  in  the  building  would  enhance 
the  research  presently  undertaken  on 
the  adverse  effects  of  drugs,  drug  reac- 
tions and  interactions,  and  in  other  areas. 
While  the  University  Development  Com- 
mittee had  been  generous  in  equipment 
grants  to  the  building,  donations  to  pur- 
chase specialised  items  of  research  or 
teaching  equipment  would  be  useful. 
The  main  requirement,  however,  was  for 
additional  money  to  augment  the  basic 
furbishing  of  the  small  lecture  theatre 
and  other  teaching  and  research  areas; 
in  particular,  funds  to  augment  the  audio- 
visual equipment  would  be  helpful. 

A  number  of  individual  pharmacists, 
together  with  pharmaceutical  companies 
and  professional  organisations,  had  asked 
if  they  could  be  associated  with  the 
building  by  giving  donations  towards  its 
equipment  and  furbishings  and  Professor 
D'Arcy  asked  if  the  Council  would  wish 
to  make  a  contribution.  He  anticipated 
a  sum  of  about  £10,000  would  be  re- 
quired. Mr  Mcllhagger  was  sure  the 
Council  would  wish  to  give  all  assistance 
and  suggested  that  the  matter  be  referred 
to  the  Finance  Committee  for  a  recom- 
mendation, which  was  agreed. 

Health  centre  policy 

The  secretary  reported  that  he  had 
received  from  the  Department  of  Health 
and  Social  Services  a  memorandum 
setting  out  policy  relating  to  health 
centres;  it  also  made  recommendations 
for  the  improvement  of  health  centre 
practice.  The  memorandum  was  pro- 
duced after  consideration  was  given  to 
comments  received  on  the  consultative 
document  "Health  centres — objective  and 
policy"  issued  by  the  Department  in 
May  1978.  The  main  recommendations 
dealt  with  training,  preventive  care,  ex- 
pansion of  the  range  of  clinic  services 
and  establishing  consultant  out-patient 
clinics.  The  memorandum  had  little  to 
say  about  the  role  of  the  pharmacist  who 
was  not  included  as  a  member  of  the 
primary  care  team  but  Whose  services 
appeared  necessary  for  total  care. 
The  secretary  said  that  timetables  for 
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the  courses  in  management  for  students 
had  now  been  received.  The  first  would 
be  held  in  the  Society's  lecture  hall  com- 
mencing at  7pm  on  March  21  and  con- 
tinuing until  5pm  on  March  23.  In 
addition  to  pharmaceutical  accounting 
principles  and  procedure,  Mr  G.  A. 
Collins,  of  Scholl  (UK)  Ltd,  would  talk 
on  NHS  elastic  hosiery  and  Mr  R.  G.  P. 
McMullan  would  speak  about  the  Drug 
Tariff  and  NHS  economics  in  Northern 
Ireland.  The  secretary  said  arrangements 
would  have  to  be  made  to  provide  lunch 
for  the  students  and  lecturers  on  Sunday. 
March  23.  The  second  course  would  be 
held  from  5pm  on  April  9  until  5pm 
on  April  1 1  at  The  Beeches,  23  Hampton 
Park,  Belfast  BT7  3JN  and  given  on 
behalf  of  the  Staffs  Council  for  the 
Health  and  Personal  Social  Services.  The 
course  could  be  residential  and  accom- 
modation provided  for  up  to  24  students; 
meals  and  accommodation  would  be  pro- 
vided without  charge.  So  far  23  students 
would  be  attending  the  March  course 
and  17  in  April. 

Meeting  on  prescribing 

Professor  D'Arcy  drew  attention  to  the 
joint  meeting  of  the  Society  and  the  NI 
faculty  of  the  Royal  College  of  General 
Practitioners  to  be  held  in  the  Society's 
lecture  hall  on  Thursday,  March  6  at 
8  pm.  The  speaker  would  be  Dr  B.  A. 
Wills  (chief  pharmacist.  Department  of 
Health,  London)  and  the  subject  "Pres- 
criptions and  prescribing". 

The  president  said  he  had  on  Febru- 
ary 18  attended  a  meeting  of  the  Lurgan, 
Portadown  and  Armagh  Branch,  held  at 
the  Brownlow  health  centre,  Craigavon; 
a  former  member  of  the  Society,  Dr  Ken- 
neth Kerr,  had  given  a  talk  on  "Homo- 
eopathic medicine".  About  35  members 
were  present  and  the  interest  aroused  by 
Dr  Kerr  was  evidenced  by  the  questions 
asked  at  the  end  of  the  talk.  The  Branch 
annual  meeting  would  probably  be  held 
in  April. 

It  was  reported  that  the  Society  of 
Pharmacy  Students  would  hold  a  sym- 
posium on  "Drugs  in  the  elderly"  on 
Wednesday,  February  27,  from  2  to  5  pm 
when  the  speakers  and  their  topics  would 
be  Professor  R.  W.  Stout  on  "Medical 
care  of  the  elderly",  Professor  P.  F. 
D'Arcy  on  "Drugs  in  the  elderly", 
Mr  J.  K  Magee  on  "Risks  associated 
with  the  elderly",  and  Mr  W.  H.  J. 
Dalzell  on  "The  development  of  the 
pharmacist's  role  in  treating  elderly 
patients". 

Reports  from  the  Finance  and  House 
and  the  Ethical  and  Law  Committees 
were  adopted.  Presenting  the  latter, 
Mr  Kerr  said  that  with  Messrs  Dillon 
and  O'Rourke  he  had  attended  a  meeting 
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with  the  district  valuer  about  the  schema 
for  arriving  at  the  rents  for  pharmacy^ 
accommodation  in  health  centres.  The 
matter  would  be  discussed  early  in  March 
when  representatives  of  the  Council. 
Executive  Committee  of  the  Ulster  Chem- 
ists Association  and  Pharmaceutical 
Contractors  Committee  met. 

Nominations  for  membership  of  the 
Central  Pharmaceutical  Advisory  Com- 
mittee had  been  submitted.  The  com- 
mittee recommended  that  a  meeting  with 
representatives  of  the  drug  section  be 
arranged  and  that  a  circular  should  be 
sent  to  pharmacists  advising  them  of 
arrangements  for  the  disposal  of  un 
wanted  drugs. 

It  was  reported  that  difficulties  had 
arisen   in   arranging   the   meeting  with 
representatives  of  the  Guild  of  Hospital! 
Pharmacists  and  the  meeting  would  be|| 
held  in  the  autumn. 

Mr  Hunter  said  final  arrangements  had 
been  made  for  the  president's  dinner  to 
be  held  at  Dunadry  Inn  on  Wednesday, 
March  19  and  he  hoped  the  function 
would  be  well  attended. 

It  was  agreed  to  refer  to  the  chairman 
of  the  Society's  Statutory  Committee  the1 
case  of  a  member  of  the  Society  who 
pleaded  guilty  to  a  charge,  and  was 
convicted  of  selling  by  retail  a  prescrip- 
tion-only medicine  otherwise  than  in 
accordance  with  a  prescription  issued  by 
an  appropriate  practitioner. 

Applications  for  registration  as  stu- 
dents were  granted  to  Ronald  Walter 
McGlaughlin,  6  Drapersfield  Road, 
Cookstown,  Co  Tyrone;  Mary  Bernadette 
Trainor,  32  Drumsamney  Road,  Der- 
sertmartin,  Magherafelt,  Co  Londonderry 
and  Bernadette  Mary  Patricia  Trolan, 
61  Cahore  Road,  Draperstown,  Maghera- 
felt, Co  Londonderry. 
□  On  March  25  at  8  pm  in  the  Medical 
Biology  Centre,  Lisburn  Road,  Belfast, 
Dr  M.  E.  Maguire  (principal  pharmacist, 
Regional  Drug  Information  Service)  will 
talk  on  her  recent  visit  to  United  States 
of  America.  Dr  Maguire  was  awarded  a 
Winston  Churchill  Travelling  Fellowship 
to  study  the  provision  of  drug  informa-  || 
tion  in  the  USA  in  autumn  1979;  she  will 
speak  on  this  and  discuss  it  in  relation 
to  the  situation  in  Northern  Ireland. 


Biology  Institute 

The  first  general  meeting  of  members 
of  the  Institute  of  Biology,  held  under 
the  terms  of  the  recently-granted  Royal 
Charter,  has  elected  the  following  offi- 
cers: -  President  Professor  E.  J.  W.  Bar- 
rington,  FRS,  recently  professor  of  zoo- 
logy. University  of  Nottingham;  vice- 
presidents  Professor  Anna  Macleod,  re- 
cently professor  of  brewing,  Heriot-Watt 
University,  Edinburgh;  Dr  D.  W.  Straug- 
han,  director  of  pharmacology,  Glaxo 
Group  Research  Ltd;  secretary  Professor 
J.  A.  Beardmore,  department  of  gene- 
tics, University  College,  Swansea;  trea- 
surer, Professor  M.  Sussman,  department 
of  microbiology,  Newcastle  upon  Tyne 
University. 
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evenflo  baby  products 
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Chemists  -  Owing  to 
increasing  demand  you  may 
have  had  difficulty  in 
obtaining  Evenflo  products. 
If  this  is  the  case,  please 
send  your  order  direct  to 
Evenflo  and  we  will  ensure 
that  prompt  delivery  is 
made,  through,  either  your 
local  wholesaler  or  service 
you  ourselves. 


nuriTTO  name  

UKUriK  ADDRESS   

FORM     DATE  ........................................ 

WHOLESALERS  NAME   

Order  the  whole  range  as  suggested  below  and  get  the  attractive  EVENFLO  MERCHANDISER  J?  j^f]  J£  f 


Qty. 
Req'd 

Min. 
Order 
Qty. 

DESCRIPTION 

Trade 
Each 
(Ex.  VAT) 

R.S.P. 
Each 
(Inc  VAT) 

6 

GLASS  BOTTLE  8  oz.  10101 

45p 

69p 

6 

GLASS  BOTTLE  4  oz.  10150 

45p 

69p 

6 

PLASTIC  BOTTLE  PASTEL  ASSORTED  8  oz.  1 1 102 

45p 

69p 

6 

PLASTIC  BOTTLE  PASTEL  ASSORTED  4  oz.  1 1 151 

45p 

69p 

6 

PLASTIC  BOTTLE  CLEAR  8  oz.  12101 

45p 

69p 

6 

PLASTIC  BOTTLE  CLE AR  4  oz.  1 2 1 50 

45p 

69p 

6 

PLASTIC  BOTTLE  OWL/CHICK  ASSORTED  8  oz.  13108 

64p 

98p 

6 

PLASTIC  BOTTLE  FLINTSTONES  ASSORTED  8  oz.  13109 

64p 

98p 

6 

PLASTIC  BOTTLE  DOG/CONE  ASSORTED  4  oz.  13154 

64p 

98p 

6 

PLASTIC  BOTTLE  FLINTSTONES  ASSORTED  4  oz.  13159 

64p 

98p 

6 

STANDARD  SOOTHER  22105 

34p 

52p 

6 

ORTHODONTIC  SOOTHER  22106 

34p 

52p 

6 

COMBINATION  BOTTLE  &  TEAT  BRUSH  50152 

64p 

99p 

6 

DISPOSABLE  BOTTLES  50's  30101 

56p 

92p 

6 

DISPOSABLE  BOTTLES  100's  30150 

1.09 

1.67 

3 

DISPOSABLE  BOTTLE  FULL  KIT  30205 

6.25 

8.65 

6 

DISPOSABLE  BOTTLE  STARTER  KIT  30250 

74p 

1.14 

6 

DISPOSABLE  BOTTLE  TEATS  3's  30401 

45p 

63p 

3 

CAR  BOTTLE  WARMER  41250 

2.62 

4.15 

6 

STARTER  BOTTLE  KIT  PLASTIC  40111 

2.40 

3.45 

6 

STARTER  BOTTLE  KIT  GLASS  401 12 

2.40 

3.45 

3 

COMPLETE  BOTTLE  KIT  PLASTIC  AND  GLASS  40113 

3.22 

4.60 

6 

BREAST  PUMP  KIT  4  oz.  52 102 

2.44 

3.75 

6 

BREAST  CREAM  2  oz.  52103 

1.05 

1.61 

6 

NIPPLE  SHIELD  52104 

45p 

75p 

6 

NURSING  PADS  36's  52106 

96p 

1.38 

6 

BREAST  FEEDING  SET  52107 

3.60 

5.50 

6 

FORMULA  TEAT,  AMBER  3's  21103 

28p 

44p 

6 

MILK  TEAT,  PINK  3's  21104 

28p 

44p 

6 

WATER  TEAT.  BLUE  3's  21 105 

28p 

44p 

6 

JUICE  TEAT.  ORANGE  3's  21 106 

28p 

44p 

6 

PREEMIE  TEAT,  3's  21131 

28p 

44p 

Ma 
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Playtex  enter  UK  sanpro  market 
with  deodorised  tampons 


Playtex  tampons  are  being  launched  into 
the  £58m  UK  sanpro  market.  Claimed 
to  command  a  31  per  cent  share  of  US 
tampon  sales  and  a  24  per  cent  share  in 
France,  Playtex  say  they  anticipate  simi- 
lar acceptance  in  the  UK  market,  which 
is  currently  dominated  by  two  brands. 

The  company  says  its  tampons  offer 
the  consumer  unique  three-way  protec- 
tion, consisting  of  a  gentle  glide  applica- 
tor made  of  smooth  flexible  plastic  for 
easier  insertion,  a  "blooming"  action 
whereby  the  Playtex  tampon  is  said  to 
open  like  a  flower  and  adjust  to  the 
user's  internal  shape  to  prevent  by-pass 
and  leakage,  and  thirdly  the  option  of 
a  light  fresh  deodorant  version  to  give 
the  user  extra  assurance. 

Deodorant  and  non-deodorant  versions 
are  available  in  pink  packs  of  eight  or 
30  with  three  absorbencies — regular, 
super  and  super  plus. 

Mr  N.  Scardina,  managing  director  of 
Playtex  UK,  says  that  tampons  currently 
account  for  over  40  per  cent  of  the  £58m 
sanpro  market  and  that  Playtex  expect 
to  take  a  high  percentage  of  sales  from 
existing  brands  and  to  expand  the  tam- 
pon market  in  Britain.  Playtex  also  claim 


research  has  shown  women  prefer  their 
deodorant  tampons  to  competitive 
brands. 

Advertising  backing  for  the  launch 
consists  of  a  television  campaign  due  to 
start  on  April  21  and  advertisements  in 
the  women's  Press  from  May.  Playtex 
have  refused  to  release  their  exact  bud- 
get but  estimate  that  in  the  first  12 
months  they  will  be  spending  £lm. 

In  answer  to  recent  criticism  of  their 
product  Playtex  claim  the  frequency  of 
irritation  complaints  in  the  US  due  to 
deodorant  is  minimal  and  that  the 
"caution"  statement  found  on  all  packages 
is  voluntary.  Playtex  also  counteract  any 


criticism  that  the  plastic  applicator  is 
non-biodegradable  (being  non-flushable) 
with  their  belief  that  it  offers  consumers 
easier  and  more  comfortable  usage. 
Playtex  (UK)  Ltd,  36  Chertsey  Road, 
Woking,  Surrey  GU21  5BB. 

Houbigant  offer 

Houbigant  are  offering  just  in  time  for 
Mother's  Day  on  March  16,  200g 
Chantilly,  Quelques  Fleurs  and  Essence 
Rare  talcs  (£2.20).  The  offer— almost 
double  normal  value — will  run  through 
March  and  April.  Houbigant  Ltd,  Bal- 
combe  Road,  Horley,  Surrey. 

Radox  posters 

Nicholas  Laboratories  are  supporting 
Radox  salts  (C&D,  March  1,  p330)  with 
3,000  posters  in  a  campaign  worth 
£160,000.  The  company  says  the  sites 
have  been  selected  for  their  proximity 
to  the  potential  point  of  purchase.  The 
campaign,  which  is  national,  runs  from 
March  to  the  end  of  June.  Nicholas 
Laboratories  Ltd,  225  Bath  Road,  Slough, 
Berks  SL1  4 A  V. 


SELF  i 

EMPLOYED? 

Find  out  how  GRE's  new  Pension  Plan  allows  you  J 
freedom  of  choice  at  the  five  most  critical  times*  J 

GREs  new  unit-linked  pension  plan  lets  you  control  your 
pension  the  way  you  control  your  business,  by  keeping  your 
options  open. 

You  can  choose  initially  which  of  six  different  portfolios 
to  invest  in,  whether  to  stay  with  your  first  choice  or  switch  to 
another  portfolio  in  the  light  of  events,  whether  to  increase  or 
reduce  your  payments  in  certain  years,  when  best  to  take  your 
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Alka  Seltzer  sponsorship 
for  pre-Olympic  trials 


Alka  Seltzer  are  supporting  a  pre-Olympic 
series.  Seven  sports  all  with  teams  quali- 
fied for  the  Moscow  Olympics  will  each 
receive  £5,000  sponsorship.  The  sports 
are  archery,  canoeing,  cycling,  fencing, 
judo,  rifle  and  pistol  shooting  and 
women's  hockey.  Running  from  April 
through  to  the  end  of  June,  the  Alka 
Seltzer  Olympic  Seven  competitive  and 
trial  events  will  be  covered  by  BBC 
Grandstand.  Announcing  the  sponsorship 
at  a  Press  conference  Mr  Ernest  Brown, 
senior  product  manager  for  Alka  Seltzer, 
said:  "We  are  very  happy  to  be  able 
to  support  these  seven  sports  with 
£40,000  worth  of  sponsorship.  These 
sports  do  not  always  hit  the  headlines 
and  we  hope  this  series  will  create  good 
publicity.  Our  sponsorship  provides  the 
framework  for  some  important  competi- 
tion prior  to  the  Olympics  and  we  hope 
that  the  series  will  enhance  Britain's 
medal  winning  prospects."  All  the  sports 
representatives  at  the  Press  conference 
announced  a  wish  to  go  to  the  Olympics 
and  would  be  disappointed  if  a  Govern- 
ment directive  was  to  the  contrary.  Miles 
Laboratories  Ltd,  Stoke  Court,  Stoke 
Poges,  Bucks. 


Mrs  Violet  Moorhouse,  with  her 
husband,  Brian,  during  a  weekend  in 
London  they  won  in  a  Ulay  Night  Care 
competition  for  chemists'  assistants. 
Mrs  Moorhouse,  an  assistant  at  H.  W. 
Foulds,  Nelson,  Lanes,  won  first  prize. 
The  two  second  prizes  of  luxury 
overnight  bags  and  beauty  cases,  went  to 
Mrs  Pauline  O'Brien,  of  Nottingham,  and 
Mrs  Sheila  Duff,  of  Aberdeen. 


Velvet  collection 
launched 

Max  Factor  are  launching  the  Velvet 
Collection  which  they  say  "combines  the 
softness,  subtlety  and  refined  texture  of 
velvet,  in  look  and  appearance,  with  the 
richness  and  depth  of  colour." 

Velvet  Touch  foundation  (£1.25)  is 
available  in  a  transparent  tube  and  comes 
in  six  shades,  ivory  beige,  natural  beige, 
almond  beige,  peach  glow,  rose  glow  and 
honey  glow. 

Velvet  Blush  (£1.50)  is  supplied  in  an 
elegant  compact  with  dark  blue  base  and 
transparent  lid  embellished  with  gold 
decoration.  It  comes  available  in  four 
colours,  opal  frost  highlighter,  softly 
amber,  softly  amber  frost  and  woodrose, 
making  up  the  quartet. 

Six  shades  make  up  Velvet  Eyes  (£1.00) 
in  matt  or  frosted  colours,  moisturised 
"to  protect  the  delicate  eye  areas".  The 
shades  are  chestnut  velvet,  frosted  aqua 
velvet,  blue  velvet,  frosted  coffee  velvet, 
frosted  velvet  highlighter  and  green 
velvet. 

Waterproof  Velvet  mascara  (£1.25) 
rounds  up  the  range  with  three  colours, 
black,  brownish  'black  and  grey.  Max 
Factor  Ltd,  16  Old  Bond  Street,  Lon- 
don W1A  3  AH. 


pension  over  a  15 -year  period  and  whether  to  take  an  annuity 
or  a  lump  sum  and  an  annuity. 

The  plan  has  very  substantial  tax  advantages.  And  it's 
offered  by  GRE  Pensions  Management  Limited,  a  specialist 
subsidiary  of  Guardian  Royal  Exchange  Assurance.  GRE  has 
over  250  years'  investment  experience,  and  assets  of  over 
£2,500  million. 

Clip  the  coupon  now  and  well  send  you  all  the  details. 


GRE 


23)] 


(23) 

To:  Guardian  Royal  Exchange  Assurance,  Field  Operations  Department,  FREEPOST,  London  EC4B  4YN. 

Please  send  me  your  tree  brochure  on  unit-linked  pension  plans  for  the  self-employed.  ; 

Name   Name  of  yourlnsurance  Broker/Financial  Adviser  (it  any) 

Address 


Date  of  Birth 


(Applicable  to  the  UK  only.) 

GRE  Pensions  Management  Limited. 


J 
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Rosy  future  for  Bayer's 
'unique'  air  fresheners 


A  new  range  of  air  fresheners — Bayfresh 
— consisting  of  aerosols  and  slow  release 
products,  has  been  launched  this  week 
by  Bayer  and  backed  by  a  £650,000  ad- 
vertising and  trade  promotion  spend. 

Bayer  estimate  the  air  freshener  market 
will  be  worth  £20  million  in  1980  and 
their  most  important  innovation  is  in  the 
slow  release  sectors  which  they  say  has 
quadrupled  in  value  since  1976 — to 
£10.5m.  The  Bayfresh  solid  product  is 
the  first  to  be  manufactured  in  polyure- 
thane,  rather  than  gelatine,  which  enables 
the  product  to  maintain  its  shape  (in  this 
case  a  rose)  for  the  duration  of  its 
effective  life.  Bayer  estimates  this  to  be 
eight  weeks.  During  this  period  the 
product  will  shrink  to  one-third  of  its 
normal  size — "users  of  slow  release 
products  like  the  idea  of  a  visible  sign 
of  the  product  working." 

The  "decorative  air  fresheners"  are 
unique,  say  Bayer,  in  that  they  have  no 
"protective  cage".  The  polyurethane  rose 
is  mounted  directly  onto  a  plastic  leaf 
base  and  they  are  available  (£0.69)  in 
"country  garden"  (red),  "valley  mist" 
(white)  and  "spring  blossom"  (yellow). 

The  company  also  argue  that  the  con- 
tinuing growth  of  the  slow  release  market 
has  not  been  at  the  expense  of  aerosols 
which  they  say  have  maintained  their 
market  shares  with  sales  rising  to  £6 
million  in  1979  from  just  over  £4  million 
in  1976.  Largely  due  to  price  rises. 

The  novelty  of  the  Bayfresh  aerosol 
(£0.52)  is  in  its  "odour  absorber"  which, 
they  say,  has  the  "ability  to  substantially 
lower  the  vapour  pressure  on  surfaces 
emitting  an  odour"— preventing  the 
odour  from  evaporating  into  the  atmos- 
phere— "not  simply  masking  one  smell 
with  another".  Because  of  this  develop- 
ment Bayer  say  they  are  able  to  select 
"delicate  perfumes — pine,  lavender  and 
bouquet — rather  than  the  often  pungent 
aromas  of  many  products  of  this  kind". 

Consumer  preference 

After  testing  30  different  moulded 
shapes,  from  animals  to  fruits  and  Venus 
de  Milo  figurines,  Bayer  came  to  the 
conclusion  that  flowers,  particularly 
roses,  were  most  acceptable  to  the  con- 
sumer. Though  a  company  spokesman 
told  C&D  that  the  marketing  of  alterna- 
tive shapes  in  the  future  was  possible. 

Bayer  say  the  slow  release  product 
may  be  safely  left  around  the  house,  as 
it  is  non-toxic,  but  nonetheless  recom- 
mend that  it  be  kept  away  from  children 
and  pets.  Shelf  life  is  estimated  at  one 
to  three  years.  No  plans  have  yet  been 
made  for  "own  brand"  versions  of  the 
products  and  Bayer  believe  they  have 
six  months  to  a  year  before  competitive 
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brands  of  a  similar  nature  are  marketed. 

Promotion  campaign 

The  advertising  campaign  will  centre  on 
a  £400,000,  two  burst,  national  television 
promotion — June  and  July,  and  October 
and  November.  Full-colour,  page  and 
half-page,  advertisements  have  been 
placed  in  women's  magazines  for  April, 
May  and  June  and  again  in  September 
and  October.  The  £150,000  allocation 
is  being  spent  on  Woman's  Weekly, 
Woman's  Realm,  My  Weekly,  People's 


Friend,  Family  Circle,  Living,  Home  and 
Freezer  Digest,  Women  and  Home  and 
Pins  and  Needles. 

Both  the  aerosol  and  slow  release 
products  have  April  delivery  dates  and 
will  be  supplied  in  shrink-wrapped  packs 
of  12.  The  trade  promotions  budget  is 
£100,000  and  POS  material  consists  of 
dump  bins,  shelf  barkers  and  display 
cards  carrying  the  message  "Please  pick 
the  flowers".  Bayer  UK  Ltd,  Consumer 
Products  Division,  Burrel  Road,  Hay- 
wards  Heath,  West  Sussex  RH16  J  TP. 


Sassoon  competition 

From  March  14  to  May  3,  a  competition 
will  be  open  to  any  customer  who  pur- 
chases a  full-size  product  from  the  Vidal 
Sassoon  hair  care  range  at  any  Boots 
branch. 

The  first  prize  is  a  trip  to  Los  Angeles 
with  an  opportunity  to  meet  Vidal  Sas- 
soon and  have  a  new  hairstyle  in  the  ex- 
clusive Rodeo  Drive  Salon.  Second  prize 
consists  of  a  week-end  in  London  for  two 
plus  a  visit  to  one  of  the  Knightsbridge 
salons  and  25  third  prizes  will  be  £25 
worth  of  Vidal  Sassoon  products. 

While  the  competition  is  running  Vidal 
Sassoon  consultants  will  be  in  the  80 
larger  Boots  from  Thursdays  to  Saturdays 
to  give  away  20p-off  coupons  redeem- 
able on  any  full-size  Vidal  Sassoon  hair 
care  products.  Vidal  Sassoon  Co  Ltd,  1 
Bedford  Street,  London  WC2E  9HD. 

Hair  care  teaching 
package 

A  teaching  pack  on  hair  care  devised 
for  educational  authorities  and  teachers 
has  been  produced  by  Reckitt's. 
The  pack  offers  a  course  of  study  for 


use  in  home  economics  classes.  Although 
designed  primarily  for  the  14  to  16  age 
group,  the  course  can  be  adapted  with 
only  slight  modification  for  11  to  18s. 
The  pack  comprises  an  illustrated,  two- 
colour  booklet,  a  set  of  four  colour  hair 
style  cards  and  fact  sheets  plus  teacher's 
notes,  all  in  A4  format  and  compactly 
packaged  in  book  box  form. 

The  material  covers  every  aspect  of 
hair  care  including  hygiene  and  health, 
the  relevance  of  diet  and  exercise  to  hair 
care,  the  basics  of  style  choice  in  rela- 
tion to  face  shape,  hair  types  and  prob- 
lems and  a  product  review.  The  pack 
costs  £3  (postage  free)  from  Reckitt 
Toiletry  Products,  PO  Box  110L,  Reckitt 
House,  Stoneferry  Road,  Hull  HU8  8DD. 

Vipro  beauty  machine 

A  nail  care  and  facial  massage  beauty 
machine  is  now  available  (£9.90).  The 
Vipro  beauty  machine  is  supplied  with 
various  attachments;  facial  brush,  nail 
shaper,  nail  buffet,  toenail  filer,  callous 
smoother,  facial  brush  and  moisturiser- 
massager.  Lynton  Cash  &  Carry  Ltd, 
Lynton  House,  304  Bensham  Lane, 
Thornton  Heath,  Surrey  CR4  7YR. 
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PRODUCT 

SIZE 

COST 

R.R.P. 

R.S.P. 

PROFIT 
ON  RETURN 

Sunsilk  Hairspray 

12 x  standard 

£3.53 

43P 

21.3% 

Sunsilk  Shampoo 

12 x  standard 

£2.55 

mr 

31 P 

21.1% 

Haze  Air  Freshener 

12S 

£3.14 

52tr 

38p 

20.8% 

Clean  '0'  Pine  Liquid 

12  x  320ml 

£3.32 

o&$r 

39P 

18.4% 

Clean  '0'  Pine  Cream 

12  x  284ml 

£3.07 

36p 

18.2% 

Comfort  (P/M29P) 

12  x  giant 

£2.52 

29p 

16.7% 

Pledge  (20%  more  free) 

12  x  large 

£5.43 

66P 

21.1% 

Colgate  Toothpaste 

12  x  large 

£2.43 

291/2p 

21% 

Colgate  Toothpaste 

12  x  standard 

£1.61 

34^p 

191/2p 

20.8% 

OFFERS  AVAILABLE  FROM  10th  MARCH  UNTIL  28th  MARCH  1980 
ALL  OUR  OFFERS  ARE  SUBJECT  TO  AVAILABILITY  AND  VAT  WHERE  APPLICABLE 
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Elastoplast  confirms  policy 
of  'pharmacy  first' 


Elastoplast  claim  to  have  confirmed  their 
policy  of  "pharmacies  first"  with  an 
on-pack  children's  book  offer  available 
only  to  direct  chemist  customers.  "We 
believe  that  most  people  expect  to  buy 
their  Elastoplast  in  chemists  so  naturally 
we  expect  to  give  chemists  something 
special  to  offer  them,"  says  brand  man- 
ager Nicky  Lloyd-Owen. 

The  offer,  aimed  at  children  between 
the  ages  of  four  and  fourteen,  gives  them 
the  chance  to  send  away  for  their  choice 
of  television  favourites  in  paperback, 
ranging  from  Paddington  Bear  to  Nancy 
Drew,  girl  detective.  Two  proofs  of 
purchase  plus  22p  postage  are  required 
for  each  book  and  children  can  send  for 
as  many  titles  as  they  choose.  Airstrip, 
fabric  plasters  and  dressing  strip  packs 
carry  the  offer. 

The  children's  choice  book  offer  marks 
Elastoplasl's  change-over  to  cardboard 
carton  packaging.  The  cartons  are  pilfer- 
proof  packs  with  flip  tops  designed  to 
give  easy  access  to  the  product. 

Elastoplasl's  "There,  There,  There", 
television  commercials  will  also  be  seen 
again  in  late  Spring  and  will  be  heard  on 

commercial   radio.  Elastoplast  also  say 


1eAV    A'ist»p  pfasle'Sy 

ast  Airstrip 


Elastoplast 


Point-of-sale  unit  for  the  Elastoplast 
book  offer 

they  will  be  introducing  a  stockist/cus- 
tomer link  for  the  benefit  of  the  Chemist 
later  in  the  Spring.  Smith  &  Nephew 
Ltd,  Bessemer  Road,  Welwyn  Garden 
City,  Herts. 


Marigold  on-pack 
offer 

LRC  Products  are  supporting  Marigold 
with  on-pack  offers  and  "give-aways". 

Two  million  packs  of  Marigold  light- 
weight have  been  flashed  with  details  of 
an  offer  of  a  Salton  hot  food  tray 
(£13.95  plus  two  proofs  of  purchase).  The 
promotion  coincides  with  the  completion 
of  a  national  television  advertising  cam- 
paign, and  the  food  tray  will  be  available 
until  March  31,  1981.  Display  material 
featuring  the  offer  will  be  available 
through  all  LRC  salesforces. 

Consumers  will  also  be  given  the 
opportunity  to  sample  Marigold  hand 
lotion,  introduced  last  October.  During 
the  spring,  a  million  packs  of  Marigold 
Chic  gloves  will  contain  a  free  sachet 
of  the  hand  lotion  and  will  be  flashed 
with  the  details.  LRC  Products  Ltd, 
Sanitas  House,  Stockwell  Green,  London. 

Plug  for  ear  plugs 

Discounts  for  stockists  of  EAR  ear  plugs 
have  been  announced  by  Pharmagen.  The 
offer,  valid  until  March  31  gives  224  per 
cent  off  trade  price  on  orders  for  ten  or 
more  10-pack  dispensers. 

Mr  Bernard  Sparling,  general  manager 
of  Pharmagen  says:  "Our  inquiries  indi- 
cate that  a  substantial  demand  exists  for 
simple,  easy-to-use  ear  plugs  at  a  sensible 
price.  EAR  plugs  are  tailored  to  meet 

380    Chemist  &  Druggist 


this  demand  and  we  hope  that  our  special 
offer  will  enable  us  to  distribute  them  in 
greater  depth  than  previously  possible." 

Consumer  Press  advertising  will  appear 
during  April  in  TV  Times,  News  of  the 
World.  Sunday  Times.  Daily  Mirror  and 
Woman's  Weekly.  Pharmagen  Ltd, 
Chapel  Street,  Runcorn,  Cheshire. 


Nail  polish  packs 

Bellair  are  relaunching  their  nail  polish 
removei  in  an  unbreakable  plastic  con- 
tainer (£0.34).  The  bright  blue  125ml 
bottles  contain  what  is  described  as  a 
new  oil-rich  formulation  and  will  be 
shrink-wraped  in  dozens.  Bellair  Cos- 
metics Ltd.  New  Road,  Winsford, 
Cheshire  CW7  2NX. 


Healthy  campaign 

During  1980  the  Health  &  Diet  Food 
will  be  spending  £100,000  on  consumer 
advertising.  Their  FSC  range  of  vitamins 
and  food  supplements  will  feature 
regularly  throughout  the  year  in  Health 
Now  and  Here's  Health  as  well  as  weekly 
and  monthly  women's  interest  magazines. 
These  include  Woman's  Weekly,  Woman- 
craft,  Woman  &  Home,  Woman's 
Journal.  Family  Circle,  She  and  Cosmo- 
politan. Health  &  Diet  Food  Co  Ltd, 
Seymour  House,  97  High  Street.  God  al- 
ining, Surrey  GU7  1AW. 


Baby-shaped 
nappies 

Peaudouce,  brand  leaders  in  the  dispos- 
able nappy  market  in  France,  are  launch 
ing  their  product  nationally  througr 
Boots  in  March. 

The  nappies,  known  as  Babyslips 
(£1.80),  are  designed  for  total  efficiency! 
Until  now.  the  company  argues,  mothedl 
have  had  to  choose  between  either  the 
traditional  bulky  terry  towel  with  pins, 
pants  and  washing  or  the  "convenience" 
of  ill-fitting  disposables. 

Peaudouce  Babyslips  end  this  by  being 
shaped  to  fit  all  babies.  They  are  said  to 
be  completely  leak-proof  because  of  its 
double  layers  of  highly  absorbent  quilted 
padding  and  elasticated  gathers  around 
the  legs. 

Babyslips  will  be  available  at  larger 
branches  of  Boots  on  an  exclusive  basis 
until  the  end  of  May.  Packaged  in  com- 
pact cardboard  boxes  for  easy  stacking 
and  display  they  have  a  folding  handle 
for  carrying. 

Peaudouce  Babyslips  are  colour  coded 
for  size,  the  four  sizes  all  being  the  same 
price  although  the  number  per  pack 
varies  from  20  to  12  depending  on  size. 
Peaudouce  (UK)  Ltd,  PO  Box  9,  Ports- 
mouth POl  2TP. 

ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc— Scotland;  WW— Wales  and  West; 
So— South;  NE— North-east;  A— Anglia;  U— Ulster; 
We — Westward,  B — Border;  G — Grampian; 
E — Eireann.  CI — Channel  Island. 


Alberto  free  and  natural:  M 

Alka-Seltzer:  All  areas 

All  Clear:  All  areas 

Ayds  slimming  plan:  All  areas 

Babettes:  All  except  E 

Balance:  M,  Lc,  Y,  NE 

Carefree:  All  except  A 

Clearasil  Clearguard  lotion:  Ln 

Cow  &  Gate  babyfoods:  All  except  U,  E 

Crest  toothpaste:  Lc,  Y,  Sc,  WW,  NE,  A,  G 

Farley  rusks:  All  except  E,  CI 

Harpic  Jet:  Ln,  Y,  So,  A,  B,  NE 

Head  &  Shoulders:  Ln,  WW,  U,  We 

Heinz  babyfoods:  Lc,  Y,  Sc,  So,  NE,  G 

Johnson's  baby  powder:  All  except  Ln,  WW, 

So,  B,  E,  CI 
Johnson's  cotton  buds:  All  except  U,  B, 

G,  E,  CI 
Matey:  All  areas 
Paddi  Pads:  All  areas 
Oil  of  Ulay:  All  except  E 
Reply  mouthwash:  So 
Sanilav:  U,  WW,  B,  CI 
Slimgard:  All  except  E,  CI 
Snugglers:  All  areas 
Vespre:  All  except  A 
Wondra:  Y,  NE 
Zac  baby  cream:  Lc 
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ANNOUNCING  THE  NEW  100  TCBLET  PACK 

SETLERS  SALES 
TO  ROCKET! 


DEMAND  IS  GROWING  EVERYDAY  for  Britain's  express- 
selling  indigestion  remedy  -  Setters.  To  capitalize  on  this 
increase,  Beechams  now  launch  a  new  Economy  Pack  -  the  new 
100  tablet  pack  to  be  sold  nationwide.  A  spokesman  for 
Beechams  confirmed  '.  .  .  everywhere  people  are  changing  to 
Setlers  and  sales  are  proving  it.  We're  out  to  get  a  greater  slice 
of  this  £7m  market  and  thereby  encourage  the  market  to  grow 
even  further'. 


IOO  Setters 


Setlers  now  stands  at  No .  2 
and  is  building  up  to  be  a 
serious  contender  for  top 
place.  Retailers  report  more 
people  than  ever  are  asking 
for  Setlers. 

MORE  CONVENIENCE 

The  new  100  tablet  pack  offers 
indigestion  sufferers  a  larger 
supply  of  relief  and  is  especially 
suitable  for  the  more  regular 
user.  Setlers'  smoother  texture, 
mintier  flavour  and  20%  more 
relief-giving  ingredients,  now 
available  in  a  100 's  pack,  fulfills 


News 

Roundabout 


From  our 
Roving  Reporter 

Hot  from  the  press  comes  news 
that  'every  woman's  best  friend' 
Angela  Bradshaw  is  definitely 
making  a  contribution  to  your 
sales.  Her  chatty,  helpful  advice 
will  put  readers  of  women's 
magazines  in  the  picture  about 
the  benefits  of  Iron  Jelloids, 
Phyllosan  and  Yeast  Vite. 

If  I  were  you,  stock  up,  I  hear 
there  are  some  good  offers 
going  around. 


an  obvious  consumer  need. 

ECONOMY  PACK  FOR  TV 

T.V.  commercials  will  break  in 
April  with  a  provoking  sales 
message.  The  campaign  to  be 
continued  throughout  the  year 
in  concentrated  bursts.  Adver- 
tising spend  expected  to  be  over 
£i  million. 

Naturally  public  awareness 
will  be  centred  around  you .  Make 
the  most  of  the  Economy  Pack 
which  will  be  supported  by  a  free 
stock  trade  promotion.  So  put 
your  orders  in  now  for  the  big 
sell. 


100 


indigestion  ^  -  A 
table: 


Setters  first  ever  100  tablet  pack.  Easily  visible,  easily  recognisable. 
For  the  biggest  impact  give  full  counter  and  shelf  display. 


DIOCALM  POSTERS  TO  CATCH 

HOLIDAY  MOOD. 


Happy  Holiday 
Ins 


GrtDtocalni  fawn  your  chemist-nt**/ 


For  the  first  time  ever,  Diocalm  is 
using  posters  in  its  national  summer 
campaign.  Backed  by  a  heavyweight 
press  push  throughout  the  year. 
This  two  pronged  attack  will 
emphasise  Diocalm 's  unique  posi- 
tioning -  as  the  leading  'over  the 
counter'  antidiarrhoeal  brand.  So 
take  some  holiday  insurance  your- 
self, stock  and  display  Diocalm  and 
enjoy  the  summer  rush. 

Left :  The  new  Diocalm  4  sheet  poster. 
You  can't  miss  it  nor  will  your 
customers. 


STOP 

The  cold  front  is  still 
here.  Be  prepared  -  have 
Beechams  Powders  and 
Beechams  Powders  Hot 
Lemon  ready  at  hand. 
Don't  forget  Night-Nurse, 
Day-Nurse,  Venos  and 
Mac  are  big  sellers  when 
coughs,  colds  and  sore 
throats  are  about. 

Display  now ! 


BUILD  HEALTHY  BUSINESS  WITH  BEECHAM  HOME  MEDICINES 
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COUNTERPOINTS 


Kaolin  and  morphine 
in  tablet  form 


Wigglesworth  have  formulated  traditional 
kaolin  and  morphine  into  convenient  and 
palatable  tablets,  Opazimes,  recom- 
mended for  upset  stomach,  diarrhoea  and 
mild  forms  of  gastro-enteritis,  including 
"holiday  stomach"  and  "Spanish 
stomach". 

Each  tablet  contains  160mg  dried  alu- 
minium hydroxide  gel,  700mg  light 
kaolin,  3mg  dry  extract  of  belladonna 
and  0.25mg  morphine  hydrochloride 
(pharmacy  only).  Dosage  for  adults  is 
two  tablets  sucked  or  chewed  every  four 
hours  to  a  maximum  of  eight  in  24  hours 
(half  dosage  for  children  over  6  years). 

Opazimes  are  to  be  widely  promoted 
through  small-space  advertisements  in  the 
national  Press  during  the  "holiday  tummy 
season"  with  the  theme  "Take  them  with 
you,  just  in  case".  The  tablets  are  foil- 
wrapped  in  packets  of  24  (£0.89).  Wiggles- 
worth  Ltd,  Westhoughton,  Bolton. 


Ster-zac  formula 

Ster-zac  bath  concentrate  has  been 
reformulated  to  contain  triclosan  2  per 
cent  instead  of  hexachlorophane  10  per 
cent.  The  product  is  Pharmacy  only. 
Hough.  Hoseason  &  Co  Ltd.  Chapel 
Street,  Levenshulme,  Manchester. 

New  Dorbanex  packs 

Riker  Laboratories  are  introducing  two 
counter  packs  of  Dorbanex  —  a  blister 
pack  of  ten  capsules  and  a  50ml  liquid 
presentation.  Both  packs  are  the  same 
price  (£0.55,  £0.32  trade).  Riker  Labora- 
•  tories,  I  Morley  Street.  Loughborough. 

Ex-lax  promotion 


A  self-selection  display  unit  is  now  avail- 
able for  Ex-lax.  The  unit  contains  all 
sizes  of  Ex-lax  chocolate  and  pills  and 
measures  11  x  91  x  6!  in. 

Ex-lax  is  claimed  to  be  the  biggest 
selling  proprietary  laxative  and  the 
makers  plan  a  heavyweight  advertising 
campaign  in  support.  Advertisements  for 
Ex-lax  pills  will  run  until  July  in  the 
Daily  Mail.  Daily  Mirror,  Daily  Express, 
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Daily  Telegraph,  Sunday  Mirror,  Sunday 
People,  Sunday  Express,  News  of  the 
World  and  regional  papers. 

A  campaign  for  Ex-lax  chocolates  will 
run  until  December  in  Woman,  Woman's 
Own,  Woman's  Realm,  Woman's  World, 
My  World,  Woman  &  Home,  Family 
Circle,  Thompson's  Weekly  News  and 
People's  Friend.  Ex-lax  Ltd.  Fishponds 
Road,  Wokingham,  Berks  RG11  2QD. 

Penetrol  on  GSL 

Crookes  Anestan  state  that  the  licensing 
authority  has  confirmed  that  Penetrol  in- 
halant may  be  sold  as  a  General  Sale 
List  medicine.  At  present  some  of  the 
labelling  of  this  product  is  marked  with 
the  letter  "P"  but  this  may  be  ignored, 
they  say.  Crookes  Anestan  Ltd,  PO  Box 
94,   I   Thane  Road  West,  Nottingham. 

Panadeine  Co  48s 

Winthrop  Pharmaceuticals  have  intro- 
duced a  48  tablet  pack  of  Panadeine 
Co  (£1.85,  £6.44  per  i  dozen  trade).  They 
will  be  available  from  March  3.  Winthrop 
Pharmaceuticals,  Winthrop  House,  Sur- 
biton,  Surrey  KT6  4 PH. 

PRESCRIPTION 
SPECIALITIES 

Serenace  coded 

Searle  Pharmaceuticals  are  introducing  a 
tablet  code  for  Serenace  5mg  tablets. 
They  will  now  be  stamped  "Searle  12". 
Searle  Pharmaceuticals,  W  halt  on  Road, 
Morpeth,  Northumberland. 


Neogest  tablet 
colour  change 

From  March  17  all  Neogest  tablets  will 
be  coloured  dark  brown,  marked  in  white 
with  "D"  in  a  hexagon.  Packs  will  carry 
an  imprint  on  the  box:  "Note — Colour 
change:  Contents  remain  unchanged". 
Schering  Chemicals  Ltd  pharmaceutical 
division.  The  Brow,  Burgess  Hill,  West 
Sussex  RH15  9NE. 

Nilevar  drops  pack 

The  25-tablet  pack  of  Nilevar  will  be 
discontinued  on  March  1.  The  50  tablet 
pack  will  remain.  Searle  Pharmaceuticals, 
Whalton  Road,  Morpeth,  Northumber- 
land. 

Veganin  drops  500s 

The  500  pack  of  Veganin  is  being  dis- 
continued. The  product  will  remain 
available  on  prescription  and  the  equiva- 
lent number  of  50  packs  will  be  supplied 
on  orders  calling  for  the  500  size.  Wil- 
liam R.  Warner  &  Co  Ltd,  Usk  Road, 
Pontypool,  Gwent  NP4  0YH. 

STADOL  injection 

Manufacturer  Mead  Johnson  division 
Bristol  Laboratories  Ltd,  Station  Road, 
Langley,  Bucks 

Description  Vial  containing  2mg  butor- 
phanol  tartrate  in  1ml 

Indications  Relief  of  moderate  to  severe 
pain 

Dosage  Intravenous:  Usual  recommended 
single  dose  is  lmg  repeated  every  3-4 
hours  as  necessary.  Effective  dose  range 
is  0.5-2mg.  Intramuscular:  Usual  recom- 
mended single  dose  is  2mg  repeated  every 
3-4  hours  as  necessary.  Effective  dose 
range  is  l-4mg.  The  above  doses  are  for 
adults:  Stadol  is  not  at  present  recom- 
mended for  administration  to  children 

Contraindications  Should  not  be  given 
to  patients  physically  dependant  on  nar- 
cotics, to  patients  with  acute  myocardial 
infarction,  and  is  not  recommended  for 
use  in  pregnancy  or  nursing  mothers. 
Caution  should  be  observed  in  patients 
who  have  recently  received  narcotic 
medication,  in  those  with  respiratory 
disease,  and  those  with  a  history  of  drug 
abuse 

Precautions  The  use  of  Stadol  could 
obscure  the  clinical  progress  of  patients 
with  head  injury 

Side  effects  Sedation  is  the  most  com- 
mon, vertigo,  dizziness  and  nausea  may 
occur 

Packs  Cartons  of  25  vials  (£10.59  trade) 
Supply  restrictions  Prescription  only 
Issued  March  1980 
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Reliable,  Legible,  Fast  and  Strong. 


It'sThe  New  Pitney  Bowes  1115 
2-Line  Labeller. 


Every  detail  of  the  1115  is  designed  for 
reliability  and  ease  of  use. 

It's  light  because  its  made  of  plastic  -  the 
same  shock-resistant  plastic  used  in  safety 
helmets. 

So  it's  very  strong.  And  it's  beautifully 
balanced.  Information  (up  to  16  characters) 
is  set  in  seconds. 

Our  Dialife  printing  bands  won't  stretch 
or  come  apart.  A 

Snap-in  rollers  (in  one  or  two  colours)  "s^y 
put  ink  on  the  labels  and  not  on  you.  4 

The  light  trigger  action  gives  a  clear, 
legible  imprint  every  time. 

And  our  exclusive  security 
cut  label  design  deters  price 
switching. 

The  1115  is  unbeatable 
value.  It  carries  a  full  two 
year  guarantee.  And  first 
class  after  sales  service. 

Pitney  Bowes  have 
the  widest  range  of  hand 
held  and  table  top 
labelling  systems  available  I 
intheU.K. 

Find  out  more  about 
the  1115  or  Pitney  Bowes  I 
other  labelling  systems. 
Just  send  the  coupon. 


V. 


s> 


To  Pitney  Bowes  Marking  Systems  Ltd., 
Horsecroft  Road,  The  Pinnacles,  Harlow, 
Essex  CM19  5BH. 

Please  send  me  details  of  the 

Pitney  Bowes  1115  □  Table  top  systems  □ 

Name  

Address  


_TeL_ 


No.  of  Employees  1-10  □  11-20  □  20+  □ 

The  mark  of  reliability. 

#  Pitney  Bowes 

Marking  Systems 
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PHILIPS 


We're  taking  £5offPhilishav( 

and  spending 
£400,000  to  promote  it. 


THE  ADVERTISING 

In  addition  to  the  massive  TV 
support  befitting  the  country's 
foremost  electric  shaver,  were  spend- 
ing an  extra  £400,000  on  advertising 
our  £5 -Off  promotion  for  7  weeks. 

There  will  be  a  special  new 
Philishave®  electric  shaver  promotion 
commercial  on  air  nationally, 
backed  up  by  full  support  in  the 
National  Press. 

Running  from  March  17th  until 
May  3rd,  the  £5  -  Off  promotion  will 
doubtless  enjoy  even  more  success 
than  it  has  in  previous  years. 


• 

rk  1 

1  \  i 

EXPRESS 


THE  DETAILS 

Once  again,  all  you  have  to  do  is 
exchange  your  customers'  shavers 
(mains  or  battery)  for 
a  new  three-headed 
Philishave  at  £5  off. 
You  in  turn  get  £5 
off  for  every  part- 
exchanged  shaver 
sent  in  with  your  next 
order  for  a  three-headed  Philishave. 

Your  customers  will  soon  be 
looking  out  for  the  Philishave  Offer 
sign  in  your  store. 

So  make  sure  you're  displaying 
it  in  good  time.  It's  a  surefire  way  to 
a  quick  March  and  a 
frantically  busy  April. 

Simply  years  ahead. 


PHILIPS 


the  ideal  image... 


-  Chapel  Street,  System,  Leicester  LE7  8HN 
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Just  D&P?  It's  the  basis 
of  photo  business 


by  Stanley  Bowler 

There  could  come  a  time  when  the 
discounted  deal,  with  its  impersonal  ap- 
proach, might  lead  to  dissatisfaction  from 
the  customer's  point-of-view.  Who  will 
be  ready  to  step  into  the  gap  that  is 
left?  It  may  well  be  the  specialist  photo- 
dealer  or  the  chemist. 

Whoever  it  is,  the  first  requirement 
will  be  to  regain  the  confidence  of  the 
customer,  to  ensure  him  or  her  of  really 
interested  service  and  to  show  a  desire 
to  be  helpful  in  ensuring  that  their  pic- 
ture-making will  be  successful. 

This  matter  of  "back-up"  service  has 
been  stressed  many  times  in  these  pages. 
One  way  of  providing  this,  for  example, 
is  to  offer  a  first-class  processing  facility 
-in  other  words,  good  old-fashioned 
D&P.  Most  sensitive-material  manufac- 
turers can  make  recommendations  about 
this  and  suggest  the  names  of  reputable 
companies  in  the  areas  concerned. 

Quality  rewarded 

Some  processing  houses,  for  instance, 
stress  in  their  trade  advertisements  (and 
in  the  consumer  magazines)  that  they  use 
Kodak  materials.  Further,  in  this  con- 
nection it  is  interesting  to  note  that  this 
company  provides  a  monitoring  service 
about  their  customers.  These  quality 
awards  were  referred  to  in  C&D  January 
19  (p73)  and  included  not  only  the  over- 
all winner  but  many  other  laboratories 
in  the  "top  ten"  throughout  the  country. 
Here,  at  least,  is  one  kind  of  guarantee 
that  real  service  is  available. 

This  is  by  no  means  a  new  venture, 
for  the  monitoring  service  was  set  up 
more  than  ten  years  ago  by  a  group  of 
Kodak  technologists  to  check  the  stand- 
ard of  Kodacolor  firm-processing  in  the 
photo-finishing  industry.  Then,  it  is  fairly 
safe  to  say,  customers  were  far  less 
sophisticated  than  they  are  now. 

Over  the  years  the  pattern  has  changed 
ind  now  part  of  the  survey  which  is 
carried  out  is  a  "blind"  one,  so  that 
neither  the  retailer  nor  the  laboratory 
is  aware  of  the  continuing  monitoring 
process.  The  biennial  results  are  usually 
announced  at  the  Photolab  Exhibitions 
in  London. 

The  aim  is  eminently  practical — to  in- 
crease quality  standards  in  the  trade,  to 
give  the  consumer  good  value  for  money 
and  to  maintain  customer  interest  in 
photography.  Those  who  become  dis- 
satisfied may  well  start  to  buy  gramo- 
ihone  records,  cassettes  or  go  fishing  .  . 
nd,  we  are  told,  fishing  is  even  more 
popular  than  football ! 

So  much  for  that  side  of  the  matter. 
In  an  attempt  to  assess  the  position  in  a 


practical  way,  several  visits  were  paid 
to  chemists  in  South  London,  hopefully 
assuming  that  outside  the  centre  of  the 
metropolis  some  useful  responses  might 
be  obtained.  As  a  beginning,  a  small 
family  chemist  (opposite  to  a  busy  doc- 
tors' practice)  was  seen  in  what  is  prim- 
arily a  middle-class  residential  area.  His 
developing-and-printing  service  is  supple- 
mented by  sales  of  Kodak  and  Polaroid 
films.  He  no  longer  stocks  any  cameras 
or  accessories.  Sales  of  film  are  about 
90  per  cent  colour-negative  material  and 
10  per  cent  colour-slide  film. 

Receipts  in  these  areas  do  not  form 
any  significant  part  of  the  turn-over  of 
the  establishment  and  this  side  of  the 


phot 


film 
developing 

AWARD 
WINNERS 


Napcolour  capitalise  on  their  Kodak 
quality  award 

business  is  regarded  as  a  service  to  the 
local  community  rather  than  a  money- 
spinner.  One  should  be  thankful  that  this 
kind  of  attitude  still  exists  in  what  has 
become  a  very  hard  world. 

The  next  visit  was  to  a  fairly  large 
shop  belonging  to  a  Co-operative  Society, 
nearer  to  the  main  shopping-centre.  Over 
the  past  few  years  it  has  changed  hands 
three  times,  although  what  conclusions 
one  might  draw  from  that  is  questionable. 
In  addition  to  a  developing-and-printing 
service,  Agfa,  Kodak  and  Polaroid  cam- 
eras are  offered,  together  with  the  films 
for  them.  This  store  also  has  a  "free- 
film"  arrangement  with  the  D&P  side. 
This  part  of  the  business  is  regarded  as 
important — I  was  told  that  sales  of  col- 
our-negative films  are  as  high  as  95 
per  cent  of  the  total.  The  staff  are  help- 
ful and  are  prepared  to  offer  advice  to 
their  customers. 


A  much  smaller  pharmacy  in  the  same 
shopping  centre  provides  a  D&P  service 
and  sells  Kodak  and  Polaroid  films,  but 
not  cameras.  (At  this  point,  perhaps,  it 
should  be  explained  that  there  are  seve- 
ral specialist  photographic  dealers  in  the 
main  street  offering  equipment  at  very 
attractive  prices.)  Nevertheless,  the  pro- 
prietor of  the  small  outlet  told  me  that 
on  return,  every  processing  order  is  visu- 
ally checked  by  him  or  his  staff — work 
considered  to  be  below  standard  is  sent 
back  for  re-printing  even  before  the  cus- 
tomer sees  it. 

Some  caution  is  exercised  about  offer- 
ing advice,  except  for  very  obvious  me- 
chanical faults  such  as  gross  errors  in 
exposure,  camera-shake  and  so  on.  Some 
customers  are  children  and  great  care 
is  taken  not  to  discourage  them  with 
excessive  criticism  about  the  way  in 
which  the  subject  is  placed  in  the  picture 
area,  for  example.  Nevertheless,  the  help 
is  available  should  it  be  required  and 
requested. 

This  is  in  complete  contradistinction 
to  an  experience  in  another  pharmacy 
where  a  colleague  saw  two  busily-chat- 
ting assistants  reluctantly  break  off  their 
animated  conversation  to  serve  a  cus- 
tomer calling  for  her  processed  pictures. 
"£7",  said  one  of  them,  and  quickly  han- 
ded over  the  packet  so  that  he  might 
return  to  his  interrupted  dialogue.  No 
"please-and-thank-you"  whatever,  no  of- 
fer to  help,  no  interest  in  the  transac- 
tion except  to  get  the  money  into  the 
till  and  be  left  undisturbed. 

For  comparison 

In  the  same  shopping  centre  two  dis- 
count drug  stores  were  visited  as  a  kind 
of  cross-check.  Here,  the  attitude  has 
to  be  somewhat  impersonal  in  view  of 
the  traffic  flow  through  the  shop  term- 
inating at  busy  check-out  points.  The 
first,  and  slightly  larger  of  the  two,  has 
abandoned  D&P  simply  because  pros- 
pective customers  left  work  to  be  done 
and,  then,  incomprehensibly  did  not  col- 
lect it.  A  "follow-up"  system  was  used 
with  a  postcard  service  advising  people 
that  their  prints  were  ready  for  collec- 
tion. After  six  or  eight  weeks  the  accu- 
mulated and  unretrieved  work  represen- 
ted a  fairly  considerable  nett  loss! 

The  second  discount  store  has  an 
exclusive  arrangement  with  a  well-known 
processing-house,  providing  D&P  and  a 
small  selection  of  cameras,  together  with 
a  "free  film"  oli'er. 

In  an  entirely  different  field,  a  major 
London  drawing-office  equipment  and 
materials  supplier  is  now  offering  a  D&P 
service  from  a  named  processing-house. 

However,  even  from  such  a  minor 
survey  it  becomes  fairly  obvious  that  if 
real  interest  is  shown  and  a  reliable 
service  supplied,  the  turnover  from  pro- 
cessing can  be  worthwhile — either  as  good 
customer  relations  or  in  hard  cash. 
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Independent  chemists  have 
nothing  to  fear 

by  Ian  Crimp,  photographic  products  manager,  Vestric  Ltd. 


Once  the  independent  chemist's  trade  in 
photographic  products  was  largely  sea- 
sonal; and  once  he  had  a  significantly 
greater  share  of  the  market  than  he  has 
today. 

Yet,  in  spite  of  the  inroads  made  by 
specialist  dealer  chains,  the  large  mul- 
tiples, the  superstores — and  the  trend  by 
serious  amateur  photographers  towards 
more  expensive  and  sophisticated  equip- 
ment— a  sizeable  volume  of  photographic 
product  sales  has  stubbornly  remained 
with  the  smaller  pharmacies. 

A  large  part  of  the  reason  for  this 
has  been  the  development  of  reasonably- 
priced  fast  films  together  with  inex- 
pensive cameras  with  built-in  flash,  and 
cameras  which  can  take  pictures  suc- 
cessfully even  under  normal  domestic 
lighting  conditions  without  flash.  Today, 
even  the  least  technically-minded  enthu- 
siast is  able  to  take  satisfactory  photo- 
graphs, not  just  outdoors  in  the  sum- 
mer months  but  indoors  in  winter  as 
well.  Photography  has  become  an  all- 
the-year-round  hobby  for  everyone. 

Good  profits 

So,  much  to  the  surprise  of  the  Jere- 
miahs who  thought  they  foresaw  the 
demise  of  photographic  equipment  sales 
through  pharmacy  as  an  unfortunate  but 
unavoidable  concomitant  of  the  rise  in 
sales  through  specialist  dealers,  profits 
from  photography  for  the  chemist  can 
still  be  gratifyingly  high  in  percentage 
terms — provided  the  chemist  takes  the 
business  seriously  and  identifies  from  the 
outset  the  areas  in  which  he  can  score 
most  points. 

Which  areas  are  these?  Perhaps  it 
would  be  better  first  to  mention  one  in 
which  there  is  definitely  no  profit  for 
the  small  independent  pharmacist — ex- 
pensive specialist  cameras.  In  my  view, 
the  small  independent  should  avoid  stock- 
ing such  models,  no  matter  how  attrac- 
tive the  terms  he  is  offered  may  seem. 

Never,  in  20  years  in  the  business, 
have  I  known  such  price  confusion  or 
heard  of  so  many  cases  of  burned  fin- 
gers than  I  have  recently  among  dealers 
who  specialise  in  expensive  SLRs. 

There  have  been  two  main  causes: 
over-production  by  many  Japanese  man- 
ufacturers, who  have  flooded  the  mar- 
ket with  more  expensive  equipment  than 
it  will  bear,  and  the  present  extremely 
favourable  pound/dollar  exchange  rate. 
Now  that  the  pound  has  recovered  much 
of  the  ground  it  lost  against  the  dollar 
in  1977-78,  it  is  an  extremely  attractive 
proposition  for  "intermediaries"  to  buy 
specialist  Japanese  cameras  in  dollars  in 
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the  US  and  Central  America  and  "grey 
import"  them  into  the  UK  where  they 
can  be  sold  at  prices  far  .below  those  of 
the  same  types  of  cameras  imported 
directly  from  Japan  by  official  British 
franchise  holders. 

The  result  has  been  a  price  war,  which 
has  damaged  even  some  of  the  largest 
retailers.  So  I  think  that  if  ever  there 
was  a  time  for  the  independent  chemist 
to  stay  out  of  the  expensive  camera 
market,  it  is  now. 

For  the  independent  the  secret  of 
success  lies,  I  think,  in  the  mass  market 
— and  always  will.  It's  a  question  of 
"playing  the  percentages".  Better,  surely, 
a  lot  of  bread  and  butter  rather  than 
very  little  cake. 

In  the  smaller  pharmacy  this  means 
stocking  the  basics — inexpensive,  popu- 
lar cameras  (including  instant  picture 
models,  a  big  future  growth  area)  and 
all  types  of  film  and  flash  products.  Add 
a  good  D&P  service  and  the  independent 
has  the  bones  of  a  thriving  .photographic 
products  business. 

Remember,  75  per  cent  of  all  came- 
ras sold  annually  in  this  country  retail 
at  less  than  £40.  From  camera  sales 
come  sales  of  film.  Film  needs  to  be 
developed,  so  the  chemist  needs  D&P 
facilities.  And  when  the  customer  comes 
back  to  hand  in  his  film  he  may  buy 
more  film  or  flash  or,  who  knows,  an- 
other camera. 

If  the  customer  really  "gets  the  bug", 
it  may  even  be  possible  at  a  later  date 
to  sell  him  a  more  expensive  camera 
still;  then  perhaps  he  may  require  dark- 
room equipment,  a  developing  tank,  de- 
veloper and  fixer  and  the  other  para- 
phernalia of  the  committed  enthusiast. 

Take  your  chance 

So  while  the  basics  are  the  essence 
of  a  good  pharmacy/photographic  busi- 
ness, it  can  also  pay  to  stock  a  few  of 
the  more  expensive  products  in  case 
opportunities  for  chance  sales  should 
arise.  Impulse  sales  of  photographic  pro- 
ducts (and  also  products  such  as  digital 
watches  and  calculators)  can  be  trans- 
acted surprisingly  often  once  the  phar- 
macist has  established  with  his  public 
the  fact  that  he  is  in  the  photographic 
products  market. 

The  price  differential  between  the 
pharmacist  and  the  specialist  dealer  can 
cease  to  matter  once  the  customer  dis- 
covers the  high  level  of  service  and  per- 
sonal attention  the  pharmacist  can  pro- 
vide. It  is  probably  the  independent's 
most  powerful  weapon,  and  he  has  other 
advantages  too.  Often,  a  person  plan- 


ning  to  buy  a  camera  for  the  first  tin 
feels  more  comfortable  dealing  with  h 
local  pharmacist.  He  respects  the  pha 
macist's  professional  ability  and  inte'j 
rity.  Usually  he  knows  him  fairly  we 
■and  isn't  afraid  to  admit  his  lack  < 
knowledge  of  photographic  equipmen 
With  a  dealer  on  the  other  hand,  th 
customer  may  fear  he'll  be  talked  int 
buying  something  he  doesn't  really  war 
and  cannot  afford  and  that  his  lack  c 
knowledge  will  make  him  appear  foolis 
and  gullible. 

Another  point  the  independent  phai 
macist  should  bear  in  mind  is  that  larg 
camera  dealers  are  often  located  in  cit 
centres,  where  parking  can  be  difficul 


Display  is  vital 

All  these  advantages,  however,  cour 
for  little  if  the  pharmacist  fails  to  te 
the  prospective  customer  that  he's  i 
the  photographic  products  business 
Good  display  is  vital.  An  appropriat 
amount  of  space  must  be  devoted  t 
photographic  products  both  in  the  win 
dow  and  in  the  shop  all  the  year  rounc 

Depressingly,  a  great  number  of  th 
smaller  pharmacies  put  their  photogra 
phic  equipment  display  material — if  the 
have  any  at  all — in  a  corner  at  th. 
rear  of  the  shop  well  away  from  th 
till,  and  have  Window  displays  onl 
about  twice  a  year.  That  won't  do. 

Another  thing  to  bear  in  mind  i 
staff  training.  Instil  a  little  knowledge 
enthusiasm  if  you  can,  of  photographii 
products  so  that  assistants  can  answe; 
simple  product  queries.  Most  of  the  an 
swers  can  be  found  in  the  very  gooc 
instruction  booklets  now  supplied  witl 
all  cameras. 

On  pricing,  the  rules  are  fairly  sim 
pie.  Generally,  the  independent  pharmac 
ist  won't  go  far  wrong  provided  ht 
adopts  a  realistic,  commonsense  approacf 
and,  most  important,  doesn't  try  to  com' 
pete  with  everyone  else  around  at  al 
Concluded  on  p392 
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The  return  of  the 
Kodak  Brownie  camera 

It's  back.  Probably  the  most  famous  camera  name  in  the  history  of 
photography.  We're  talking,  of  course,  about  the  Kodak  'Brownie'  camera. 

This  'Brownie'  camera,  just  like  its  predecessors,  is  simplicity  itself  to  use. 
And  it  gives  you  beautiful  colour  prints  that  are  even  bigger  than  the  camera 
itself. 

What's  more,  this  model  is  genuinely  pocket- 
sized,  so  your  customers  can  take  it  with  them 
wherever  they  go. 

And  as  it's  now  the  lowest-price  'Kodak' 
camera,  you  can  imagine  the  kind  of  mass-market 
appeal  it's  destined  to  have. 

We'll  be  supporting  the  launch  with  powerful 
national  advertising  in  colour.  And,  of  course, 
there's  eye-catching  display  material  for  your  shop 
windows.  So  you  can  look  forward  to  some  very 
happy  returns  indeed.  In  your  till. 

EM  Keepit  with  Kodak, 

^^^^^     ^^^^^^       Kodak  and  Brownie  are  trade  marks. 
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"Coming  up,  there's 
a  £5  customer  refund, 

a  £2  one...  and 
in  April,  you  even  get 


"I  thought  my  part  in  selling  Polaroid 
cameras  was  easy  until  I  saw  how  simple  it  is 
for  you  chaps. 

These  two  new  refunds,  for  example 
They  look  like  being  every  bit  as  successful 
as  last  Christmas  s. 

The  £5  one,  that's  on  the  Model 
4000 -Polaroids  new,  lower-priced 
addition  to  the  AutoFocus  range - 
and  on  all  other  AutoFocus 
cameras. 

The  one  for  £2  applies  to  the 
1000 -best  selling  instant  camera  in  the 
country  (please,  please,  it  was  nothing) - 
and  all  other  non-AutoFocus 
SX-70  cameras. 


March  24th  is  the  magic 
start  date  right  through  to  the  end 
of  July.  For  your  part -don't  worry,  it's 
simple  enough -just  put  the  display  where 
people  can't  miss  it  (if  you  want  extra  sup- 
plies, clip  the  coupon). 

Then  stand  back  for  all  those  cus- 
tomers who'll  have  seen  me  sweating  it  out 
in  a  special  commercial  for  the  £2  refund. 

If  hard  work  never  killed  anyone,  I 
must  be  the  living  proof  of  it!' 


Polaroid 
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To:  Joan  Whiteman,  Polaroid  (UK)  Ltd.,  Ashley  Road,  St.  Albans, 
Hertfordshire  AL1 5PR.Tel:  St.  Albans  59191. 
Please  send  me  the  following  number  of  refund  promotion  kits: 
Qty.  I       1  £5  refund  (Model  4000  and  all  other  AutoFocus  cameras). 
Qty.  1       I  £2  refund  (Model  1000  and  all  other  non-AutoFocus 
SX-70  cameras). 

Name  

Address  

 Tel:  S£± 

"Polaroid"  and  "SX-70"  are  regd.  trademarks  of  Polaroid  Corporation,  Cambridge, 
Mass.,U.S.A.©Polaroid  Corporation  1980. 

Chemist  &  Druggist  391 


Kodak  plans  for  a 
bright  summer 


The  photographic  outlook  for  1980  is 
cheerful,  say  Kodak — despite  the  recent 
price  increases  of  films  and  papers  due 
to  the  phenomenal  rise  in  the  price  of 
silver   and  other  raw  materials. 

Chemists,  it  is  suggested,  should 
impress  upon  their  customers  that  the 
price  increases  on  amateur  films  and 
papers  have  been  relatively  minor,  only 
5  per  cent  for  example  on  Kodacolor 
110  and  no  increases  at  all  on  Koda- 
chrome.  "Due  to  sophisticated  silver 
recovery  programmes,  colour  processing 
and  printing  charges  will  probably  rise 
by  only  a  small  amount,  so  in  general, 
the  cost  of  picture-taking  for  the  public 
will  change  relatively  little  and  should 
not  effect  the  anticipated  growth  in 
amateur  photography  this  year,"  the 
company  adds. 

Topping  Kodak's  current  programme 
is  the  reintroduction  of  the  Pocket  A-l 
camera  as  the  Kodak  Brownie  camera 
(see  also  p394);  retailing  at  under  £8  it 
will  be  much  the  lowest-priced  model  in 
the  Kodak  range  and  an  ideal  "starter" 
camera. 

This  year  Kodak  are  introducing 
multi-packs  of  some  of  the  most  popular 
colour  negative  and  colour  reversal 
films.  Each  pack  is  backed  by  an  attract- 
ive promotion,  designed  to  appeal  to  the 
snapshotter  and  to  the  enthusiastic  still 
and  cine  photographer.  Kodacolor  film 
in  twin-packs  will  be  available  in  the 
following  sizes: —  110-24  exposure  (a 
new  length  which  will  replace  20- 
exposure  during  the  first  half  of  1980). 
126-20  exposure  and  135-24  exposure. 
Twin-pack  wrappers  invite  customers  to 
send  for  a  Kodak  cooler  bag  for  £2.95 
(including  p&p). 

Book  offer 

The  following  36-exposure  films  for 
the  keen  amateur  will  also  be  available 
in  twin-packs: — Kodachrome  25  and 
64  and  Ektachrome  64.  Purchasers  of 
either  of  these  two  packs  will  be  able 
to  buy  at  a  pre-publication  price  of 
£5.95,  a  hard-back  edition  of  "The  Joy 
of  Photography".  This  book  is  already 
a  best-seller  in  the  USA  and  contains 
around  300  fully  illustrated  pages  packed 
with  advice  and  interest  for  the  35mm 
camera  user. 

The  book's  price  will  be  £9.95  when 
published  in  October,  but  the  pre- 
publication  offer  is  not  limited  to  pur- 
chasers of  twin-packs — anyone  who  buys 
two  Kodak  colour  reversal  films  is 
eligible.  Details  will  be  included  in  the 
boxes  containing  Kodachrome  and 
Ektachrome  processed  slides.  Dealers 
may  obtain  a  free  copy  of  "The  Joy 
of  Photography",  complete  with  a  spe- 
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cial  display  stand,  by  ordering  100  twin- 
packs  of  Kodachrome  and/or  Ekta- 
chrome films. 

Cine  enthusiasts  will  benefit  from  an 
on-pack  £1  money-back  offer  on  tri- 
packs  of  Kodachrome  super  8  film, 
while  any  purchaser  of  a  "take-two" 
twin-pack  of  Kodak  instant  colour  print 
film  will  also  receive  (taped  to  the  pack), 
a  free-standing  photo  frame  designed  to 
display  a  vertical  or  horizontal  PR10 
colour  print  to  qualify  photo  dealers 
must  order  at  least  20  twin-packs. 

Advertising 

Once  again  Kodak  will  be  advertising 
extensively  on  television  and  in  the 
national  Press.  Three  television  commer- 
cials, with  the  now  familiar  theme 
"Keep  it  with  Kodak",  will  be  seen  on 
from  mid-April  until  the  end  of  July. 
The  first,  a  60-second  commercial 
advertising  Kodak  film,  strongly  empha- 
sises the  Kodak  "brand"  image,  while 
the  other  two  promote  Kodak  traditional 
and  instant  cameras.  The  television 
advertising  will  be  backed  by  extensive 
newspaper  advertising,  supported  by 
attractive  point-of-sale  material,  all  of 
which  echo  the  same  theme.  Kodak  Ltd, 
Hemel  Hempstead,  Herts. 


Colour  kit 


Photo  Technology  have  introduced  a 
simplified  version  of  their  Photochrome 
R  chemical  kit  for  making  colour  prints 
from  slides.  It  is  a  three-solution  kit 
incorporating  chemical  reversal  to  sim- 
plify the  processing  procedure. 

The  all-liquid  kit  will  make  one  litre 
of  each  of  the  three  processing  solutions 
— first  developer,  colour  developer  and 
bleach-fix.  This  is  sufficient  to  process 
up  to  32  8  x  lOin  prints  on  Kodak 
Ektachrome  14RC  paper  using  standard 


colour  print  processing  drums  or  dishes. 
The  cost  per  print  can  be  less  than  half 
that  of  other  well-known  print  from  slide 
processes.  Photochrome  R  can  be  used 
over  a  wide  range  of  temperatures  and 
the  process  can  be  completed,  except  for 
drying,  in  as  little  as  12^  minutes. 

Chemical  reversal  is  built  into  the 
colour  developer,  so  once  the  paper  has 
been  loaded  into  the  drum  it  need  not 
be  removed  until  the  end  of  the  process. 
Previously,  a  reversal  exposure  to  light 
was  necessary  before  the  colour  deve- 
lopment stage. 

Photochrome  R  is  designed  specifically 
for  use  with  Kodak  Ektachrome  14RC 
paper  and  is  not  suitable  for  use  with 
other  direct  reversal  colour  materials.  The 
kit  (£9.78)  is  supplied  in  a  strong  card 
carton  with  a  comprehensive  instruction 
booklet.  Photo  Technology  Ltd,  Cran- 
borne  Industrial  Estate,  Potters  Bar, 
Hertfordshire  EN 6  SJN. 

Independents'  opportunity 

Continued  from  p388 
levels.  So  someone  nearby  is  selling  a 
particular  make  of  camera  at  a  very 
keen  price.  So  what?  Very  likely  the 
pharmacist  is  offering  another  item  at 
a  -price  which  undercuts  his  competitor. 
It's  swings  and  roundabouts. 

With  few  camera  suppliers  now  sug- 
gesting selling  prices,  a  sensible  pricing 
policy  to  adopt  is  one  which  gives  about 
a  20-25  per  cent  mark-up  on  cost.  SRP 
is  published  for  most  films,  so  here  there 
are  no  problems. 

In  my  view,  there  is  no  reason  why 
the  smaller  independent  retail  pharmac- 
ist shouldn't  make  good  profits  from 
photographic  product  sales — provided  he 
remembers  always  the  basic  rules;  in- 
expensive cameras,  film  and  flash  pro- 
ducts, and  a  good  D&P  service. 

Certainly,  I  don't  think  the  indepen- 
dent's share  of  the  market  will  dim- 
inish; and  given  the  recent  pricing  prob- 
lems of  the  large  dealers,  it  may  even 
increase. 

For  the  pharmacist  to  dismiss  photo- 
graphy as  an  area  in  which  he  cannot 
compete  because  of  competition  from 
the  multiples,  the  superstores,  the  mail 
order  houses  (the  time-worn  excuses)  is, 
I  think,  completely  wrong. 

The  major  dealers  are,  to  all  intents 
and  purposes,  in  an  entirely  different 
business;  medium  and  high-priced  equip- 
ment with  cut  prices. 

They  present  no  threat  to  the  smal- 
ler retail  pharmacist — unless  that  phar- 
macist becomes  involved  in  a  really 
large-scale  photographic  retailing  opera- 
tion. Few,  I  suspect,  harbour  any  am- 
bitions in  that  direction. 
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V&stric... 

keeping  you  in  the  picture.. 


In  branches  throughout  the  United 
Kingdom,  we  stock  a  comprehensive 
range  of  photographic  products. 

We  have  cameras  from  Agfa,  Kodak, 
Polaroid,  Olympus,  Pentax,  Halinaand 
Zenith. 

Cinecameras  bySankyoand  Halina. 

Projectors  from  Hanimex,  Sankyo  and 
Prestinox. 

Viewers  from  Photax,  Hanimex  and 
Paterson. 


Film  from  Kodak,  llford,  Agfa,  Polaroid  and 
Fuji,  plus  flash  products  from  Philips, 
Sylvania  and  Thorn. 

We  also  have  flash  guns  from  Sunpak, 
Helios  and  Kodak,  and  the  full  range  of 
Paterson  products  and  Superframe 
photograph  frames. 

Then  there  are  our  own  Vestric  high-quality 
accessories— screens,  gadget  bags, 
projector  stands  and  photograph  albums. 

Every  month  we  offer  special  promotional 
discounts  on  selected  products.  Our 
Representatives  always  have  full  details. 


For  further  information  contact  your  local 
Vestric  branch  or  the  Photographic  Products 
Manager  at  Vestric  Limited, 
8  Galleymead  Road,  Colnbrook,  Slough, 
SL30EU. 

Telephone  Colnbrook  (STD  02812)  541 1. 
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C&D  review:  back  to 
Brownie  basics 


Just  before  this  camera  was  received  for 
test  and  review,  some  other  tests,  along 
the  usual  C&D  lines,  had  been  carried 
out  on  one  of  its  earlier  namesakes.  This 
was  a  "No:0  Brownie  camera,  model 
A",  made  in  Toronto  by  Canadian  Kodak 
Co  Ltd,  carrying  the  model  number 
M958.  The  1947  version  of  the  catalogue 
of  the  Kodak  Museum  dates  this  type 
of  camera  circa  1929. 

The  older  camera  measures  2f  x  31  x 
41  in  (67  x  87  x  108mm)  and  weighs  9oz 
(255g)  —  the  negative  dimensions  are 
about  40  x  60mm.  The  latest  Brownie, 
made  in  England,  is  less  than  half  the 
size  and  the  weight  of  its  older  brother. 
The  overall  measurements  are  x  2{  x 
Hin  (98  x  54  x  41mm)  and  the  weight 
is  4oz  (113g).  The  negative  dimensions 
conform  to  the  current  110  standard  of 
13  x  17mm.  Comparison  of  the  areas  is 
even  more  interesting — 2,400  sq  mm  as 
against  221  sq  mm;  the  new  image  size 
is  thus  only  about  9  per  cent  of  the 
former. 

Of  course,  the  differences  in  construc- 
tion are  most  marked — the  old  No:  0 
Brownie  body  is  made  principally  from 
wood  and  fibre-board,  covered  with 
black  grained  leatherette,  with  some 
metal  fittings:  the  latest  Brownie  is 
typically  injection-moulded  black  plastic 
with  bright  trim.  A  former  hazard  was 
double-exposures  which  were  only  too 
easily  made,  especially  if  you  forgot  to 
"wind-on"  or  flipped  the  shutter  lever 
up  and  down  to  get  a  good  "click". 

Enlargements  of  the  whole  of  similar 
negatives  (made  on  our  usual  test  mater- 
ial Verichrome  Pan,  ASA  125:  22DIN, 
processed  in  Acutol)  from  the  two  cam- 
eras were  then  made:  the  larger  format 
required  a  magnification  of  three  times, 
and  the  smaller  one  of  ten  times.  Sections 
of  each  of  them  are  reproduced  full-size 
so  that  a  comparison  may  be  made  of 
the  quality  of  the  old  and  the  new. 

ft  is  usually  conceded  (except  in 
special  cases)  that  the  performance  of 

"O"  Brownie 


photographic  lenses  is  better  than  the 
emulsions  which  are  used  with  them; 
this  is  probably  the  reason  why  a  modern 
negative  and  an  enlargement  from  it  is 
likely  to  be  better  than  those  produced 
50  or  more  years  ago. 

However,  the  new  little  Brownie  per- 
forms very  well  indeed,  possibly  at  its 
best  at  near  to  middle  distances  which, 
in  any  case,  are  most  suitable  for  110- 
format  photography.  It  was  used  out-of- 
doors  in  winter  sunlight  and  indoors  with 
flipflash  as  recomended  in  the  excellent, 
amusingly-illustrated  instruction  booklet 
of  eight  coloured  pages. 

The  presentation  is  simple  and  attrac- 
tive in  a  printed  yellow  card  carton  with 
a  transparent  window  to  show  the  cam- 
era which  lies  inside  in  a  thin  moulded 
plastic  liner.  Enclosed  with  the  camera  is 
a  wrist-sling  and.  quite  importantly,  a 
three-year  "warranty"  card.  The  carton  is 
identified  on  the  top  and  bottom  faces 
and  three  sides;  the  uppermost  side  has 
a  fold-out  flap  pierced  for  dispenser-rack 
display  as  well.  The  camera  will  be  avail- 
able by  the  time  this  special  C&D  Photo- 
graphic issue  appears,  so  that  it  would 
make  an  interesting  Easter  present. 


Kodak  Brownie  camera 

Country  of  origin:  England. 
Manufacturer  and  distributor:  Kodak 
Ltd,    PO    Box    66,    Kodak  House, 
Station    Road,    Hemel  Hempstead, 
HP1  1JU  Herts. 

Lens:  Fixed  focus  meniscus,  25mm 
f/11. 

Shutter:  Single  speed  of  nominal 
1  /50th  sec. 

Features:  Complete  simplicity,  com- 
pactness. 

Accessories:  Cord  wrist  sling. 
Flash:  Flipflash  or  topflash  only — can- 
not be  used  with  electronic-flash. 
Dimensions:        x  2j  x   lfin  (98  x 
54  x  41mm). 
Weight:  4oz  (U3g). 
Suggested  selling  price:  About  £8. 


Latest  Brownie 


Napcolour  record 
a  vintage  year 

"1979  was  another  vintage  year  for 
dealers    with    D&P    turnover  increa 
well  in  excess  of  market  growth",  : 
Napcolour.    The    Ormskirk  laboratc 

won   the  Kodak  quality  award  1 

company's  second  year  running  for  I 
award — and  a  Scottish  laboratory  v 
established. 

Napcolour  now  provide  a  daily  serv 
to  some  3,500  chemists  and  photog 
phic  dealers  through  strategically  plac 
"local"  laboratories,  also  running  tra 
ing  courses  for  retail  staff  and  providi 
full  marketing  and  promotional  suppc 


throughout  the  year.  The  Pleasure  Pll 
range  of  products — photo-drink  coastel 
table  mats,  jig-photos,  etc,  all  producl 
from  the  customer's  own  negative,  serl 
to  bring  extra  business  into  the  shql 
Napcolour  also  run  regular  proml 
lions,  and  this  year  will  be  building  J 
the  success  of  Photo  Service  film  wil 
its  free  cameo  album  by  the  introductiJ 
of  an  exclusively-designed  film  displJ 
unit  (C&D  February  16,  p240).  Nat 
colour  Laboratories  76  Lower  Bridl 
Street.  Chester  CHI  1RU. 

Vestric  savings 

Throughout  the  spring,  Vestric  will  1 
running  special  promotional  offers  J 
the  new  Kodak  Brownie  Camera,  a 
Kodak  Ektra  and  instant  pictul 
cameras,  and  all  types  of  film.  TerrJ 
to  customers  will  be  "highly  competl 
live" — details  from  representative] 
Vestric  Ltd,  Chapel  Street,  Runcorl 
Cheshire,  WA7  5AP. 


Cine  offer 
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Eumig  will  be  heavily  promoting  the. 
memory  bank  cine  set  during  March  an 
April  through  a  Bounty  bag  offer.  Th 
consists  of  a  full-colour  leaflet  includin 
a  £10  voucher  redeemable  direct. 

Coinciding  with  this  three-colum 
advertisements  will  appear  in  Sunda 
Mirror,  Sunday  Mail,  The  Sun,  Dail 
Express,  and  Daily  Mail,  fn  the  capiU 
Radio  area,  120  30-second  spots  wi 
advertise  the  Eumig  cine  set  through- 
out the  campaign.  Details  from  Eumi 
(UK)  14  Priestley  Way,  London  NW2 
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The  likeliest  candidates  for  travel  sickness  are 
IP  15. 

Surprisingly,  all  the  available  remedies  are  made 
larily  for  adults. 

With  one  exception.  Joy-Rides.The  first  and  only 
1  sickness  tablet  made  specifically  for  children. 

And  as  the  only  travel  sickness  tablet  aimed  at 
Iren, we'll  still  be  out-selling  every  other  brand. 

How7 

By  out-spending  them  with  the  biggest  campaign 

InpQ  P\/or  coon  in  thic  ratannn/ 


With  bolder  and  more  modern  packs  that'll 
stand  out  when  displayed. 

With  free  PO.S.  leaflets  for  your  customers 
and' with  special  trade  promotions. Your  Stafford-Miller 
representative  will  supply  you  with  all  the  details. 

So  if  you  had  to  stock  just  one  travel  sickness 
tablet- make  it  the  one  that's  going'to  sell. 

Joy-Rides 

Tho  nnlw  trawol  cirlenocc  tahlo'l'  marlo  cnoriallw  fnr  rhilrlrt 


Tudor  invest  £1m  to  boost 
D  &  P  share  and  sales 


Tudor  plan  to  spend  in  the  region  of  £1 
million  on  new  promotional  programmes 
to  boost  their  slice  of  the  D&P  market 
and  build  on  the  growing  success  of 
Tudorcolor  film  and  cameras. 

Television  advertising  will  play  a 
prominent  role  in  promoting  the  benefits 
of  the  Tudor  brand  product  range.  "The 
product  link  of  Tudor  cameras  and 
Tudor  film  resulting  in  quality  Tudor 
colour  prints,  with  of  course  the  free 
album  offer  pioneered  by  the  Group,  will 
result  in  a  good  year  for  all  dealers" 
that  is  the  company's  prediction. 

The  year  will  also  see  a  new  local  and 
national  Press  campaign,  with  support- 


ing seasonal  point-of-sale  material, 
including  a  new  generation  of  film, 
camera  and  cassette  showcards  and  sales 
dispensers.  Tudor  Photographic  Group, 
30  Oxgate  Lane  Industrial  Estate, 
London  NW2  7HU. 


Hanimex  push  Fuji 

Hanimex  1980  national  enthusiast  advert- 
ising will  carry  many  products  available 
to  chemists,  including  the  popularly- 
priced,  volume-market  cameras.  The 
108F,  an  inexpensive  110  with  built-in 
flash,  has  already  proved  a  money- 
spinner  for  one  large  wholesaler,  says 


NOW  15 
THE  TIME 

to  stock  up  with 


r  opas 


The  tried  and  trusted 
indigestion  remedy 

your  Wigglesworth 

representative  about 
bonus  offers 

WIGGLESWORTH  LIMITED 

Westhoughlon  Bolton  BL5  3SL.  Telephone-  0942  811567 

Arac>mlx>ro1  the  WILLOWS  FRANCIS  GROUP 
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the  company  (virtually  all  Hanime 
products  are  available  through  norm; 
chemists'  supply  channels).  And,  b 
stressing  convenience,  ease  of  use  an 
freedom  from  the  inconvenience  c 
"spent"  bulbs  and  cubes,  electronic  fias 
is  remarkably  simple  to  sell,  they  adc 

Hanimex  also  provide  special  trad 
offers,  incentives  and  discounts. 

Fuji  film  (distributed  in  UK  by  Fuji 
mex,  a  Hanimex  subsidiary)  now  offei 
a  complete,  co-ordinated  range  of  colot 
films — Fujicolour  F-II  (in  fine-grai 
100ASA  and  high  speed  400ASA)  fo 
prints  and  Fujichrome  100  and  400  fo 
transparencies.  Colourful,  point-of-sa] 
material  is  backed  by  national  Pres: 
poster  and  magazine  colour  advertising 
A  trade  incentive  programme  include 
long-term  film  forward-purchase  plan 

While  much  of  Fuji's  hardware 
concentrated  in  the  higher-priced  enthu 
siast  section  of  the  market,  such 
single  lens  reflex  cameras,  the  compan 
claims  that  chemists  have  experience 
considerable  sales  success  with  the  Fuj! 
P2 — "indisputably  the  world's  smalles 
8mm  movie  camera."  The  P2  offers  fully 
automatic  ease  of  use,  yet  is  smal 
enough  to  slip  into  a  coat  pocket  o 
handbag.  Together  with  a  unique,  simple 
hand-driven  Fuji  film  viewer,  it  enable 
the  retailer  to  offer  "a  complete  hom< 
movie  'shoot  and  view'  package"  foi 
less  than  £50.  Hanimex  (UK)  Ltd  (o\ 
Fujitnex),  Dorcan,  Swindon,  Woltshire. 


®      Remember  Keystone 


Between  May  and  July,  Keystone  wil 
be  spending  £300,000  advertising  theii 
range  of  pocket  cameras.  They  havt 
bought  the  rights  of  the  hit  song  re- 
corded by  Shawaddywaddy  "Remember 
me"  and  this  will  provide  the  musical 
background  to  their  new  television  com- 
mercial. Theme  of  the  campaign  will  be 
"Remember  me  .  .  .  remember  Key- 
stone" and  the  commercial  will  break  on 
London  and  Granada  on  May  26.  Colour 
advertisements  will  appear  in  Radio 
Times,  Sunday  Observer,  Good  House- 
keeping, Ideal  Home  and  dealer-support 
advertising  will  ensure  Keystone  promo- 
tion in  most  national  newspapers. 

Keystone  expect  to  mail  their  dealers 
the  full  summer  programme  early  this 
month  including  details  of  local 
advertising  support,  extended  credit, 
camera  case  offers,  an  opportunity  to  go 
on  holiday  at  their  expense  and  the 
"traditional  healthy  Keystone  profit 
margins."  Chemists  wishing  to  be  inclu- 
ded on  the  mailing  list  should  contact 
Keystone  (UK)  Ltd,  King  Street, 
Enderby,  Leicester. 
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Blisteze:  a  proven  seller  for  sore  lips 
and  cold  sores 

Blisteze  cream  continues  to  be  the  most 
popular  treatment  for  cold  sores  and  chapped 
lips.  Customers  know  that  its  gentle,  medicated 
action  means  effective  relief  for  sore  lips. 
Backed  by  heavy  national  advertising,  Blisteze 
is  available  in  display  outers  of  24.  Make  sure 
you  have  enough  to  meet  demand. 


New  Blistik  for  dry  lips 

Sensitive  lips  are  very  often  affected  by  extreme  weather 
conditions.  To  prevent  this,  Dendron  have  introduced 
Blistik.  Available  in  a  handy  stick  on  a  colourful  blister- 
packed  card,  Blistik  will  soothe  dry  lips.  Together  Blisteze 
and  Blistik  cover  all  manner  of  lip  problems.  And  when 
ordered  together,  an  extra  discount  is  available 
to  you.  Contact  Dendron  today. 


Blisteze  and  Blistik  from  Dendron 

Dendron  Ltd.,  94  Rickmansworth  Road,  Watford, 
Herts.  WD1  7JJ.  Tel.  (0923)  29251. 
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Buy  the  best  British 
hot  water  bottles 

Made  to  British  Standard  Specification  1970 


...and 
we  will 


TODAY'S  PRICES 


Order  Now 

THE  SUM-SEAL  OR  SUB  A  SCREW  RANGE  OF 
BRITISH  MADE  RUBBER  HOT  WATER  BOTTLES 


Order  Now  for 
delivery  before 
December  31st  1980 
at  today  s  prices 


Special  5% 
forward  buying 
discount  for  delivery 
by  June  30th 
1980 


'Suba-Seal'  and  'Suba-Screw'  is  the  biggest  range  of 
rubber  hot  water  bottles  in  the  world.  Available  in  a 
variety  of  sizes,  colours  and  styles  and  all  attractively 
packed  in  high  clarity  polythene  bags  to  assist  sales. 

For  further  details  or  for  a  representative  to  call 
telephone  Barnsley  (0226)  84081 

Or  write  to 


,    .  Benn 
business  magazines 

Builders'  Merchants  Journal 
Cabinet  Maker  &  Retail  Furnisher 
Chemist  &  Druggist 

Drydock 
Education  Equipment 
Engineering  Distributors  journal 
Fire  Protection 
Forestry  &  British  Timber 
Gas  Marketing 
Gas  World 
Citts  International 
Hardware  Trade  Journal 
Horticulture  Industry 
Leather 
Leathergoods 
LP  Gas  Review 
Natural  Gas 
Nurseryman  &  Garden  Centre 
Paper 

Primary  &  Middle  School  Equipment 
Printing  World 
Shipping  World  &  Shipbuilder 
Sports  Trader 
Timber  Trades  Journal 
University  Equipment 
Woodworking  Industry 


Benn  8 

publishing  for  business 


Benn  Publications  Limited 
25  New  Street  Square,  London  EC4A  3JA 
Telephone  01-353  3212 
Telex  27844 


WILLIAM  FREEMAN  &  CO  LTD.; 

Suba-Seal  Works,  Staincross,  Barnsley,  Yorkshire, 
Tel. 0226  84081  Telex  547186 

24  Hour-7Day  Order  Facility. 
Dial  0226  84085  and  dictate  your  order 
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<onishiroku  take  over 
Sakuacolo  sales 


onishiroku  have  taken  over  UK  sale 
nd  distribution  of  their  Sakuracolor 
egative  film  and  24  Sakura-Konica  girls 
/ill  be  calling  on  trade  outlets  with  a 
iscount  offer. 

For  each  order  of  30  rolls  of  film,  in 
lixed  or  unmixed  packs  of  10,  an  extra 

per  cent  over  normal  trade  discount 
'ill  be  offered — a  bottle  of  "bubbly"  will 
Iso  be  presented  to  the  retailer.  Unless 
therwise  requested,  orders  will  .be  passed 
irough  the  retailer's  wholesaler. 

Although  not  widely  known  in  Britain, 
akuracolor  is  a  leading  brand  in  other 
arts  of  the  world,  say  the  makers.  It  will 
e  available  in  ASA  400  in  sizes  135,  110 

^gfa  professional 

gfachrome  100  professional  is  a  new 
DO  ASA/21  DIN  reversal  film  which, 
[though  termed  "professional",  is  also 
mailable  to  amateur  photographers.  It 
described  as  having  very  high  quality 
nulsions  and  is  the  first  Agfa  profes- 
onal  film  to  be  sold  with  processing 
id  mounting  included  in  the  price 
hen  sold  by  retailers.  Processing  will 
;  at  the  Wimbledon  laboratory. 
Agfachrome  100  Professional  is  being 
unched  in  the  enthusiast  Press  with  a 
(impaigri  aimed  at  discerning  colour  film 
pers.  An  easy-to-assemble  dispenser 
plding  36  packs  is  available  for  shop 
mnters.  The  company  is  also  supply- 
g  to  all  stockists  of  the  film  a  Perspex 
gn  promoting  the  product  and  bearing 
le  words  approved  stockist.  Since  it  is 
ipplied  with  a  chain,  the  sign  can  be 
ang  anywhere — over  the  counter,  in  the 
indow,  or  inside  the  door.  Agfa- 
evaert  Ltd,  Great  West  Road,  Brent- 
\rd,  Middlesex. 


NEW! 

iOO 

once  includes  expert 
Processing  by 


and  120,  and  in  ASA  100  in  135,  126, 
110  and  120.  The  claimed  characteristics 
include  quality  images  with  brilliant  and 
clear  colour  reproduction,  ultrafine  grain 
and  improved  sharpness  and  contrast — 
"all  of  which  should  appeal  to  both  pro- 
fessionals and  amateurs  alike". 

Konishiroku — itself  not  yet  a  particu- 
larly well  known  name  in  Britain — is  in 
fact  one  of  the  older  photographic  com- 
panies, having  started  in  Japan  in  1873. 
They  have  a  number  of  notable  "firsts" 
to  their  credit,  including  in  recent  years 


the  Konica  C35AF,  the  world's  first  self- 
focusing  camera,  and  the  Konica  FS-1, 
a  35mm  SLR  that  loads  itself  and  winds 
on  automatically. 

More  within  the  price  range  of  most 
chemist  dealers  is  the  Konica  EFP  (trade 
price  £33.20).  This  is  an  ideal  "family" 
camera  with  built-in  flash  and  close-up 
capability.  Together  with  the  higher- 
priced  C35EF  more  than  2  million  have 
been  sold  worldwide.  Konishiroku  UK, 
Konishiroku  House,  51  High  Street, 
Feltham,  Middlesex. 


A  PAST  BEST-SELLER 
WITH  BIG  FUTURE  PLANS 


Following  its  recent  take-over 
by  International  Laboratories, 
Collis  Browne's  Mixture  now 
joins  Interlab's  other  famous 
products  like  Migraleve, 
Dermidex,  Mu-Cron  and  Do-Do 

PLANNED  INCREASED 
DISTRIBUTION  AND  ADVERTISING 

In  1980,  heavyweight  advertising  will 
bring  substantially  increased  demand 
for  Collis  Browne's. 
PLEASE  CHECK  YOUR  STOCKS! 


Orders  may  now  be  placed 
or  through  your  usual  whole 
DOMINANT,  PRIME  POSIT 
IN  ALL  THE  MAJOR  ti 

—  starting  May  and  rur 
right  through  the  year. 


i  us  directly 
er. 

N  ADVERTISEMEN1 
DNAL  NEWSPAPERS 
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A  NORMAL  PROP'  ARY 

.  .  .  WITH  BIG  SAL  OTENTIAL 

Collis  Browne's  Mixture  ia  .reely  available 
as  a  pharmacy  only  proprietary  requiring 
no  signature,  no  prescription. 

International  Laboratories  Limited,  Wilsom  Road, 
Alton,  Hants.  Telephone  Alton  (0420)  88174 
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Boat'  people  say  thanks 
for  aids  with  English 

A  request  published  in  a  recent  issue  for  pharmacists  to  supply  out-dated  Super  8mm 
films  to  help  teach  English  to  Vietnamese  "boat"  people  in  Scotland  has  met  with  a 
gratifying  response  and  a  thank  you  letter  in  their  own  language  from  the  recipients. 
Mr  D.  J.  Coleman,  MPS,  Carnwath,  Lanark,  writes: 


Films  started  to  come  in  immediately 
from  all  over  the  United  Kingdom — one 
actually  arrived  with  the  same  post  by 
which  I  received  that  particular  C&D 
issue.  More  than  £100  worth  of  films 
were  donated  without  a  single  penny 
being  asked  for  any  of  them.  I  received 
phone  calls  with  offers  of  help  and  a 
cheque  to  help  finance  other  aspects  of 
the  scheme. 

Not  least  were  the  kind  and  encoura- 
ging messages  which  came  with  the  films. 

To  judge  by  the  names  of  some  of 
the  donors,  they  were  themselves  Asiatics 
who,  no  doubt,  had  experienced  the 
difficulties  of  learning  our  language  and 
had  a  fellow-feeling  for  our  Vietnamese 
friends.  Yet  another  is  an  Englishman 
now  settled  in  Wales  and  having  to  cope 
with  the  intonations  and  double  con- 
sonants of  the  Principality. 

My  wife  and  I  have  now  written  to 
each  individually  on  behalf  of  ourselves 
and  the  Vietnamese.  However,  they 
would  like  to  express  their  own  thanks, 
which  they  have  done  in  the  letter  printed 
in  their  own  language.  It  says:  "Thank 
you  to  our  British  pharmacist  friends  for 
helping  us  to  learn  English." 

The  first  group  have  left  the  Kersewell 
Centre  and  have  been  settled  in  their 
own  homes  allocated  by  various  district 
councils.  These  are  now  being  watched 
over  by  church,  Rotary,  Round  Table 
and  other  organisations.  Their  places  at 
Kersewell  have  been  taken  by  another 
group  which  recently  arrived  from  Hong 
Kong. 

Chinese  New  Year 

They  celebrated  the  Chinese  New  Year 
on  Saturday,  February  16.  Those  who 
had  left  the  Centre  were  brought  back 
for  the  occasion  and  all  the  local  helpers 
were  invited  to  join  in. 

The  Centre  was  gaily  decorated  with 
lanterns  and  dragons  and  posters  painted 
by  one  of  the  Vietnamese,  who  is  an 
accomplished  artist.  We  all  sat  down  to 
mounds  of  food,  prepared  by  the  women, 
who  had  worked  practically  through  the 
previous  night  to  get  it  ready. 

There  was  "talem" — in  appearance  like 
a  large  sausage  roll  but  actually  filled 
with  a  concoction  of  shell-fish.  It  is  quite 
delicious,  especially  when  dipped  into 
one  of  the  various  sauces  provided. 

Our  plates  were  heaped  with  a  mixture 
of  rice  and  a  type  of  lentil  and  there 
were  large  pans  of  stews  made  from 
ducks  and  chickens  with  various  types  of 
vegetable.  If  that  wasn't  enough,  there 


were  liberal  helpings  of  cooked  pork. 
Scots  have  always  been  partial  to  New 
Year  celebrations  and  a  native  touch 
was  added  as  we  ate  to  the  skirl  of  the 
bagpipes. 

It  wouldn't  be  a  Chinese  celebration 
without  fire-crackers.  A  magnificent  dis- 
play was  provided  outdoors  and  a  minia- 
ture display  set  indoors  for  those  who 
did  not  wish  to  venture  out  into  the  cold. 

The  evening  continued  in  Western  style 
with  games  and  a  disco  laid  on  by  a  local 
church  youth  organisation.  They  also 
gave  a  puppet  show  to  amuse  the 
Vietnamese  children. 

It  was  a  tonic  to  us  to  see  these 
ill-used  people  still  able  to  laugh  and 
joke  and  have  fun  after  the  ordeal  they 
have  been  through. 

Unhappy  life 

As  their  knowledge  of  our  language 
increases  and  they  are  better  able  to 
communicate,  the  whole  sorry  picture 
begins  to  emerge  of  their  unhappy  life 
in  Vietnam  under  an  extreme  Com- 
munist regime.  The  very  word  "Hanoi" 
brings  a  look  of  fear  to  their  eyes. 

It  appears  that  at  first  they  trusted 
the  Communists  who  fed  them  anti- 
American  propaganda  and  promised  them 
a  better  life  under  the  Hanoi  Govern- 
ment. They  soon  realised  the  falseness 
of  this  as  one  by  one  their  possessions 
were  taken  from  them.  Quy  Tran  was 
a  builder  and  had  just  completed  a  new 
bungalow  for  his  family.  They  had  occu- 
pied it  for  a  few  short  weeks  before  it 
was  taken  from  them.  Their  wealth  was 
confiscated  and  hidden  savings  were 
rooted  out  or  invalidated  by  changes  in 
the  currency. 

All  forms  of  Western  culture  were 
banned.  Vietnamese  opera,  encouraged 
and  developed  by  the  French,  was  made 
illegal.  The  artists  had  long  since  been 
imprisoned  or  had  fled  the  country.  As 
one  Vietnamese  has  said:  "Communism 
feeds  on  hatred  and  breeds  more  hatred." 
Let  us  take  heed  of  that  in  Britain. 


Quy  Tran's  five-year-old  daughter, 
Phuong,  has  a  row  of  scars  down  her 
back  caused  by  the  pressure  of  her  verte- 
brae against  the  side  of  the  boat  in  which 
they  spent  many  weks  drifting  towards 
Hong  Kong.  Happily  these  are  now  fad- 
ing under  the  care  and  attention  she  is 
receiving  here. 

One  baby  was  born  in  the  boat  in 
which  they  fled  from  Vietnam.  The 
mother's  only  privacy — a  blanket  held 
in  front  of  her. 

Our  local  church  Sunday  school 
organised  an  outing  to  the  pantomime  in 
Edinburgh  just  after  Christmas.  A  last- 
minute  cancellation  provided  an  extra 
seat  and  so  little  Phuong  was  invited  to 
join  the  party.  The  children  soon  made 
her  feel  welcome  and  plied  her  with 
sweets,  crisps,  lemonade  and  ice  cream. 
We  feared  that  her  stomach  would  react 
to  such  unfamiliar  luxuries  but  she  took 
all  in  her  stride. 

"Cinderella"  a  favourite 

Although  the  dialogue  was  quite 
strange  to  her  she  clapped  with  delight 
and  joined  in  the  "Oh  yes,  he  did — oh 
no,  he  didn't"  with  which  the  perfor- 
mance abounded. 

When  returned  to  her  parents  after- 
wards she  was  last  seen  climbing  the 
staircase  hand-in-hand  with  her  father 
and  chattering  happily  in  Vietnamese 
from  which  could  occasionally  be  dis-! 
tinguished  the  word  "Cinderella." 

The  children  now  attend  special  classes 
at  the  local  school  and  are  integrating 
well  with  our  own  children. 

Our  film  production  unit  is  working 
well,  several  films  already  being  in  use. 
The  Strathclyde  Education  Department 
has  now  provided  a  number  of  profes- 
sional teachers  who  share  their  time 
between  the  children  at  school  and  the 
adults  at  the  centre.  They  are  most  en- 
thusiastic about  the  film  scheme  and  are 
extending  the  scope  originally  envisaged. 
It  has  even  been  suggested  that  copies  b 
made  for  the  other  centres. 

Tutors  become  hosts 

The  role  of  the  tutors  has  now  been 
changed,  with  pressure  taken  off  the 
actual  teaching  of  English.  We  now  act 
as  hosts  in  entertaining  the  families  in 
our  homes  and  encouraging  them  to 
practise  their  English.  We  also  take  them 
on  shopping  expeditions.  One  of  these 
was  made  the  subject  of  a  film. 

The  original  interpreter,  who  was 
Hong  Kong  Chinese,  has  left  the  centre, 
taking  some  of  the  Vietnamese  with  him 
— those  who  are  artists  and  craftsmen. 
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The  first  recordings  in  Chinese  have  now 
been  changed  to  Vietnamese. 

The  French  influence  on  their  vocabu- 
lary is  quite  noticeable,  mother  is 
"mere"  and  uncle  is  "oncle." 

As  you  can  see  from  their  letter,  the 
script  is  like  our  own  and  quite  unlike 
the  characters  used  by  the  Chinese. 

Many  of  those  who  sent  films  asked 


for  more  information  about  this  scheme 
as  they  were  genuinely  interested.  I  trust 
that  this  letter  will  give  an  insight  into  the 
plight  of  these  poor  people  and  what  lies 
ahead  of  them.  Many  still  hope  that  one 
day  the  Communists  will  be  evicted  from 
Vietnam  and  that  they  or  their  children 
will  be  able  to  return  to  their  homeland. 
For  their  sake,  we  hope  so  too. 


COMING  EVENTS 


Monday,  March  10 

Epsom  Branch,  Pharmaceutical  Society,  Epsom 
District  Hospital  seminar  room,  at  8  pm.  Mr 
3rookman  on  "Dental  care  and  dental  products". 
Harrow  and  Hillingdon  Branch,  Pharmaceutical 
Society,  Northwick  Park  Hospital  clinical  lecture 
theatre,  Watford  Road,  Harrow,  at  8  pm.  Dr  David 
Afaxman  (president,  metropolitan  branch,  British 
Society  of  Medical  and  Dental  hypnotherapists)  on 
Medical  hypnotherapy". 
Nottingham  Branch,  Pharmaceutical  Society,  City 
Hospital  postgraduate  medical  centre,  Hucknall 
^oad,  Nottingham,  at  8  pm.  Dr  W.  Jones  on 
Psychiatric  treatment  in  the  last  100  years". 
Southampton  Branch,  Pharmaceutical  Society, 
ieneral  Hospital  postgraduate  centre,  Southampton, 
t  8  pm.  Miss  Katrina  Powell  (staff  pharmacist, 
rea  information  service,  Cheshire)  on  "Drug 
nformation — the  way  ahead", 
tockport  Branch,  Pharmaceutical  Society,  Alma 
odge  Hotel,  Stockport,  at  8  pm.  Dr  M.  Longson 
consultant  virologist,  Booth  Hall  Hospital)  on 
'Virology' '. 

Swindon  Branch,  Pharmaceutical  Society,  King's 
\rms  Hotel,  Wood  Street,  Swindon,  at  8  pm. 
Annual  meeting. 

Tuesday,  March  11 

Salen  group,  Friends'  Meeting  House,  Park  Lane, 

>oydon.  at  8  pm    Annual  meeting, 
anarkshire  Branch,  Pharmaceutical  Society, 

ledstones  Hotel,  Glasgow  Road.  Uddington.  at 
pm.  Mr  Mervyn  Madge  on  "Acupuncture,  history. 

ncreasing  interest   its  place  today". 

eeds  Branch,  Pharmaceutical  Society,  Golden 

ion  Hotel,  Leeds,  at  8  pm.  Dr  T.  G.  Booth  on 


"Council  commentary — no  holds  barred". 
South-west  Metropolitan  Branch,  Pharmaceutical 
Society,  Lecture  theatre  A,  St  George  s  Hospital 
Medical  School,  Blackshaw  Road,  London  SW17, 
at  8  pm.  Mr  P.  Paul  (director  of  public  relations, 
PSGB)  on  "Public  relations — the  image  and  the 
reality". 

Stirling  and  Central  Scottish  Branch, 
Pharmaceutical  Society,  Station  Hotel,  Stirling, 
at  8  pm.  Mr  J.  Pringle  on  "Pharmacy  practice  and 
the  silicon  chip". 

Thursday,  March  13 

Cardiff  Branch,  National  Pharmaceutical 
Association,  School  of  Pharmacy,  University  of 
Wales.  Cathays  Park,  Cardiff,  at  8  pm.  Mr  T.  P. 
Astill  (deputy  secretary,  NPA)  on  "New  laws 
and  the  pharmacist". 
Glasgow  and  West  of  Scotland  Branch, 
Pharmaceutical  Society,  McCance  Building, 
University  of  Strathclyde,  at  8  pm.  Professor 
K   C.  Caiman  (University  of  Glasgow)  on 
"Oncology  chemotherapy'. 

Western  Pharmacists'  Association,  Cafe  Royal, 
68  Regent  Street,  W1,  at  7  pm.   Dinner  dance. 
Wirral  Branch,  Pharmaceutical  Society, 

Clatterbridge  Hospital  postgraduate  medical 
centre,  Wirral,  at  8  pm.  Mr  D.  Hillam  (consultant 
in  restorative  dentistry  and  director,  School  of 
Hygiene,  Liverpool)  on  "Prevention  of  dental 
disease". 

Friday,  March  14 

Dundee  and  Eastern  Scottish  Branch, 
Pharmaceutical  Society,  Lecture  theatre  2, 
Ninewells  Hosp;tal  Medical  School,  at  8  pm.  Dr 
W.  Ferrier  (Physics  department,  University  of 
Dundee)  on  "Relatively  speaking". 
Nottingham  Branch,  Pharmaceutical  Society, 
Commodore  International.  Annual  dinner  dance. 


Advance  Information 

Leeds  Branch,  National  Pharmaceutical  Association, 

Mansion  Hotel,  Roundhay  Park,  Leeds.  Annual 
dinner  dance  on  March  19  at  7.30  pm.  Principal 
guest:  Mr  John  Wilford  (chairman,  NPA). 
Reservations  £7.00  from  Mr  L.  Calvert,  45  Upper 
Accommodation  Road,  Leeds  LS9  8LT. 
Industrial  Pharmacists  Group,  Pharmaceutical 
Society,  Society's  headquarters,  1  Lambeth  High 
Street,  London  SE1,  March  19.  "The  marketing 
of  pharmaceutical  products"  at  2  pm,  preceded 
by  "The  recruitment  of  pharmacists  into  the 
pharmaceutical  industry"  at  11  am  and  the 
annual  meeting  at  12  noon.  Registration  forms 
from  Mr  R.  E.  Marshall,  address  as  above. 
Harrison  Memorial  Lecture,  Pharmaceutical  Society 
headquarters,  1  Lambeth  High  Street.  London  SE1, 
at  7  pm,  on  March  19.  Professor  J.  E.  Carless 
(School  of  Pharmacy,  University  of  London)  on 
"The  heterogeneous  pharmacist". 
Leicestershire  Branch,  Pharmaceutical  Society, 
Grey  Lady,  Newtown  Linford.  Dinner  dance  on 
March  22  at  7  pm.  Principal  guest:  Professor  John 
McVicar  (subdean,  Leicester  University  Medical 
School)  Tickets  (£9.50)  from  Mr  I.  Richards.  64a 
Rectory  Lane,  Wanlip,  Leics. 
Lothian  and  Borders  Police,  Police  headquarters, 
Fettes  Avenue,  Edinburgh,  at  7  pm,  on  March  20. 
Security  seminar  for  pharmacists.  This  has  been 
arranged  due  to  the  increasing  break-ins  to 
pharmacies  and  will  cover  physical  security, 
retail  security,  drug  abuse  and  intrduder  alarms. 
Applications  (£1.25)  to  Chief  Inspector  W.  Peden, 
Community  Involvement  department,  Lothian  and 
Borders  Police,  Fettes  Avenue,  Edinburgh. 
Anglia  Region,  Pharmaceutical  Society.  Study 
weekend.  Trinity  Hall.  Cambridge,  March  21-23. 
' "Musculoskeletal  disorders".  Details  from  Dr 
Alan  Briggs.  School  of  Pharmacy,  Brunswick 
Square,  London  WC1. 


When  their  problem  is 

cold  sores 


Your  customers  trust  Bonjela  for  speedy  and 
lasting  relief  of  mouth  ulcer  and  teething  pain. 
At  this  time  of  the  year  they  may  need 
Bonjela  for  cold  sores,  too. 

Just  enough  Bonjela  to  cover  a  fingertip 
applied  to  the  sore  will  relieve  the 
discomfort  and  help  prevent  secondary 
infection.  Action  within  three  minutes  and 
lasting  up  to  three  hours  will  ensure  satisfied 
customers  and  healthy  repeat  business  for  you. 


relief  at  their  fingertips 

bonjela 


Lloyds  Pharmaceuticals  Ltd.,  Reckitt  &  Colman 
Pharmaceutical  Division,  Hull 
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Photographs  of  production  lines  dating  back  to  the  turn  of  the  century  have  been 
reproduced  by  Halls  Hudnut  Ltd  as  part  of  their  publicity  campaign  for  Euthymol 
toothpaste.  The  pictures  show  factory  girls  in  Edwardian  dress  and  were  found  in 
the  archives  of  the  Parke  Davis  factory  at  Pontypooi,  Gwent,  where  Euthymol  is  made 


COMPANY  NEWS 

Fisons  profits  fall 

Pharmaceuticals  again  contributed  most 
to  Fisons  profits  in  1979  with  a  rise  to 
£12.3m  from  £1 1.55m  in  1978.  All 
other  divisions  showed  a  drop  in  profits, 
except  horticulture,  and  scientific  equip- 
ment held  the  next  largest  profit  share 
at  £4. 65m.  Sales  of  pharmaceuticals  rose 
to  £81. 33m  (£68.39m). 

Overall  pre-tax  profits  fell  by  25  per 
cent  to  £17. 34m  (£23. 15m),  the  company 
blaming  industrial  disruption  and  bad 
weather,  earlier  in  the  year,  and  the 
strength  of  sterling.  The  return  on  capi- 
tal employed  fell  to  9.1  per  cent  (12.4 
per  cent). 

Upjohn  record  sales 

Upjohn  Ltd.  have  reported  that  sales 
and  earnings  in  1979  were  the  highest  in 
a  93-year  history.  Sales  at  $I.5bn  were 
up  13.5  per  cent  over  the  1978  record  of 
$1.3bn.  Net  earnings  of  $149m,  were  up 
15.5  per  cent  over  1978  earnings  of 
$129m.  Fourth  quarter  1979  sales  and 
earnings  also  reached  record  levels.  Sales 
were  S393m,  a  15.9  per  cent  increase 
over  1978  fourth  quater  sales  of  $339m. 

Each  of  the  company's  three  business 
segments  contributed  to  the  quarter's 
and  year's  sales  gains.  Worldwide  sales 
of  human  health  care  products  and  ser- 
vices increased  1  1  per  cent  over  last 
year.  Strong  demand  for  antibiotics  con- 
tinued throughout  the  year,  while  other 
major  pharmaceutical  product  groups  re- 
corded satisfactory  gains.  Chemical  sales 
grew  16  per  cent  for  the  year. 

ICI  profit  caution 

Id's  pre-tax  profits  for  1979  totalled 
£560m— £139m  up  on  1478— but  the 
directors  have  pointed  out  that  the  in- 
crease should  be  seen  in  the  light  of  in- 
flation adjustments.  The  use  of  current 


APPOINTMENTS 

Merck  Sharp  &  Dohmc:  Mr  Bernard 
Crowley  has  been  appointed  president 
of  European  operations  and  also 
becomes  a  senior  vice  president  ol 
MSD  International.  Mr  Crowley  joined 
MSD  (New  Zealand)  Lid  in  1962  as 
production  manager,  becoming  technical 
director  in  1964,  general  manager  in 
1966  and  managing  director  in  1968.  He 
was  appointed  deputy  managing  director 
of  MSD  for  the  UK  in  1973  and  became 
managing  director  in  1974.  He  was 
appointed  chairman  (UK)  in  1977. 
Sangirs  Gioup  Ltd:  Mr  Frank  Flatton 
has  joined  the  board.  Mr  Hatton  has 
been  with  the  company  for  over  30  years 
and  is  the  managing  director  of  the 
photographic  division — Southall  Photo- 
graphics  Ltd. 

May  &  Baker  Ltd:  Mr  Christopher 
Keene  has  joined  as  head  of  the  Pharma- 
ceutical Chemicals  UK  sales  department. 


cost  accounting  would  reduce  the  profit 
margin  by  £373m. 

Group  sales  were  up  18  per  cent  to 
£5.37bn.  The  value  of  sales  in  the  UK 
increasing  by  £432m  to  £2.23bn. 

German  efficiency 

The  ratio  of  sales  per  employee  is  two- 
thirds  higher  for  German  chemical 
companies  than  for  British,  according  to 
a  study  (£90)  by  Tnter  Company  Com- 
parisons. 

British  companies  score  in  their  sales- 
to-wages  ratios.  With  an  average  salary 
in  the  UK  of  £5,060  compared  to 
£11,859  in  Germany,  sales  per  £  of 
employee  remuneration  have  been  con- 
sistently higher  in  the  UK.  In  terms  of 
exports  the  survey  shows  German  com- 
panies have  a  much  better  performance 
— 48.7  per  cent  being  exported,  against 
28.8  per  cent  of  British  sales. 

Copies  of  the  report  are  available 
from  ICC,  81  City  Road,  London,  EC1. 

Formerly  with  MW  Hardy  and  Roche, 
he  takes  over  from  Mr  John  Helm,  who 
has  retired  after  more  than  40  years 
with  the  company. 

Harcostar  Ltd:  Mr  James  Chadderton 
has  been  appointed  sales  manager  of  the 
industrial  division. 

United  Glass  Group:  Mr  John  Small  has 
been  appointed  managing  director  in 
succession  to  Mr  Vic  Hender. 
Cussons  UK  Mr  Paul  Collins,  formerly 
marketing  manager  (soaps  and  toiletries) 
becomes  senior  executive  marketing. 
Three  former  product  managers  have 
been  promoted  to  be  group  product 
managers.  Mr  Nigel  Green  (household 
products)  Mr  Guy  Tarring  (soaps)  and 
Ms  Sheila  Ainsworth  (new  product 
developments). 

John  R  Associates:  Mr  Don  Grace  has 
been  appointed  sales  director. 
Wella  (GB)  Ltd:  Mr  Edward  Rae  has 
been  appointed  to  the  board.  He  is  man- 
aging director  of  Ondawel  (GB)  Ltd, 
who  manufacture  products  for  Wella. 


Nicholas  improve 

Nicholas  International  Ltd  continue  the 
improvement  in  sales  and  profits  for  tr 
half  year  to  December  31  1979.  Sak 
increased  to  A$81.3m  against  A$77.5i 
and  operating  profit  rose  to  A$3.9i 
from  A$3.35m — up  17.4  per  cent. 

Losses  of  A$398,000  occurred  froi 
the  group's  associated  company,  Hartinj 
ton  Chemicals  Ltd  (UK).  This  compan 
only  recently  commenced  productio 
and  is  not  expected  to  be  profitable  i 
the  coming  year. 

The  chairman,  Mr  L.  G.  Cuming,  sai 
present  indications  were  that  the  rate  c 
increase  in  operating  profit  would  be  fj 
least  maintained  for  the  full  year. 

Briefly 

Rowenta's  marketing  operation  in  thl 
UK  has  become  a  separate  company  an] 
will  be  known  as  Rowenta  (UK)  Ltd 
The  new  company  will  be  headed  b 
David  Elliott  as  managing  director  and  i 
will  be  operating  from  its  existing 
address. 

.1.  Bibby  &  Sons  have  reached  an  agree 
ment  to  sell  their  wholly  owned  subsid 
iary  Henry  Cooke  Converters  Ltd  ti 
United  Paper  Mills,  one  of  Finland' 
largest  industrial  groups,  for  approxi 
mately  £900.000.  Commenting  on  ih 
sale  Mr  Leslie  Young,  Bibby's  chairman 
says  that  in  spite  of  substantia]  invest 
ment  in  new  plant  Cooke  Converters  ha 
found  it  difficult  to  achieve  an  accep 
table  level  of  profitability. 
Mavala  Laboratories  have  moved  premi 
ses  to  Unit  4,  Morevvood  Close,  Londoi 
Road,  Sevenoaks.  Kent. 
Squibb  Corporation:  Sales  for  1979  wen 
up  18  per  cent  to  $1.8bn  and  income  ( 
per  cent  to  SI 23.7m.  Squibb  intend  t< 
sell  their  food-services  business  and  othe 
related  operations. 

Crinos  International  SpA  has  beer 
formed  by  Crinos  Industria  FarmacO' 
biologica  and  Sis-ter  Sistemi  Tera 
peutici  to  market,  and  arrange  licence.' 
for,  their  products  sold  outside  Italy. 
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will  be  published  in  March  1980  ^ 

Last  year  the  1 979  edition  of  CHEMIST  &  DRUGGIST  DIRECTORY  sold  out  on  publication. 
Now,  as  a  Chemist  &  Druggist  subscriber,  you  can  order  your  copy  at  a  special  price  of  £1 8.00 
saving  £2.00  on  the  full  publication  price. 

This  brand  new  edition  of  CHEMIST  &  DRUGGIST  DIRECTORY  has  been  extensively  revised  and 
updated.  Changes  include: 
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SAVE  £2.00— ORDER 
YOUR  COPY  NOW! 


*  Many  NEW  products  fully  classified  in  our  UNIQUE  TABLET  &  CAPSULE 
IDENTIFICATION  GUIDE  now  with  a  new  easier  method  of  identifying 
markings 

*  30  more  companies  in  the  section  on  MULTIPLE  RETAIL  OUTLETS  & 
WHOLESALERS 

*  A  large  number  of  changes  in  the  BUYER'S  GUIDE  TO  PRODUCTS 

*  Information  on  the  single  higher  rate  of  VAT  &  increased  prescription 
charges 

*  EMERGENCY  SERVICES  section  including  information  on  Blood 
Transfusion  Centres  and  Poisons  Information  Centres 

PLUS  . . .  Full  names,  addresses  and  telephone  numbers  of . . .  HOSPITAL 
PHARMACISTS,  PHARMACEUTICAL  ORGANISATIONS,  MANUFACTURERS 
&  SUPPLIERS  and  FORENSIC  &  GENERAL  INFORMATION  


So  why  delay — make  sure  of  YOUR  copy  now — at  the  special  discount  price!  Just  complete 
the  order  form  below  and  send  to:  Direct  Marketing  Manager,  Benn  Publications  Ltd.,  Union 
House,  Eridge  Road,  Tunbridge  Wells,  Kent  TN4  8HF. 
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PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Please  supply  copy/iesof  CHEMIST  &  DRUGGIST  DIRECTORY  1980  edition 

at  £20  per  copy  (or  £18  per  copy  to  Chemist  &  Druggist  subscribers) 

Please  tick  □  /  enclose  P.O.  /Cheque  for  C  


Signature: 


□  Please  Send  Invoice 
Date:  


Name: 


.Tel: 


Position  in  Company: 

Company:   

Address:   


.  Telex 


||  DIRECTORIES 


ASSOCIATION  OF  BRITISH 
DIRECTORY  PUBLISHERS 

EUROPEAN  ASSOCIATION  OF 
DIRECTORY  PUBLISHERS 


Country: 


NOTE:  We  are  establishing  a  system  for  handling  "standing  orders"  for  future 

years.  Initial  here  if  you  wish  to  have  us  automatically  repeat  this  order  for  future  editions. 

Type  of  Business      Please  tick 


□  Pharmaceutical  Manufacturer 

□  Pharmaceutical  Wholesaler 

Other  (please  state)  


Pharmaceutical  Retailer 
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MARKET  NEWS 

Dearer  chemicals 

London,  March  5:  To  the  list  of  dearer 
pharmaceutical  chemicals  announced 
last  week  another  batch  is  added.  New 
rates  for  some  barbiturates  represent 
a  considerable  rise  including  amylo- 
barbitone,  butabarbital,  butobarbitone, 
cyclobarbitone  and  pentobarbitone. 

Bismuth  salts  are  all  up,  the  carbon- 
ate showing  a  rise  of  60p  kg.  Mer- 
curials are  advanced  following  the 
dearer  metal.  Paraffin  liquid  and  petro- 
leum jellies  show  a  further  rise  while 
glucose  monobydrate  and  liquid  have 
been  marked  up  leaving  the  anhydrous 
unaltered. 

Trading  in  essential  oils  was  quiet. 
Lemongrass  and  patchouli  were  dis- 
tinctly weaker  while  citronella  for  ship- 
ment stayed  firm.  Chinese  menthol 
was  short  on  the  spot  and  natural 
camphor  was  still  unquoted. 

Cochin  ginger  has  become  steadier 
in  price  while  cardamoms  and  some 
aromatic  seeds  weakened.  Dearer 
among  crude  drugs  were  Cape  aloes, 
benzoin,  cascara  and  senega. 

Pharmaceutical  chemicals 

Amylobarbitone:  Less  than  100-kg  lots  £17.81  kg; 
sodium  £19.29. 

Bismuth  salts:  £  per  kg.  

50-kq  250-kg 
carbonate  6.70  6.60 
salicylate  8.20  — 
subqallate  10.35  — 
subnitrate  5^35  5J?5 


Butabarbital:  Acid  £24.15  kg;  sodium  £25.25  kg  in 
50  kg  lots. 

Butobarbitone:  Less  than  100  kg  £21.49  per  kg. 
Cocaine:  Alkaloid  £700.50  kg;  hydrochloride  £628. 
Cyclobarbitone:  Calcium  £25.34  kg  in  25-kg  lots. 
Ferric   ammonium  citrate:   Brown   BP  £1.70  kg  in 
600  kg  lots  minimum. 

Ferrous  carbonate:  BPC  1959  saccharated  £1.50  kg 

in  minimum  700-kg  lots. 

Ferric  citrate:  £5  kg  in  minimum  250-kg  lots. 
Ferrous    fumarate:    BP    £1.40    kg    in    750-kg  lots 
minimum. 

Ferrous   gluconate:   £2,375  per  metric  ton. 
Ferrous  succinate:  BP  £6  kg  in  200-kg  lots. 
Ferrous  sulphate:   BP/EP   small   crystals  £0.80  kg 
dried  £0  80  min:mum   1, 250-kg  lots. 
Glucose:    (Per  metric  ton   in   10-ton   lots) — mono- 
hydrate    £260;    anhydrous    £550;    liquid    43  Baume 
£279  (5-drum  lots);  naked  18-tons  £217. 
Magnesium   carbonate:   BP   per   metric   ton — heavy 
£690;  light  £630. 

Magnesium  chloride:  BP  crystals  £0.83  kg  for  50-kg 

lots. 

Magnesium  dihydrogen  phosphate:  Pure  £2.29  kg 
in  50-kg  lots. 

Maqnesium  hydroxide-  (metric  ton)  BPC  light 
£1,640;  28  per  cent  paste  £520. 

Magnesium  oxide:  BP  per  metric  ton,  heavy  £1,700; 
light  £1,640. 

Magnesium  sulphate:  BP  £136.50-£147.10  metric  ton; 
commercial  £1 18.50-E132.60;  exsiccated  BP  £294.80. 
Magnesium  trisilicate:  £1  kg  in  minimum  1,000-kg 
lots. 

Mercurials:    Per    kg    in    50-kg    lots:  ammoniated 
£11.55;  oxide — red  £12.75;  and  yellow  £12.65;  per- 
chloride  £7.20;  subchloride  £10.30;  iodide  £11.60. 
Mercury:  BPC  redistilled  £12.10  kg  in  25-kg  lots. 
Metol:  Photo  grade  per  kg.  50-kg  lots  £9. 
Opiates:  (£  per  kg)  in  1-kg  lots;  subject  to  Misuse 
of  Drugs   Regulations — Codeine   alkaloid  £600-£604 
as  to  maker;  hydrochloride  £520;  phosphate  £460.50- 
£462;    sulphate    £520.    Diamorphine    alkaloid  £821; 
hydrochloride    £748.     Ethylmorphine  'hydrochloride 
£623-£639.     Morphine     alkaloid     £667-£668;  hydro 
chloride  and  sulphate  £544-£545. 
Paraffin  liquid:  BP  £0.642  litre  in  210-litre  drums; 
light  BPC   1963  £0.569:  Technical  white  oil  WA23 
£0  557;  WA21  £0.586. 

Pentobarbitone:  Less  than  100-kg  £24.66  kg; 
sodium  £21.39. 

Petroleum  jelly:  BP  soft  white  £466.21   metric  ton 
delivered   UK:   yellow   BP   £448.556   in  170-kg. 
Phenobarbitone:    In    50-kg    lots    £8. 76kg,  sodium 
salt  £8  47. 

Phthalylsuphathiazole:  50-kg  lots  £9.05. 

Potassium  acetate:  BPC  £1  kg  for  minimum  1,000-kg 

order. 

P"tas<=ium  hydroxide:  Pellets  BP  1963  in  50-ka  lots 
£1.7985  kg;  sticks  not  offered;  technical  flakes 
£0.6965. 

PM^ssiiim  sid'um  tartrate:  £887  per  metric  ton. 
Ouinalbarbitone:   Base  and   sodium   in   25-kg  lot9 
£22.94  kg. 

Sodium  acetate:  BP  crystals  £0.94  kg  in  50-kg. 


Sodium  acid  phosphate:  BP  crystals  £1.28-£1.42 

as  to  source  for  50-kg  lots. 

Sodium  sulphate:  Fine  crystals  BP  £99  per  meti 
ton,  pea  crystals  £121.60;  commercial  £43. 
ex  works. 

Theophylline:  Anhydrous  and  hydrous  £5.78  kg 
100-kg   lots;   ethylene  diamine  £6.23  kg. 

Crude  drugs 

Aloes:  Cape  £1,090  ton  spot;  £1,080,  cif,  Curaci 
£2,320,   cif,   no  spot. 

Balsams:  (kg)  Canada:  unchanged  at  £12.50  on  tl 
spot;  shipment  £12.35,  cif.  Copaiba:  £3.05  sp< 
£2.90,  cif.  Peru:  £9.70  spot;  £9,65,  cif.  Tolu:  £6.1 
Benzoin:  £212  cwt,  cif. 

Camphor:  Natural  powder  no  spot;  £7.85  kq,  cif. 
Synthetic  96%  £1.10. 

Cardamoms:  Alleppy  green  No.  2  £7  kg,  cif 
Cascara:  £1,150  metric  ton  spot;  £1,085,  cif. 
Cloves:     Madagascar    £4,250     metric     ton  spc 
£4,050,  cif. 

Cochineal:  Tenerife  black  brilliant  spot  £25  kg,  sp 
and  cif.  Peru  silver  grey  no  spot;  £17,  cif 
Dandelion:  Spot  £2,040  metric  ton  spot;  £1,970,  ci 
Ginger:  Cochin  £425  metric  ton  spot  shipmei 
£400,  cif.  Other  sources  not  quoted. 
Henbane:  Niger  £1,395  metric  ton  spot;  £1,385,  ci 
Ipecacuanha:  Matto  Grosso  £16.80  kg;  nominal  ci 
Costa  Rican  £20,  cif. 

Kola  nuts:  £465  metric  ton  spot;  £440,  cif. 
Lobelia:     American     nominal.     European     £1  8£ 

metric  ton,  cif,  nominal. 

Menthol:    (kg)    Brazilian    £5.75    spot;    £5.30,  ci 
Chinese  £5.15  spot;  £4.60,  cif. 
Pepper:   (metric  ton)   Sarawak  black  £1,000  spo 
$2,025,   cif;  white  £1,380  spot;  $2,750,  cif. 
Seeds:    (metric    ton,    cif)    Anise:    China   £850  f< 
shipment.   Celery:   Indian  £440.   Coriander:  Morot 
can    £210.    Cumin:     Indian    £765.    Fennel:  India 
£475.   Fenugreek:   Moroccan  £280,    Indian  £235 
Senega:   Canadian  £9.75  kg  spot;   £8.75,  cif 


Essential  and  expressed  oils 

Citronella:  Ceylon  £4  kq  spot;  £3.64,  cif,  Chines 
spot  £3.90  nominal;  £3.80,  cif. 

Eucalyptus:    Chinese   £1.85   kg   spot;   £1.75,  cif 
Ginoer:    Chinese   £35    kg    spot;    £27,    cif  Englisl 
distilled  (W.  African  root)  £105;  (Indian)  £55. 
Lavender  spike:  £15.50  kg. 
Lemongrass:    Cochin   £4.50   spot;   £4.10,  cif. 
Olive:    Spanish    £1,480    per   metric    ton    in  200-k( 
drums  exwharf;  Mediterranean  origin  £1,460.  Draw 
back  £207.61  ton  on  Spanish  after  packing  in  con 
tainers  of  5  litres  or  less. 

Patchouli:  Chinese  £18.35  kq  spot;  £17.50,  cif. 
Sandalwood:    Mysore    £65    kg    spot;    East  Indiat 
£47  spot. 

The  prices  given  are  those  obtained  by  importers  o 
manufacturers  for  bulk  quantities  and  rto  not  include 
value  added  tax.  They  represent  the  last  quoted  o 
accepted  prices  as  we  go  to  press. 


it  pays  tobe 


Little  teeth  need  care  and  protection.  The  care  and 
protection  that  only  Dentinox  fluoride  toothpaste  can 
give.  Gentle,  fruit-flavoured  Dentinox  contains  no  harsh 
abrasives  or  sugar,  and  its  so  mild  it  can  be  swallowed 
with  safety.  A  message  that  mothers  everywhere 
will  be  reading  in  advertisements  in  the  Mother  press. 


RECOMMEND  DENTINOX  FLUORIDE  TOOTHPASTE 


DendronLtd., 
94  Rickmansworth 
Road,  Watford,  Herts 
WD1  7JJ.  Tel  (0923)  29251. 

TO  CARE  FOR  THOSE  DELICATE  MILK  TEETH. 


winlam 


for  twin  lamb 
disease 
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Winlam  is  the  unique  and  established 
remedy  for  pregnancy  toxaemia  in  ewes 
(twin  lamb  disease).  Peak  sales  of  the 
product  are  January-March. 

Winlam  comes  within  the  'Pharmacy 
Only'  category  under  the  Medicines  Act 
and  thus  supplies,  are  restricted  to 
pharmaceutical  channels. 

Current  advertising  in  the  'Farmers 
Weekly'  directs  sales  to  chemists. 

For  terms  write  or  'phone  today. 

HODGES  &  MOSS  Ltd 

Hartescott  Lane,  Shrewsbury,  Salop 
Tel:  Shrewsbury  (0743)  51558 


_ /y/lemoO 


continental  style  shopfittings  designed  for  today's  Pharmacy 
plus  full  service  -  complete  installations 
olney  bros  ltd  jado  house,  northbridge  road, 

berkhamsted,  herts  hp4  leg 
,  free  colour  brochure  04427-541 7/9 
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Classified  Advertisements 

'ost  to  Classified  Advertisements,  Chemist  &  Druggist, 

5  New  Street  Square,  London  EC4A  3JA. 

elephone  01-353  3212 

Publication  date  Every  Saturday 

leadings  All  advertisements  appear  under  appropriate 

eadings. 

iopy  date  12  noon  Tuesday  prior  to  publication  date, 
advertisements  should  be  prepaid. 


Circulation  ABC  July/December  1978.  17,737. 
Display/Semi  Display  £6.00  per  single  column 
centimetre,  min  25mm.  Column  width  44mm. 
Whole  Page  £500.00  (275mm  x1 86mm). 
Half  Page  £300.00  (135mm  x91  mm). 
Quarter  Page  £150.00  (135mmx91mm). 
Lineage  minimum  charge  £6.00  for  20  words, 
30p  per  word  extra. 
Box  Numbers  £1 .50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10%  on 
7  insertions  or  over.  15%  on  13  insertions  or  over. 


IGENTS 


BUSINESS  FOR  SHE 


AGENTS 
REQUIRED 

for  nationally  advertised  quality 
Generic  tablets  at  competitive 
prices.  Good  prospects  and  high 
earnings. 

Write  to 
BOX  No.  2703 


IRELAND 

North  and  South,  also  UK  Mainland. 
Agents  required  by  distributor  of  cosmet- 
ics, perfumes,  toiletries  and  all  chemist's 
goods. 

Please  apply  to 
BOX  No.  2701 


HOLIDAYS 


THE  KINGS 
ARMS  HOTEL 

is  ideally  situated  for  touring  lakes 
or  seaside,  golf  courses  nearby  and 
stately  home  within  easy  reach. 
Three  double,  one  single  and  one 
family  bedroom,  all  with  washba- 
sins. Children  welcome.  Open  all 
year  for  bed  and  breakfast  from  £5. 
I  Please  contact  Mr  and  Mrs  Robin- 
son, Kings  Arms  Hotel,  Main 
Street,  Burton,  Camforth,  Lanes. 
Telephone  (0524)  781409. 


OLIDAY   IN  CORNWALL.  AA 

isnsed  family  hotel.  Superb  sea 
bws.  Cliff  walks,  etc.  Write  or  phone: 
Urrell  Trevervan  Hotel,  Trewarmett, 
ntagel.  Tel:  084  04  486. 


BADE  SERVICES 


International  Trade  Mark  Agents 

Established  1887 
52-54  Featherstone  Street 

London  EC1Y  8ST 
Telephone  01-253  6184 


Telex  299638  March  G 


(23/8F) 


ORTH  WEST  OSTOMY  SUPPLIES 
WHOLESALE)  LIMITED.  The  special- 
is  to  contact  for  all  ostomy,  inconti- 
ance  supplies.  1 1  Bridgewater  Road, 
talkdeo.  Tel.  061-790  2382. 


AGENTS 


Required  to  sell  speciality  pharmaceutical 
O.T.C.  product.   Good  commission, 
Areas — Merseyside,  Yorkshire,  Hum- 
berside.  North  East,  and  Cumbria. 
Apply  Box  No.  2698 

(8/3) 


REPRESENTATIVE/ 
AGENT 

Increase  YOUR  earning  power.  Sell 
our  exclusive  range  of  health  and 
beauty  Aroma  Therapy  Oils. 
Preferred  coverage:  Central  Scot- 
land. Excellent  commission. 

Box  No.  C&D  2692.  (8/3F) 


BUSINESS 
OPPORTUNITIES 


ALL  BRANDS  OF  Equine  Anthel- 
mintics &  other  Veterinary  Medicines. 
Pharmacists  experiencing  difficulty  in 
obtaining  supplies  of  the  above,  contact 
your  pharmacist  orientated,  and  owned, 
wholesale  distributors,  for  these  pro- 
ducts. National  Service,  full  trade  dis- 
counts. Brian  G.  Spencer  Ltd,  Station 
Road,  Shenstone,  Lichfield  WS14  0NP. 
Phone  0543  480314  (24hrs).  (8/3F) 


Classified 
Headings 

Situations  Vacant 

Hospital  Appointments 

Trade  Services 

Business 

Opportunities 

Wanted 

For  Sale 

Chemist  &  Druggist 

gets  results.  Put  it  to  the 
test  by  posting  us  your 
next  advertisement  or  by 
telephoning  us  on: 
01-353  3212  Extension 
116. 


XI— NORTHANTS— Small 
manufacturing  town  pharmacy 
in  double  shop  unit.  Two  flats 
with  vacant  possession.  Turn- 
over £143,000.  Scripts  3,500 
per  month.  Freehold  property 
£45,000.  Fixtures  £2,000. 
Goodwill  £30,000  plus  stock  at 
valuation. 

X2— SOUTH  LANCASHIRE 
VILLAGE — Pharmacy,  near 
to  the  coast,  comprises  of  dou- 
ble shop  unit  unopposed  with 
potential.  Turnover,  1978 
around  £120,000.  Property 
including  extensive  living 
accommodation.  £42,000, 
goodwill  and  fixtures  £12,000 
and  stock  at  valuation,  around 
£16,000. 

X3— LIVERPOOL— Housing 
estate  business  on  outskirts  of 
town.  Turnover  to  April  1979, 
£63,400,  28.7  per  cent  gross 
profit.  Dispensing  1,700  scripts 
per  month.  Not  dependent  on 
any  local  doctor.  Property  on 
lease/rent  £750  per  annum. 
Price,  goodwill  and  fixtures 
£1,500  plus  stock  approx. 
£9,000  (could  be  adjusted). 


X4— HAMPSHIRE— Estate 
business  on  area  with  property 
development.  Turnover 
approximately  £82,500.  Scripts 
1,250  per  month.  Property  on 
lease  with  5V2  years  to  run.  Flat 
possibly  available,  price 
£12,500  for  goodwill  and  fix- 
tures plus  stock  approximately 
£8,000. 


X5  — CENTRAL  SCOT- 
LAND— Retirement  vacancy, 
excellent  dispensing  business 
(3,000-3,500  scripts  per 
month).  Counter  trade  unde- 
veloped. Profit  to  owner/man- 
ager 1979  approximately 
£17,000.  Total  capital 
requirement,  including  prop- 
erty, approximately  £46,000. 


X6— SOUTH  YORK- 
SHIRE— Retirement  vacancy, 
business  which  dispenses  2,050 
scripts  per  month  has  scope  for 
development  of  counter  trade. 
Price  £6,000  for  property, 
goodwill,  fixtures  plus  stock  at 
valuation.  Ideal  opportunity  for 
pharmacist  with  limited  capital. 


V  Ernest  J/George 

£ra  &  CO 

GARDALE  HOUSE.  122  GATLEY  ROAD.  GATLEY.  CHEADLE. 
CHESHIRE  SK8  4AT  Tel:  061-428  6718/9 


STOCKS  WANTED 


EUROPEAN 
IMPORTER 


seeks  supplies  of  ethicals,  medicines, 
cosmetics,  perfumes  and  toiletries. 
Please  write  to 
BOX  No.  C&D  2700 


Please  mention 
C&D  when  replying 
to  advertisements 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles, 
etc.,  urgently  wanted.  Kindly  contact 
Robin  Wheeler  Antiques,  Parklands 
Park  Road,  Ashtead,  Surrey.  Tele- 
phone: Ashtead  72319.  Buyer  col- 
lects. (TC.W) 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 
trade  for  manufacturers'  clearing 
lines,  and  retailers'  stocks. 
8  Northburgh  Street,  London 
EC1V  0BA.  Tel:  01-253  1184/5. 
Telegrams:  "Salvall",  London 
E.C.1.  (TC.W) 


WE  PURCHASE 
SHOP  STOCKS  AND 
MANUFACTURERS  SURPLUS 

Please  telephone  or  write: 
LAWRENCE  EDWARDS 
AND  CO.  LTD., 
Wellington  Close, 
London  W11  2AN. 
Tel:  01-727  3137-8  <i7/ifj 
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SITUATIONS  VACANT 


Clinical 
Supplies  Assistant 

We  are  Merck,  Sharp  &-  Dohrne  Limited,  one  of  the  leaders  in  the 
production  of  ethical  pharmaceuticals. 

We  now  have  a  vacancy  for  a  Clinical  Assistant,  working  in  our 
Clinical  Packaging  Laboratory,  reporting  to  the  Supervisor 
Pharmacist. 

This  position  involves  the  preparation  of  Clinical  Supply  labels, 
using  a  Label  Processes  LP60  machine  and  IBM  Magnetic  Card 
Composer;  stock  control  of  all  printing  and  packaging  materials; 
also  providing  assistance  with  documentation. The  ability  to  keep 
accurate  and  legible  records  is  essential. 

Previous  experience  in  a  pharmaceutical  environment  would  be 
an  advantage,  although  this  is  not  essential. 

If  you  are  energetic,  keen  to  learn  and  would  like  to  broaden 
your  career  experience  working  as  part  of  a  small  specialised  team 
within  a  large  pharmaceutical  company,  then  we  would  like  to  hear 
from  you. 

In  return,  we  are  offering  a  very  attractive  salary,  four  weeks 
holiday,  a  contributory  Pension  Scheme,  free  Life  Assurance  and  a 
subsidised  Cafeteria. 

Forfurtherdetailsand  an  Application  Form  please  contact 
Lyn  Bennington,  Personnel  Department. 


SALES  PERSON 

required  by  well  establishec 
company  to  sell  sundries  tc 
chemists  in  Kent  and  south 
London.  Person  with  estab 
lished  connections  preferred 
Box  No.  2691. 


PREMISES 


STORAGE/ 
LIGHT  ASSEMBLY 

Space  available,  up  to  4.000  sq.  ft.  i 
London  N4  area 
For  further  information  telephone 
01-800  2252 


SHOPFITTINGS 


clJ  Pnn  Merck  Sharp  &  Dohrne  Limited, 

OH  AH  V  Hertford  Road,  Hoddesdon,  Herts.  EN11  9BIJ. 

DOHME  Telephone:  Hoddesdon  67272 


STOCKS  FOR  SALE 


Three  Pears  Cosmetics 

\77\       Station  Road 
West  Midlands 

WE  OFFER  A 
LARGE  RANGE  OF 
TOP  QUALITY 
PERFUMES  AT 
BELOW  TRADE  PRICES. 
CONTACT 
ANGELA  CLARKE 
ON  021-559  9367 

(3/5F) 


EQUINE 
ANTHELMINTICS 
ANIMAL  MEDICINES 

We  specialize  in  the  supply  of 
animal  medicines  to  professional 
outlets.  We  are  wholesale 
distributors  for  all  major 
companies  and  offer  full  trade 
discounts  throughout  the  U  K 

Chemvet  Wholesale  Limited 

Station  Road  CALNE  Wiltshire 
telephone:  CALNE  0249-814700 


CHEMIST  &  DRUGGIST 

gets  results.  Put  it  to  the  test  by 
posting  us  your  next  advertisement 
or  by  telephoning  us  on: 

01 -353  321 2  Extension  198 


DETROIT 
DISPLAY 
SHELVING 

HIGH 
QUALITY 
SHELVING 
UNITS 
approved  by 

INUMARKI 


K.H.'WOODFORD&Co.  Ltd. 
Ring  Now  0202  36272 


SUPER  SHELVING  SYSTEM  Will 
INCREASE  YOUR  TOILETRY  SALEl 
BY  HUNDREDS  of  pounds.  Send  fl 
colour  illustration  or  ask  us  to  call  fl 
instant  quote.  Glass  display  countel 
with  lighting,  island  sites  and  shoJ 
cases.  Early  delivery  direct  from  mal 
ers  THIRSK  SHOPFITTINGS,  74 1 
743  Garrett  Lane,  London  SW17  OPlI 
Tel:  01-946  2291.  (TC,| 

SPECIALIST  SHOPFITTING  SEll 
VICES.  Free  Planning,  Competitil 
Prices.  Phone  061-445  3506.  H 
Peyser,  20  Fairfax  Avenue,  Didsbui 
Manchester  M20  0AJ.  (1 


STOCKS  FOR  SALE 


FOR  SALE 

FOR 

EXPORT 

Large  quantities  of 
Warner  Lambert/ 
Parke-Davis 
products. 

Box  No.  C&D  2693. 


L/C 


313) 


CANTASSIUM  MAKE  THE  FINEST 
RANGE  OF  THESE  AVAILABLE 
SPECIAL  TERMS  FOR  CHEMISTS 


GLUTEN  FREE  FOODS 


Write  to  Cantassium  for  details. 
Cantassium  Company  (Dept  FCD2). 
225  Putney  Bridge  Road.  London 
SW15  2PY  (S/4AW) 


AFRO'  PRODUCTS 

English.  American  and  Caribbean  products.  We  offer  a  unique  s£ 
vice,  to  the  retailer,  in  most  popular  brands  of  hair  and  skin  cosmetic 
Johnson's.  Palmer  s.  St.  Clare's.  Dax.  La  India,  etc.,  etc 

ZEBBRA  WHOLESALERS, 
127  Stoke  Newington  High  St., 
London,  N16. 

Phone  01-249  3161,  ext.  4/5.  (TC 


SINGLE  EDGE  BLADES.  20  packets 
of  5  or  cartons  of  100  £4.50  inclusive. 
Immediate  delivery.  Cheque  with  order 
please.  Rolenworth  Ltd  1-3  Grey's 
Road,  Henley  on  Thames,  Oxon. 

(27/12W) 

Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd.,  London  N15.  Printed  by  Riverside  Press 
EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  28/20/24S 


QUANTITY  46,400  tubes  aluminium, 
white  enamelled  W  x  2%" — 3.5grm 
c/w  nozzle  and  cap — latex  end  seal 
—for  eye  ointment.  Quantity  25,750 
tubes  aluminium  white  enamelled  %"  x 
3.75"  c/w  cap — latex  end  seal.  Quantity 
21,300  poty  bottles  7.500  c/w  dropper 
plug  and  polystyrene  cap — plain — for 
eye  drops.  Apply  Box  No.  2702. 

JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  chains  etc,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 

(3/1W) 


SMALL  CHEMIST  CHAIN  has  dil 

continued  and  surplus  cosmetics  ar 
perfumes  for  clearance  on  a  cash  ar 
carry  basis.  Please  write  for  a 
appointment  to  Miss  Atkinnson,  58  Hie 
St.,  Daventry,  Northants.  (8/ 


ONE-SIZE  TIGHTS  from  £2.30  del 
plus  VAT.  Min.  order  6  doz.  overil 
CWO.  Carnage  free.  Full  range  Prkl 
List.  E  &  R  Kaye,  16/18  New  Briddl 
Street,  London,  EC4.  (5/4l 


Ltd.,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD  ,  25  New  Street  Square,  London 


You  can't  judge  a  galenical 


by  its  gallipot 

If  you  want  to  be  sure  about  the  quality  and  performance 
of  a  galenical,  you  need  to  know  something  about  its  background.  When 
you  buy  drugs  and  galenicals  from  Ransom's,  you  have  the  assurance  that  all 
the  Company's  products  conform  to  the  highest  possible  standards  of 
excellence.  With  over  a  century's  experience  behind  it,  the  name 
Ransom  is  synonymous  with  quality  throughout  the  world. 

Extracts,  Tinctures,  Essential  Oils,  Infusions  Syrups,  Resins,  Oleo-Resins 
Actual  growers  of  Peppermint,  Lavender,  Chamomile 


ESTABLISHED  1846 


William  Ransom  &  Son  Ltd. 

Manufacturing  Chemists  and  Growers  of  Medicinal  Plants  for  over  a  Century 

Hitcbio        *        Hertfordshire        *  England 


March  1980 


Chemist  &  Druggist  407 


Sunsitive  lenses. 
For  every  kind  of  sunshine. 


